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MOTTO 

 

“Better Late Than Never” 

“Lebih baik terlambat daripada tidak sama sekali” 

 

"Seungguhnya Allah tidak akan mengubah keadaan suatu kaum, sebelum mereka 

mengubah keadaan diri mereka sendiri."  

(QS Ar Rad : 11) 

 

 “Boleh jadi kamu membenci sesuatu, padahal ia amat baik bagimu. Dan boleh 

jadi kamu menyukai sesuatu, padahal ia amat buruk bagimu. Allah mengetahui, 

sedangkan kamu tidak mengetahui” 

(QS. Al-Baqarah : 216) 

 

 “You will never win if you never start it. A responsibility, an obligation, and any 

work will never be completed if you never start it” 

(Helen Rowland) 

“Kamu tidak akan pernah menang jika kamu tidak pernah memulainya. Suatu 

tanggung jawab, kewajiban, dan pekerjaan apapun tidak akan pernah selesai jika 

kamu tidak memulainya” 

 

  



 
 

 

DAFTAR ISI 

 

HALAMAN JUDUL ......................................................................................... i 

LEMBAR PENGESAHAN .............................................................................. ii 

PERNYATAAN ORISINALITAS ................................................................... iii 

ABSTRAK ......................................................................................................... iv 

ABSTRACT ....................................................................................................... v 

KATA PENGANTAR ....................................................................................... vi 

MOTTO ............................................................................................................. viii 

DAFTAR ISI ...................................................................................................... ix 

DAFTAR TABEL ............................................................................................. xi 

DAFTAR GAMBAR ......................................................................................... xiii 

DAFTAR LAMPIRAN ..................................................................................... xiv 

BAB I PENDAHULUAN   ................................................................................ 1 

1.1 Latar belakang  .............................................................................................. 1 

1.2 Rumusan Masalah  ........................................................................................ 6 

1.3 Tujuan Penelitian  ......................................................................................... 7 

1.4 Kegunaan Penelitian .....................................................................................7 

BAB II TINJAUAN PUSTAKA  ......................................................................8 

2.1 Komoditas Semangka ...................................................................................8 

2.2 Lahan Pasir  ...................................................................................................10 

2.3 Landasan Teori ..............................................................................................12 

2.3.1 Teori Pemasaran ....................................................................................12 

2.3.2 Lembaga Pemasaran ..............................................................................13 

2.3.3 Saluran Pemasaran ................................................................................15 

2.3.4 Efisiensi Pemasaran ...............................................................................17 

2.3.5 Analisis SWOT  .....................................................................................18 

2.4 Penelitian Terdahulu  ....................................................................................23 

 



 
 

 

BAB III KERANGKA PEMIKIRAN DAN HIPOTESIS  ............................27 

3.1 Kerangka Pemikiran  .....................................................................................27 

3.2 Hipotesis  .......................................................................................................32 

BAB IV METODOLOGI PENELITIAN  ......................................................33 

4.1 Metode Penelitian .........................................................................................33 

4.2 Lokasi dan Waktu Penelitian  .......................................................................33 

4.3 Metode Penentuan Populasi dan Sampel Penelitian .....................................34 

4.4 Metode Pengumpulan Data ...........................................................................34 

4.5 Metode Analisis Data  ...................................................................................35 

4.6 Definisi dan Pengukuran Variabel  ...............................................................40 

BAB V GAMBARAN UMUM DAERAH PENELITIAN  ............................43 

5.1 Keadaan Wilayah  .........................................................................................43 

5.2 Keadaan Penduduk  .......................................................................................44 

BAB VI HASIL DAN PEMBAHASAN  .........................................................47 

6.1 Profil Petani ...................................................................................................47 

6.2 Profil Lembaga Pemasaran ...........................................................................49 

6.3 Saluran Pemasaran Semangka.......................................................................52 

6.4 Efisiensi Pemasaran ......................................................................................57 

6.4.1 Margin Pemasaran  .....................................................................................57 

6.4.2 Farmer share ..............................................................................................60  

6.5 Strategi Pemasaran Semangka ......................................................................61   

BAB VII KESIMPULAN DAN SARAN  ........................................................75 

7.1 Kesimpulan  ..................................................................................................75 

7.2 Saran  .............................................................................................................76 

DAFTAR PUSTAKA  .......................................................................................77 

RINGKASAN  ...................................................................................................79 

LAMPIRAN .......................................................................................................82 

  



