
xi 
 

DAFTAR ISI  

 

Halaman  

HALAMAN JUDUL ......................................................................................  i 

SURAT PERNYATAAN...............................................................................  ii 

HALAMAN PEMBIMBING  ........................................................................  iii 

LEMBAR PENGESAHAN  ..........................................................................  iv 

MOTTO  ........................................................................................................  v 

PERSEMBAHAN  .........................................................................................  vi 

ABSTRAK  ....................................................................................................  vii 

ABSTRACT  ....................................................................................................  viii 

KATA PENGANTAR  ..................................................................................  ix 

DAFTAR ISI  .................................................................................................  xi 

DAFTAR TABEL  .........................................................................................  xiv 

DAFTAR GAMBAR  ....................................................................................  xv 

DAFTAR LAMPIRAN  .................................................................................  xvi 

BAB 1 PENDAHULUAN  

1.1. Latar Belakang  ...........................................................................  1 

1.2. Rumusan Masalah  ......................................................................  5 

1.3. Tujuan dan Manfaat Penelitian  ..................................................  5 

1.3.1. Tujuan Penelitian  ..............................................................  5 

1.3.2. Manfaat Penelitian  ............................................................  6 

BAB 2 TINJAUAN PUSTAKA 

2.1. Tinjauan Teori  ............................................................................  7 

       2.1.1. Pemasaran  .........................................................................  7 

       2.1.2. Konsep Pemasaran  ...........................................................  7 

       2.1.3. Perilaku Konsumen  ..........................................................  9 

           2.1.3.1. Faktor-faktor Perilaku Konsumen  .......................  9 

       2.1.4. Keputusan Pembelian  .......................................................  11 

                 2.1.4.1. Aspek-Aspek Keputusan Membeli  ......................  13 

       2.1.5. Citra Merek  ......................................................................  15 



xii 
 

       2.1.6. Desain Produk  ..................................................................  17 

       2.1.7. Promosi  .............................................................................  20 

       2.1.8. Persepsi Kualitas  ..............................................................  22 

                 2.1.8.1. Faktor-Faktor yang Mempengaruhi Persepsi  ......   24 

                 2.1.8.2. Nilai-nilai Persepsi Kualitas  ................................  25 

2.2. Tinjauan Penelitian Terdahulu  ...................................................  26 

2.3. Kerangka Konseptual  .................................................................  27 

2.4. Hipotesis  .....................................................................................  27 

       2.4.1. Hubungan Citra Merek dengan Keputusan Pembelian  ....  28 

       2.4.2. Hubungan Desain Produk dengan Keputusan Pembelian .  28 

       2.4.3. Hubungan Promosi dengan Keputusan Pembelian  ..........  29 

       2.4.4. Hubungan Persepsi Kualitas dengan Keputusan Pembelian  

 .....................................................................................................  29 

BAB 3 METODE PENELITIAN 

            3.1. Identifikasi Variabel  ...................................................................  31 

            3.2. Definisi Operasional Variabel  ....................................................  31 

            3.3. Desain Penelitian  ........................................................................  33 

            3.4. Jenis Data  ...................................................................................  33 

            3.5. Populasi dan Sampel Penelitian ..................................................  34 

                   3.5.1. Populasi  ............................................................................  34 

                   3.5.2. Sampel  ..............................................................................  34 

            3.6. Teknik Pengambilan Sampel ......................................................  34 

            3.7. Teknik Pengumpulan Data  .........................................................  36 

            3.8. Skala Pengukuran  .......................................................................  36 

            3.9. Statistik Deskriptif  .....................................................................  37 

3.10. Analisis Data .............................................................................  37 

                   3.10.1. Uji Instrumen Data  .........................................................  37 

                   3.10.2. Analisis Regresi Linier Berganda  ..................................  38 

                   3.10.3. Uji Asumsi Klasik  ..........................................................  38 

                   3.10.4. Uji Hipotesis  ..................................................................  40 

                   3.10.5. Analisis Koefisien Determinasi (R2)  ..............................  40 



xiii 
 

 

