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MOTTO

“Maka nikmat Tuhanmu yang manakah yang kamu dustakan?”
(QS. Ar- Rahman : 13)

“Maka sekali — kali janganlah kehidupan dunia memperdayakanmu”
(QS. Fatir : 5)

“And if somebody else has it much worse, that doesn’t really change the fact
that you have what you have. Good and bad.”
(Stephen Chbosky, The Perks of Being a Wallflower)

"1 know these will all be stories someday."*
(Stephen Chbosky, The Perks of Being a Wallflower)
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