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MOTTO 

 

“Allah tidak membebani seseorang melainkan sesuai dengan kesanggupan.” 

(Q.S Al-Baqarah, 2: 286) 

 

“Maka sesungguhnya bersama kesulitan itu ada kemudahan. Sesungguhnya bersama kesulitan 

ada kemudahan.” 

(Q.S Al-Baqarah, 94: 5-6) 

 

“God has perfect timing, never early, never late. It takes a little patience and it takes a lot of 

faith, but it's a worth the wait." 

 

"Untuk masa-masa sulitmu, biarlah Allah yang menguatkanmu. Tugasmu hanya berusaha 

agar jarak antara kamu dengan Allah tidak pernah jauh.” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



x 
 

DAFTAR ISI 

   

PERNYATAAN ......................................................................................................................... i 

SKRIPSI .................................................................................................................................... ii 

PENGESAHAN ....................................................................................................................... iii 

ABSTRAK ................................................................................................................................ iv 

ABSTRACT ................................................................................................................................ v 

KATA PENGANTAR ............................................................................................................. vi 

UCAPAN TERIMAKASIH ................................................................................................... vii 

PERSEMBAHAN .................................................................................................................. viii 

MOTTO .................................................................................................................................... ix 

DAFTAR ISI ............................................................................................................................. x 

DAFTAR TABEL ................................................................................................................... xii 

DAFTAR GAMBAR ............................................................................................................. xiii 

DAFTAR LMPIRAN ............................................................................................................ xiv 

BAB I PENDAHULUAN ......................................................................................................... 1 

1.1 Latar Belakang .................................................................................................................. 1 

1.1 Rumusan Masalah ............................................................................................................. 6 

1.2 Tujuan Penelitian .............................................................................................................. 6 

1.3 Manfaat Penelitian ............................................................................................................ 6 

BAB II TINJAUAN PUSTAKA .............................................................................................. 7 

2.1 Influencer Marketing ........................................................................................................ 7 

2.2  Pemasaran Digital .......................................................................................................... 11 

2.3 Loyalitas .......................................................................................................................... 15 

2.5 Tinjauan Penelitian Terdahulu ........................................................................................ 19 

2.6 Kerangka Konseptual ...................................................................................................... 23 

2.7 Hipotesis ......................................................................................................................... 23 

BAB III METODE PENELITIAN ........................................................................................ 26 

3.1 Jenis Penelitian ............................................................................................................... 26 

3.2 Waktu dan Tempat Penelitian ......................................................................................... 26 

3.3 Jenis dan Sumber Data .................................................................................................... 26 

3.4 Metode pengumpulan Data ............................................................................................. 27 

3.5 Definisi Oprasional Variabel .......................................................................................... 27 



xi 
 

3.6 Populasi dan Sampel ....................................................................................................... 29 

3.7 Metode Analisis .............................................................................................................. 30 

BAB IV HASIL DAN PEMBAHASAN ................................................................................ 34 

4.1 Gambaran Umum Objek Penelitian ................................................................................ 34 

4.2 Hasil Deskriptif Penelitian .............................................................................................. 42 

4.3 Hasil Analisis Data ......................................................................................................... 48 

4.4 Pembahasan .................................................................................................................... 53 

BAB V KESIMPULAN DAN SARAN ................................................................................. 58 

5.1 Kesimpulan ..................................................................................................................... 58 

5.2 Saran ............................................................................................................................... 58 

DAFTAR PUSTAKA ............................................................................................................. 59 

LAMPIRAN ............................................................................................................................ 62 

Lampiran 1 ............................................................................................................................ 62 

Lampiran 2 ............................................................................................................................ 65 

Lampiran 3 ............................................................................................................................ 74 

Lampiran 4 ............................................................................................................................ 81 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xii 
 

DAFTAR TABEL 

 

Table 2.1 Penelitian Terdahulu…………..…………………………………………………...15 

Tabel 3.1 Skala Likert……………………………………………………………...…………21 

Tabel 4.1 Hasil Karakteristik Responden Berdasarkan Jenis Klamin………………………...32 

Tabel 4.2 Hasil Karakteristik Responden Berdasarkan Umur………………………..………32 

Tabel 4.3 Hasil Karakteristik Responden Berdasarkan Tahun Akademik…………...……….33 

Tabel 4.5 Hasil Karakteristik Responden Program Studi…………………………….………33 

Tabel 4.6 Influencer Marketing………………………………………………………………33 

Tabel 4.7 Pemasaran Digital………………………………………………………….………34 

Tabel 4.8 Loyalitas Produk…………………………………………………………...………35 

Tabel 4.9 Hasil Uji Validitas ………........................................................................................36 

Tabel 4.10 Hasil Uji Reabilitas.................................................................................................37 

Tabel 4.11 Hasil Uji Regresi Linier Berganda..........................................................................37  

Tabel 4.12 Hasil Uji t………………………............................................................................38 

Tabel 4.13 Hasil Uji Normalitas…………...............................................................................39 

Tabel 4.14 Hasil Uji Multikolineritas.......................................................................................39 

Tabel 4.15 Hasil Uji Heteroskedastisitas………......................................................................40 

Tabel 4.16 Hasil Uji Determinasi (R2).....................................................................................40   



xiii 
 

DAFTAR GAMBAR 

 

Gambar 1.1 Merek Kosmetik Lokal Paling Banyak digunakan di Indonesia……………….....3 

Gambar 2.1 Kerangka Berpikir……………………………………………….………………18 

Gambar 4.1 Logo Emina……………………………………………………...………………27 

Gambar 4.2 Bagan Distributor Center PT PTI ……………...……………...………………...28 

Gambar 4.3 Struktur Organisasi PT Paragon Tecnology and Innovation……….……………29 

Gambar 4.4 Produk Bedak Emina……………………………………………….……………30 

Gambar 4.5 Lipstick Emina………………………………………………………..…………30 

Gambar 4.6 Produk Foundation Emina…………………………………………...…………..31 

Gambar 4.7 Produk Eye Makeup Emina………………………………………….....……….31 

Gambar 4.8 Produk Blush On Emina……………………………….………………………...32 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiv 
 

DAFTAR LMPIRAN 

 

Lampiran 1 Kuesioner Penelitian..............................................................................................46 

Lampiran 2 Tabulasi Data.........................................................................................................48 

Lampiran 3 Hasil Uji Data Penelitian.......................................................................................56 

Lampiran 4 Dokumentasi..........................................................................................................62 

 

 

 

 