BAB 4 HASIL DAN PEMBAHASAN  

            4.1. Gambaran Umum Objek Penelitian  ...........................................  42 

                   4.1.1. Sejarah PT. Sophie Martin  ...............................................   42 

                   4.1.2. Visi dan Misi Sophie Martin  ............................................  43 

                   4.1.3. Produk yang dijual PT. Sophie Martin  .............................  43 

            4.2. Statistik Deskriptif  .....................................................................  44 

                   4.2.1. Deskriptif Statistik Responden  .........................................  44 

                   4.2.2. Deskriptif Variabel Penelitian  ..........................................  45 

            4.3. Analisis Data  ..............................................................................  52 

                   4.3.1. Uji Instrumen Data ............................................................  53 

4.3.2. Analisis Regresi Linier Berganda  ....................................  54 

4.3.3. Pengujian Asumsi Klasik  .................................................  56 

4.3.4. Uji Hipotesis  .....................................................................  59 

          4.3.4.1. Uji t (Parsial)  .......................................................  59 

4.3.5. Analisis Koefisien Determinasi (R2)  ................................  60 

4.4. Pembahasan  ................................................................................  61 

       4.4.1. Pengaruh Citra Merek Terhadap Keputusan Pembelian  ..  61 

       4.4.2. Pengaruh Desain Produk Terhadap Keputusan Pembelian 61 

       4.4.3. Pengaruh Promosi Terhadap Keputusan Pembelian  ........  62 

       4.4.4. Pengaruh Persepsi Kualitas Terhadap Keputusan Pembelian 

  .....................................................................................................  62 

BAB 5 PENUTUP 

            5.1. Kesimpulan  ................................................................................  63 

            5.2. Saran  ...........................................................................................  64 

DAFTAR PUSTAKA 

LAMPIRAN 

 

 

 

 



xiv 
 

DAFTAR TABEL 

 

Tabel 1.1. Top Brand Index 2015-2016 Kategori Perlengkapan Pribadi  ......  4 

Tabel 1.2. Data Survei Mahasiswi Pengguna Merek Tas ..............................  4 

Tabel 2.1. Perbedaan Penelitian Terdahulu dengan Penelitian sekarang  ......  26 

Tabel 3.1. Jumlah Mahasiswi Fakultas Ekonomi Angkatan 2013-2014  

Universitas Muhammadiyah Jember  ............................................  34 

Tabel 4.1. Produk Tas yang dijual PT. Sophie Martin  ..................................  44 

Tabel 4.2. Responden Menurut Usia  .............................................................  44 

Tabel 4.3. Responden Menurut Angkatan .....................................................  45 

Tabel 4.4. Responden Menurut Tas yang dimiliki  ........................................  45 

Tabel 4.5. Frekuensi Pernyataan Responden Atas Citra Merek ....................  46 

Tabel 4.6. Frekuensi Pernyataan Responden Atas Desain Produk  ...............  47 

Tabel 4.7. Frekuensi Pernyataan Responden Atas Promosi  ..........................   49 

Tabel 4.8. Frekuensi Pernyataan Responden Atas Persepsi Kualitas  ...........   50 

Tabel 4.9. Frekuensi Pernyataan Responden Atas Keputusan Pembelian  ....  51 

Tabel 4.10. Hasil Pengujian Validitas  ...........................................................  53 

Tabel 4.11. Hasil Pengujian Reliabilitas  .......................................................  54 

Tabel 4.12. Hasil Analisis Regresi Linier Berganda  .....................................  54 

Tabel 4.13. Hasil Uji Multikolinieritas  .........................................................  56 

Tabel 4.14. Hasil Uji t (Parsial)  ....................................................................  59 

Tabel 4.15. Hasil Uji Koefisien Determinasi (R2)  ........................................  60 

 

 

 

 

 

 

 

 

 



xv 
 

DAFTAR GAMBAR 

 

Gambar 2.1. Model Proses Keputusan Pembelian Kotler  .............................  12 

Gambar 2.3. Kerangka Konseptual Penelitian  ..............................................  27 

Gambar 4.1. Hasil Uji Heteroskedastisitas  ...................................................  57 

Gambar 4.2. Hasil Uji Normalitas .................................................................  58 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xvi 
 

DAFTAR LAMPIRAN  

 

Lampiran 1 Kuesioner  

Lampiran 2 Rekapitulasi Data Mentah 

Lampiran 3 Frekuensi Pernyataan Responden  

Lampiran 4 Uji Instrumen Data 

Lampiran 5 Uji Regresi Linier Berganda, Uji Hipotesis, dan Uji Asumsi Klasik 

Lampiran 6 Dokumentasi 

 

 

 

 

 

 

 

 

 

 

 


