DAFTAR PUSTAKA

Afandi, J., & Muthohar, M. (2023). Pengaruh Kesadaran Merek, Asosiasi Merek
Dan Kualitas Produk Terhadap Loyalitas Merek Dan Niat Pembelian Ulang
Konsumen Pembelian Merek Rabbani. Populer: Jurnal Penelitian
Mahasiswa, 2(1), 230-251.

Appel, G., Grewal, L., Hadi, R., & Stephen, A. T. (2020). The future of social
media in marketing. Journal of the Academy of Marketing Science, 48(1),
79-95.

Ardiansyah, D. B. D., Aziz, N., & Fuadiputra, 1. R. (2023). The Effect of Price,
Brand Image, and Product Quality of Purchase Decision of Xiaomi
Smartphones. Jurnal Manajemen Bisnis dan Kewirausahaan, 3(4), 338-345.

Arinawati, Ely, 2021. Penataan Produk (C3) Kompetensi Keahlian Daring dan
Pemasaran. Jakarta: Grafindo.

Arora, T., & Agarwal, B. (2019). Empirical study on perceived value and attitude
of millennials towards social media advertising: a structural equation
modelling approach. Vision, 23(1), 56-69.

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing: Strategy,
Implementation and Practice (7th ed.). UK: Pearson.

Cheung, M. L., Pires, G., & Rosenberger, P. J. (2020). The influence of perceived
social media marketing elements on . consumer—brand engagement and

brand knowledge. Asia Pacific Journal of Marketing and Logistics, 32(3),
695-720. https://doi.org/10.1108/APJML-04-2019-0262

Dougherty, J. E., & Pfaltzgraft, R. L. (1997). Contending Theories of
International Relation: A Comprehensive Survey (4th Edition ed.). New
York: Ed Addison Weslwy Longman.

Dwijantoro, R., Dwi, B., & Syarief, N. (2022). Pengaruh harga, kualitas produk,
dan promosi terhadap keputusan pembelian marketplace shopee. Jurnal
Riset Manajemen Dan Bisnis, 16(2), 63-76.

Dwijayanti, B. H. P. J. A., Totok, T. W. N. Y., & Tannady, S. J. A. M. H. (2022).
Peran Promosi, Eco Friendly packaging dan harga dalam mempengaruhi

keputusan pembelian pelanggan produk ritel kopi susu. Jurnal
Kewarganegaraan, 6(3), 5223-5228.

Dwivedi, Y. K., Ismagilova, E., Hughes, D. L., Carlson, J., Filieri, R., Jacobson,
J., ... & Wang, Y. (2021). Setting the future of digital and social media
marketing research: Perspectives and research propositions. International
Jjournal of information management, 59, 102168.

96


https://doi.org/10.1108/APJML-04-2019-0262

97

Erawati, S.H., Amalia, N.S., Mauludin, H., Liana, Y. 2023. Peran Brand Image
sebagai Moderator Celebrity Endorser pada Keputusan Pembelian (The Role
of Brand Image as a Celebrity Endorser Moderator in Purchasing
Decisions). Akuntansi Bisnis dan Manajemen (ABM), Vol. 30 No. 02, Hal.
91-104.

Foroudi, P., Jin, Z., Gupta, S., Foroudi, M. M., & Kitchen, P. J. (2019).
Perceptional components of brand equity: Configuring the Symmetrical and

Asymmetrical Paths to brand loyalty and brand purchase intention. Journal
of Business Research, 89, 462-474.

Ghozali, I. (2021). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 26.
Edisi 10. Diponegoro: Badan Penerbit Universitas.

Hair, et al. (2021). A Primer on Partial Least Squares Structural Equation
Modeling. (PLS-SEM) Using R. United States of America : Sage
Publications.

Hardani et al. (2020). Metode Penelitian Kuantitatif dan Kualitatif. Yogyakarta:
Pustaka [lmu.

