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ABSTRAK

Thassia, Regiel Aigal Mega Wira (2023). Promosi Dan Kualitas Layanan Outlet
Rabbani Di Kabupaten Bondowoso (Studi Kasus Outlet Rabbani Di
Jalan Badean Kota Bondowoso). Skripsi. Ekonomi Syariah, Fakultas
Agama Islam. Universitas Muhammadiyah Jember. Dosen
Pembimbing: 1) Dimas Herliandis Shodigin,M.E Pembimbing 2)
Salahuddin Rijal Arifin,S.E.l.,M.SM

Kata kunci : Promosi,Kualitas Layanan

Dalam banyak kegiatan pemasaran termasuk pada bisnis penjualan
kerudung serta busana muslim kepuasan pelanggan adalah faktor penting bagi
keberhasilan bisnis tersebut dan memiliki kemungkinan untuk mempengaruhi
loyalitas pelanggan di masa depan. Pada umumnya konsumen menginginkan
pelayanan yang baik dan berkualitas namun dengan harga yang terjangkau. Oleh
karena itu penelitian ini meneliti promosi dan kualitas layanan terhadap minat
pembelian konsumen.

Teori yang digunakan dalam penelitian ini adalah promosi penjualan,dan
kualitas layanan. Penelitian ini menggunakan penelitian kualitatif. Objek
penelitian ini adalah Outlet Rabbani,promosi dan kualitas layanan memiliki
pengaruh positif terhadap minat pembelian Kembali.

Promosi dan kualitas layanan memiliki pengaruh positif terhadap minat
pembelian konsumen di Outlet Rabbani cabang Badean Bondowoso. Penelitian ini
menunjukkan bahwa responden menilai promosi penjualan dan kualitas layanan
Outlet Rabbanicabang Badean Bondowoso. Hasil penelitian ini menunjukkan
bahwa promosi dan kualitas layanan berpengaruh positif terhadap minat
pembelian.  konsumen Outlet =~ Rabbani cabang Badean = Bondowoso.
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ABSTRACT

Thassia, Regiel Aigal Mega Wira (2023). Promotion and Service Quality of
Rabbani Outlets in Bondowoso Regency (Case Study of Rabbani
Outlets on Badean Street, Bondowoso City). Thesis. Sharia
Economics, Faculty of Islamic Religion. Jember Muhammadiyah
University. Supervisor: 1) Dimas Herliandis Shodigin, M.E
Supervisor 2) Salahuddin Rijal Arifin, S.E.l., M.SM

Keywords : Promotion, Quality of Service

In many marketing activities including on the business of selling veils as
well as Muslim fashion customer satisfaction is an important factor for the
success of such business and has the possibility to influence customer loyalty in
the future. In general, consumers want good and quality service but at an
affordable price. Therefore, this study examines the promotion and quality of
service towards consumers' purchasing interest.

The theory used in this study is sales promotion, and service quality. This
research uses gualitative research. The object of this study is the Rabbani Outlet,
promotion and quality of service have a positive influence on the interest in
Repurchase.

Promotion and quality of service have a positive influence on consumers'
purchasing interest in the Rabbani Outlet of the Badean Bondowoso branch. This
study showed that respondents rated the sales promotion and service quality of
the Rabbani Outlet Badean Bondowoso branch. The results of this study show that
promotion and service quality have a positive effect on the purchasing interest of
consumers of the ~Rabbani  Outlet ~ Badean - Bondowoso branch.
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