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MOTTO 

 

"Sembilan bulan ibuku merakit tubuhku untuk menjadi mesin penghancur badai, 

maka tak pantas aku tumbang hanya karena mulut seseorang." 

 

"Orang lain tidak akan bisa paham struggle dan masa sulitnya kita, yang mereka 

ingin tahu hanya bagian success stories. Berjuanglah untuk diri sendiri walaupun 

tidak ada yang tepuk tangan. Kelak diri kita di masa depan akan sangat bangga 

dengan apa yang kita perjuangkan hari ini. Tetap berjuang ya!" 

 

"Tidak ada kesuksesan tanpa kerja keras. Tidak ada keberhasilan tanpa 

kebersamaan. Dan tidak ada kemudahan tanpa doa" - (Ridwan Kamil)  



 

x 
 

DAFTAR ISI 

Halaman 

HALAMAN JUDUL...................................................................................................ii 

HALAMAN PENGESAHAN .....................................................................................iii 

PERNYATAAN ORISINALITAS SKRIPSI .......................................................iv 

ABSTRAK...............................................................................................................v 

ABSTRACT ............................................................................................................vi 

KATA PENGANTAR ...........................................................................................vii 

MOTTO..................................................................................................................ix 

DAFTAR ISI ...........................................................................................................x 

DAFTAR TABEL .................................................................................................xii 

DAFTAR GAMBAR ...........................................................................................xiii 

DAFTAR LAMPIRAN .......................................................................................xiv 

I. PENDAHULUAN ...............................................................................................1 

1.1 Latar Belakang ...........................................................................................1 

1.2 Perumusan Masalah  ...................................................................................5 

1.3 Tujuan Penelitian .......................................................................................6 

1.4 Manfaat Penelitian  .....................................................................................6 

II. TINJAUAN PUSTAKA ....................................................................................7 

2.1 Kopi (Coffea sp) ........................................................................................7 

2.2 Jenis-Jenis Kopi .........................................................................................8 

2.3 Persepsi Konsumen  ...................................................................................8 

2.4 Minat Beli Konsumen................................................................................9 

2.5 Cita Rasa.................................................................................................. 11 

2.6 Harga .......................................................................................................12 

2.7 Desain Kemasan  ......................................................................................12 

2.8 Penelitian Terdahulu  ................................................................................15 

III. KERANGKA PEMKIRAN...........................................................................16 

3.1 Kerangka Pemikiran  ................................................................................16 

3.2 Hipotesis ..................................................................................................19 

IV. METODOLOGI PENELITIAN ...................................................................20 

4.1 Metode Penelitian ....................................................................................20 

4.2 Lokasi dan Waktu Penelitian  ...................................................................20 



 

xi 
 

4.3 Metode Pengambilan Sampel ..................................................................20 

4.4 Metode Pengumpulan Data .....................................................................21 

4.5 Metode Analisis Data ..............................................................................22 

4.6 Definisi Operasional ................................................................................27 

V. GAMBARAN UMUM DAERAH PENELITIAN .........................................28 

5.1 Lokasi dan Kondisi Fisik Daerah  ............................................................28 

5.2 Keadaan Penduduk ..................................................................................28 

5.3 Potensi Daerah .........................................................................................29 

5.4 Keadaan Sosial dan Ekonomi Daerah  .....................................................29 

VI. HASIL PENELITIAN DAN PEMBAHASAN ............................................30 

6.1 Profil Responden .....................................................................................30 

6.2 Karakteristik Berdasarkan Umur .............................................................30 

6.3 Profil Responden Berdasarkan Pendidikan .............................................31 

6.4 Profil Responden Berdasarkan Jenis Kelamin.........................................31 

6.5 Persepsi Konsumen terhadap Cita Rasa Kopi Ketakasi  ..........................32 

6.6 Persepsi Konsumen terhadap Harga Kopi Ketakasi ................................33 

6.7 Persepsi Konsumen terhadap Desain Kemasan Kopi Ketakasi ...............35 

6.8 Hubungan Cita Rasa, Harga Dan Desain Kemasan Dengan Minat Beli 

Konsumen ...........................................................................................................36 

6.8.1 Deskriptif Variabel Minat Beli Konsumen (Y) ......................................36 

6.8.2 Uji Hipotesis ......................................................................................37 

VII. KESIMPULAN DAN SARAN ....................................................................40 

7.1 Kesimpulan ..............................................................................................40 

7.2 Saran ........................................................................................................41 

RINGKASAN .......................................................................................................42 

DAFTAR PUSTAKA............................................................................................43 

 

 

  



 

xii 
 

DAFTAR TABEL 

Nomor                                                Judul                                              Halaman 

4.1 Pengukuran Persepsi Konsumen terhadap Cita Rasa Kopi Ketakasi (X1) .34 

4.2 Pengukuran Persepsi Konsumen terhadap Harga Kopi Ketakasi (X2) .......35 

4.3 Pengukuran Persepsi Konsumen terhadap Desain Kemasan Kopi Ketakasi 

(X3).............................................................................................................37 

4.4 Aspek Minat Membeli Kopi Ketakasi........................................................38 

5.1 Jumlah Anggota Keluarga ..........................................................................39 

5.2 Luas lahan pertanian dan perhutanan Desa Sidomulyo..............................40 

6.1 Profil Responden Berdasarkan Umur .........................................................41 

6.2 Profil Responden Berdasarkan Pendidikan ................................................42 

6.3 Profil Responden Berdasarkan Jenis Kelamin............................................43 

6.4 Persepsi Konsumen terhadap Cita Rasa Kopi Ketakasi Tahun 2022  .........43 

6.5 Persepsi Konsumen terhadap Harga Kopi Ketakasi Tahun 2022 ...............45 

6.6 Persepsi Konsumen terhadap Desain Kemasan Kopi Ketakasi Tahun 2022

 ....................................................................................................................46 

6.7 Minat Beli Konsumen terhadap Kopi Ketakasi Tahun 2022 ......................48 

6.8 Hubungan Cita Rasa, Harga dan Desain Kemasan Terhadap Minat Beli 

Konsumen terhadap Kopi Katakasi Tahun 2022 ........................................48 

  



 

xiii 
 

DAFTAR GAMBAR 

Nomor                                                Judul                                             Halaman 

3.1 Skema Kerangka Pemikiran  .........................................................................30 

6.1 Desain KemasanKopi Ketakasi ....................................................................46 

  



 

xiv 
 

DAFTAR LAMPIRAN 

                                                                                             Halaman 

Lampiran 1 Profil Responden Konsumen Kopi Ketakasi Desa Sidomulyo ...........57 

Lampiran 2. Data Tabulasi Konsumen Kopi Ketakasi di Desa Sidomulyo...........60 

Lampiran 3. Hasil SPSS Rank Spearman ...............................................................62 

Lampiran 4. Kuesioner Penelitian  ..........................................................................64 

Lampiran 5. Peta di Desa Sidomulyo.....................................................................68 

Lampiran 6. Dokumentasi Penelitian  .....................................................................68 

 

 

 

 

 

 


