ABSTRAK

Persaingan bisnis di dunia otomotif yang semakin hari semakin ketat, khususnya dalam persaingan
produksi mobil. Fakta memperlihatkan bahwa penjualan mobil terus meningkat. Kondisi ini membuat
produsen semakin meningkatkan inovasi dengan meluncurkan produk-produk baru untuk
meningkatkan penguasaan pasar. Tujuan penelitian ini untuk mengetahui (1) Pengaruh harga terhadap
keputusan pembelian Mobil Suzuki Ertiga di Deller Suzuki Jember, (2) Pengaruh kualitas produk
terhadap keputusan pembelian Mobil Suzuki Ertiga di Deller Suzuki Jember, (3) Pengaruh citra merek
terhadap keputusan pembelian Mobil Suzuki Ertiga di Deller Suzuki Jember, (4) Pengatuh kualitas
pelayanan terhadap keputusan pembelian Mobil Suzuki Ertiga di Deller Suzuki Jember. Sampel dalan
penelitian ini sejumlah 165 responden, Teknik pengambilan sampel menggunakan non probability
sampling dengan menggunakan purposive sampling. Dari hasil penelitian ini dinyatakan bahwa harga
mempunyai pengaruh positif dan signifikan terhadap keputusan pembelian Mobil Suzuki Ertiga di
Deller Suzuki Jember, Kualitas produk mempunyai pengaruh positif dan signifikan terhadap
keputusan pembelian Mobil Suzuki Ertiga di Deller Suzuki Jember, Citra merek mempunyai pengaruh
positif dan signifikan terhadap keputusan pembelian Mobil Suzuki Ertiga di Deller Suzuki Jember,
Kualitas pelayanan mempunyai pengaruh positif dan signifikan ternadap keputusan pembelian Mobil
Suzuki Ertiga di Deller Suzuki Jember,
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ABSTRACT

Business competition in the automotive world is getting tougher, especially in the competition for car
production. The fact that car sales continue to increase. This condition makes the company
increasingly increase innovation by launching new products to increase market share. The purpose of
this study was to determine (1) the effect of price on purchasing decisions for the Suzuki Ertiga at
Deller Suzuki Jember, (2) the effect of product quality on purchasing decisions for the Suzuki Ertiga at
Deller Suzuki Jember, (3) the effect of brand image on purchasing decisions for the Suzuki Ertiga. at
Deller Suzuki Jember, (4) Quality of service on purchasing decisions for the Suzuki Ertiga at Deller
Suzuki Jember. The sample in this study was 165 respondents. The sampling technique used non-
probability sampling using purposive sampling. From the results of this study it is stated that the price
has a positive and significant influence on the purchasing decision of the Suzuki Ertiga Car at Deller
Suzuki Jember, Product quality has a positive and significant influence on the purchasing decision of
the Suzuki Ertiga Car at Deller Suzuki Jember, Brand image has a positive and significant influence
on the decision. the purchase of a Suzuki Ertiga Car at the Deller Suzuki Jember, the quality of service
has a positive and significant influence on the decision to purchase a Suzuki Ertiga at the Deller
Suzuki Jember,
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