 
 

 

DAFTAR TABEL 

 

Tabel Halaman 

1.1  Data Tenaga Kerja Informal Sektor Pertanian .................................................  1 

4.1 Analisis Faktor Internal (IFAS) ......................................................................  37 

4.2 Analisis Faktor Eksternal (EFAS) ...................................................................  38 

4.3 Matrik SWOT .................................................................................................  40 

5.1 Jumlah Penduduk Menurut Desa, Jenis Kelamin, dan Rasio Jenis Kelamin     

di Kabupaten Jember 2020 .............................................................................  44 

5.2 Keadaan Penduduk Berumur 15 Tahun Keatas Menurut Tingkat Pendidikan  

di Kecamatan Kencong, Tahun 2021 ............................................................... 45 

6.1 Profil Umur Petani Semangka di Desa Paseban Kecamatan Kencong, Tahun 

2021 ................................................................................................................  47 

6.2. Profil Pendidikan Petani Semangka di Desa Paseban Kecamatan Kencong, 

Tahun 2021 ....................................................................................................  48 

6.3. Rata-Rata Luas Lahan Petani Semangka di Desa Paseban Kecamatan 

Kencong, Tahun 2021 ....................................................................................  49 

6.4 Profil Umur Lembaga Pemasaran Semangka Di Desa Paseban Kecamatan 

Kencong Kabupaten Jember ..........................................................................  50 

6.5 Profil Pendidikan Lembaga Pemasaran Semangka Di Desa Paseban 

Kecamatan Kencong Kabupaten Jember .......................................................  51 

6.6 Profil Pengalaman Berwirausaha Lembaga Pemasaran Semangka Di Desa 

Paseban Kecamatan Kencong Kabupaten Jember .........................................  51 

6.7 Fungsi Pemasaran yang Dilakukan Lembaga Pemasaran di Setiap Pola 

Saluran Pemasaran .........................................................................................  57 

6.8 Margin Saluran Pemasaran 1 tingkat  .............................................................  58 

6.9 Margin Saluran Pemasaran 2 tingkat ..............................................................  60 

6.10 Analisis Faktor Internal Pemaaran Semangka Desa Paseban Kecamatan 

Kencong Kabupaten Jember ..........................................................................  62 



 
 

 

6.11 Analisis Faktor Eksternal Pemasaran Semangka Desa Paseban Kecamatan 

Kencong Kabupaten Jember ..........................................................................  64 

6.12 Penentuan Strategi dengan Matrik SWOT ....................................................  68 

 

  



 
 

 

DAFTAR GAMBAR 

 

Gambar Halaman 

2.1 Saluran Pemasaran Konsumen ........................................................................  16 

2.2 Bentuk saluran pemasaran...............................................................................  17 

2.3 Kuadran Analisis SWOT.................................................................................  21 

2.4 Formulasi Strategi SWOT ...............................................................................  22 

3.1 Skema Kerangka Pemikiran ............................................................................  32 

4.1 Diagram Analisis SWOT ................................................................................  39 

6.1 Saluran Pemasaran Semangka.........................................................................  52 

6.2 Diagram SWOT ..............................................................................................  66 

 

  



 
 

 

DAFTAR LAMPIRAN 

 

Lampiran Halaman 

1. Data Responden Petani Semangka .............................................................. 82 

2. Data Lembaga Pemasaran Semangka .......................................................... 83 

3. Saluran Pemasaran Semangka ..................................................................... 84 

4. Fungsi Pemasaran yang Dilakukan Lembaga Pemasaran di Setiap Pola 

Saluran Pemasaran ....................................................................................... 85 
 

5. Margin Pemasaran Semangka Pada Saluran Pemasaran 1 Tingkat ............. 86 

6. Saluran Pemasaran Semangka 2 Tingkat ..................................................... 87 

7. Margin Pemasaran Semangka Pada Saluran Pemasaran 2 Tingkat ............. 88 

8. Perhitungan Faktor-Faktor Internal dan Ekternal Usahatani Semangka ..... 90 

9. Analisis Faktor Internal Pemasaran Semangka ........................................... 92 

10. Analisis Faktor Eksternal Pemasaran Semangka ......................................... 93 

11. Gambar Diagram SWOT ............................................................................. 94 

12. Peta Lokasi Penelitian.................................................................................. 95 

13. Dokumentasi ................................................................................................ 96 

14. Kuisioner...................................................................................................... 97 

 

 