Harris, L. C., Kotler, P., Armstrong, G., & He, H. (2020). Principles of marketing.

Jacobson, J., Gruzd, A., & Hernandez-Garcia, A. (2020). Social media marketing:
Who is watching the watchers?. Journal of retailing and consumer
services, 53, 101774.

Kotler, P., & Armstrong, G. (2021). Principles of Marketing (18th ed.). Pearson
Education Limited.

Kotler, P., Armstrong, G., Harris, L. C., & He, H. (2020). Principles of Marketing,
Eight. European Edition. UK : Pearson.

Kotler, Philip dan Kevin Lane Keller. (2019). Manajemen Pemasaran, Edisi ke-13,
Jilid /. Jakarta: Erlangga.

Kurniawan, K.J., Wahyudi, R., Hellyani, C.A. 2023. Pengaruh Brand Awareness
Dan Brand Image Terhadap Keputusan Pembelian Produk Mixue Di Kota
Malang. JRIME: Jurnal Riset Manajemen dan Ekonomi, Vol.1, No.3 Juli
2023, Hal 231-242

Litvin, S. W., Goldsmith, R. E., & Pan, B. (2019). 4 retrospective view of
electronic  word-of-mouth in hospitality and tourism management.
International Journal of Contemporary Hospitality Management, 30(1), 313-
325.

Moko,Wahdiyat, 2021. Manajemen Kinerja Teori dan Praktik. Malang: UB Press.

Nikmah, M., & Siswahyudianto, S. (2022). Strategi Diferensiasi untuk
Menciptakan Keunggulan Kompetitif pada UMKM Catering Pawon Gusti



98

Desa Surondakan Kecamatan Trenggalek Kabupaten Trenggalek. Jurnal
Manajemen Dan Bisnis Madani, 4(1), 66-82.

Puspita, Y. D., & Rahmawan, G. (2021). Pengaruh Harga, Kualitas Produk dan
Citra Merek terhadap Keputusan Pembelian Produk Garnier. Jurnal Sinar
Manajemen, 8(2), 98-104.

Rahman, Abdul. 2022, Panduan Pelaksanaan administrasi Perpajakan untuk
Karyawan, Pelaku Bisnis, dan Perusahaan. Bandung: Nuansa Cendekia

Rangkuti, F. (2019). The Power of Strategic Marketing: Winning the Market with
Superior Marketing Strategies. Jakarta: PT Gramedia Pustaka Utama.

Saleem, M. A., Zahra, S., & Yaseen, A. (2019). Impact of service quality and trust

on repurchase intentions — the case of Pakistan airline industry. Asia Pacific
Journal of Marketing and Logistics, 31(4), 1010-1032.

Siregar, A. 1. (2024). Studi Literature: Hubungan E-WOM dan Keputusan
Pembelian. Jurnal llmu Multidisplin, 3(1), 50-58.

Sugeng, B. (2022). Fundamental metodologi penelitian kuantitatif (eksplanatif).
Deepublish.

Tien, D. H., Rivas, A. A. A., & Liao, Y. K. (2019). Examining the influence of
customer-to-customer-electronic word-of-mouth on purchase intention in
social networking sites. Asia Pacific Management Review, 24(3), 238-249.

Tjiptono, F. 2020 .Strategi Pemasaran. Yogyakarta : CV. Andi Offset.

Touni, R., Kim, W. G., Choi, H. M., & Ali, M. A. (2020). Antecedents and an
outcome of customer engagement with hotel brand community on
Facebook. Journal of Hospitality & Tourism Research, 44(2), 278-299.

Wang, Z., & Kim, H. G. (2019). Can social media marketing improve customer
relationship capabilities _and firm - performance? Dynamic capability
perspective. Journal of Interactive Marketing, 39, 15-26.

Yamin, S. (2023). Olah data Statistik SmartPLS 3 SmartPLS 4 AMOS & STATA
(Mudah & Praktis) Edisi IIl. Dewangga Energi Internasional Publishing.



