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Penelitian ini bertujuan untuk mengetahui pengaruh keanekaragaman produk, diskon dan brandimage
terhadap keputusan pembelian (Studi kasus produk Lifebuoy di Kec.Tanggul - Jember). Populasi
penelitian ini adalah Masyarakat di Kecamatan Tanggul - Jember yang pernah membeli atau yang
akan membeli produk Lifebuoy. Pengumpulan data dilakukan dengan menyebar kuosioner dengan
jumlah 55 responden. Metode pengambilan sampel dari penelitian ini menggunakanaccidental
sampling. Teknik analisis data menggunakan Teknik Analisis Linier Berganda. Hasil penelitian
menunjukan bahwa Hasil uji t (parsial) bahwa keragaman produk masih terdapatpengaruh terhadap
keputusan pembelian . Sedangkan Diskon dan Brand image secara parsial berpengaruh signifikan
terhadap keputusan pembelian.
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ABSTRACT

INFLUENCE OF PRODUCT DIVERSITY, DISCOUNTS AND BRAND IMAGE ON PURCHASE
DECISIONS

(Case study ofLifebuoyproducts in Tanggul District - Jember)
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This study aims to determine the effect of product diversity, discounts and brand image on
purchasing decisions (Case study of Lifebuoy products in Tanggul District - Jember). The population
of this research is people in Tanggul District - Jember who have bought or will buy Lifebuoy
products. Data was collected by distributing questionnaires with a total of 55 respondents. The
sampling method of this study used accidental sampling. The data analysis technique uses Multiple
Linear Analysis Techniques. The results showed that the results of the t test (partial) that product
diversity still had an influence on purchasing decisions. While Discounts and Brand image partially
have a significant effect on purchasing decisions.

Keywords: Productdiversity,Discountsand Brand Image, Purchasedecisions






