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MOTTO 

 

“I don't care about money, money can't be used to buy love.” 

(John Lennon) 

 

“Rather than building a wall, it is better to build a connected bridge.”  

(Mark Zuckerberg) 

 

“Opo wae seng dadi masalahmu, kuwat ora kuwat kowe kudu kuwat. Tapi misale 

kowe uwis ora kuwat tenan, yo kudu kuwat” 

(Didi Kempot) 
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