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ABSTRAK

Penelitian ini berjudul “Analisis pengaruh kualitas produk, kualitas
layanan, harga dan Atmosphere Layout terhadap keputusan pembelian di Radio
Café Jember”. Penelitian ini bertujuan untuk mengetahui pengaruh kualitas
produk (X1), kualitas layanan (X2), harga (X3), dan Atmosphere Layout (X4)
terhadap keputusan pembelian (Y), dalam penelitian ini data dikumpulkan dengan
alat bantu kuisioner terhadap 100 responden dengan menggunakan tehnik
purposive sampling, berdasarkan hasil analisis regresi linier berganda
menunjukkan bahwa kualitas produk , kualitas layanan, harga , dan Atmosphere
Layout berpengaruh signifikan secara parsial terhadap keputusan pembelian (Y)
dengan arah positif. Hasil uji hipotesis didapat bahwa kualitas produk, kualitas
layanan, harga dan Atmosphere Layout berpengaruh signifikan secara parsial
terhadap keputusan pembelian di Radio Café Jember.

Kata kunci : kualitas produk, kualitas layanan, harga, Atmosphere Layout

dan keputusan pembelian.
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ABSTRACT

This study entitled "Analysis of the influence of product quality, service
quality, price and Atmosphere Layout on purchasing decisions at Radio Café
Jember". This study aims to determine the effect of product quality (X1), quality
of service (X2), price (X3), and Atmosphere Layout (X4) on purchase decisions
(Y), in this study the data collected by the tools questionnaire to 100 respondents
using purposive sampling technique, based on the results of multiple linear
regression analysis showed that the product quality, service quality, pricing, and
Atmosphere Layout partial significant influence on purchase decisions (Y) with
the positive direction. Hypothesis test results obtained that the quality of
products, quality of service, price and Atmosphere Layout partially significant
effect on purchasing decisions at Radio Café Jember.

Keywords: product quality, service quality, price, Atmosphere Layout and
purchasing decisions.
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