DAFTAR PUSTAKA

Abbass, A., & Mehmood, K. (2022). Journal of Management Sciences. February.
https://doi.org/10.20547/jms.2014.2108206

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and
Human Decision Processes, 50(2), 179-211. https://doi.org/10.1016/0749-
5978(91)90020-T

Alfian, A. M., Huda, N., & Alfian. (2023). Analisis Pengaruh Sikap, Norma
Subjektif, Kontrol Perilaku, dan Kemaslahatan Terhadap Perilaku
Mengonsumsi Makanan Halal. Al-Kharaj . Jurnal Ekonomi, Keuangan &
Bisnis Syariah, 5(6), 3786-3798.
https://doi.org/10.47467/ALKHARAJ.V516.3658

Almrafee, M., & Akaileh, M. (2024). Customers’ purchase intention of renewable
energy in Jordan: the case of solar panel systems using an extended theory of
planned behavior (TPB). International Journal of Energy Sector Management,
18(3), 457-473. https://doi.org/10.1108/IJESM-01-2023-0002

Amela, W. R., Lubis, A. H., & Sabrina, H. (2019). Penggunaan Theory of Planned
Behavior untuk Menganalisis Niat Perilaku Milenial dalam Belanja Daring
melalui Aplikasi Instagram. JBMI (Jurnal Bisnis
http://journal.unhas.ac.id/index.php/jbmi/article/view/7671

Angrico, T., & Susanti, F. (2024). Pengaruh Sikap, Norma Subjektif Dan Kontrol
Perilaku Terhadap Minat Deposito Nasabah Prioritas Pada PT. Bank
Tabungan Negara (Persero) TBK Kantor Cabang .... Jurnal Bintang
Manajemen. https://ejurnal.stie-
trianandra.ac.id/index.php/jubima/article/view/2423

Azad, M. S., Khan, S. S., Hossain, R., Rahman, R., & Momen, S. (2023). Predictive
modeling of consumer purchase behavior on social media: Integrating theory
of planned behavior and machine learning for actionable insights. PLOS ONE,
18(12), e0296336. https://doi.org/10.1371/JOURNAL.PONE.0296336

Baltaci, D. C., Durmaz, Y., & Baltaci, F. (2024). The relationships between the
multidimensional planned behavior model , green brand awareness , green
marketing . activities , and purchase  intention. =~ May, 1-15.
https://doi.org/10.1002/brb3.3584

Bawono, A., Isanawikrama, 1., Arif, K., & Kurniawan, Y. J.(2018). PENGARUH
PERILAKU KONSUMEN, BRAND IMAGE DAN PROMOSI TERHADAP
KEPUTUSAN PEMBELIAN ONLINE PADA SITUS BELANJA ONLINE
(Studi Kasus pada Situs Belanja Online XYZ). Jurnal Pengabdian dan
Kewirausahaan, 2(2), 131-144. https://doi.org/10.30813/jpk.v2i2.1366

Bhutto, M. Y., Soomro, Y. A., & Yang, H. (2022a). Extending the Theory of
Planned Behavior: Predicting Young Consumer Purchase Behavior of Energy-
Efficient Appliances (Evidence From Developing Economy). SAGE Open,
12(1). https://doi.org/10.1177/21582440221078289

Bhutto, M. Y., Soomro, Y. A., & Yang, H. (2022b). Extending the Theory of
Planned Behavior: Predicting Young Consumer Purchase Behavior of Energy-
Efficient Appliances (Evidence From Developing Economy). SAGE Open,
12(1).

131



https://doi.org/10.1177/21582440221078289/ASSET/IMAGES/LARGE/10.1
177_21582440221078289-FIG1.JPEG

Damayanti, A., Arifin, R., & Rahmawati, R. (2023). Pengaruh Sikap, Norma
Subjektif Dan Persepsi Kontrol Perilaku Terhadap Niat Beli Online
Menggunakan Shopee Paylater (Studi Kasus Mahasiswa Di Kota Malang). E-
JRM: Elektronik Jurnal .-
https://jim.unisma.ac.id/index.php/jrm/article/view/20302

Daroch, B., Nagrath, G., & Gupta, A. (2021). A study on factors limiting online
shopping behaviour of consumers. Rajagiri Management Journal, 15(1), 39—
52. https://doi.org/10.1108/RAMJ-07-2020-0038

Fadhila, S., Lie, D., Wijaya, A., & Halim, F. (2020). Pengaruh sikap konsumen Dan
persepsi konsumen terhadap keputusan pembelian pada mini market mawar
balimbingan. SULTANIST: Jurnal Manajemen dan Keuangan, 8(1), 53-60.
https://doi.org/10.37403/SULTANIST.V8I1.177

Faradila, N. (2023). Penerapan Digital Marketing Pada Keputusan Pemesanan
Kamar Hotel. Jurnal Ekonomi dan Manajemen.
http://journal.admi.or.id/index.php/JEKMA/article/view/617

Ferinaldy, M., & Huda, N. (2019). Pengaruh Sikap, Norma Subjektif, Kendali
Perilaku Dan Religiusitas Terhadap Intensi Menggunakan Uang Elektronik.
Ekspansi: Jurnal FEkonomi, Keuangan
https://www.academia.edu/download/103219883/1331.pdf

Firdaus, M. S., & Haryanti, 1. (2023). Pengaruh Sikap Konsumen dan Persepsi
Konsumen terhadap Keputusan Pembelian pada Hokky Mart Cabang Santi.
Kompeten:  Jurnal llmiah Ekonomi dan Bisnis, 2(3), 588-597.
https://doi.org/10.57141/KOMPETEN.V2I3.101

Giilpnar, G., Uzun, M. B., Igbal, A., Anderson, C., Syed, W., Basil, M., & Rawi,
A. Al (2023). A model of purchase intention of complementary and
alternative medicines : the role of social media influencers > endorsements.
BMC  Complementary  Medicine and  Therapies, 1, 1-17.
https://doi.org/10.1186/s12906-023-04285-1

Imtihanah, A. N. (2022). Analisis Faktor Sikap, Norma Subjektif, Persepsi Kontrol
Perilaku terhadap Minat Beli Masyarakat Non Muslim pada Halal Food di
Kota Metro. AKSES: Jurnal  Ekonomi dan  Bisnis, 17(1).
https://doi.org/10.31942/AKSES.V1711.6512

Issn, A., Chefe, I. E., Luiz, C., Avalia, S.; & Review, D. B. (2023a). Affiliated
Marketing Content in Shopee Through Tiktok Media. 1-12.

Issn, A., Chefe, I. E., Luiz, C., Avalia, S., & Review, D. B. (2023b). Affiliated
Marketing Content in Shopee Through Tiktok Media. 1-12.

Juairiah, J., Busono, G. A., & Fadeli, D. (2019a). Sikap Dan Persepsi Konsumen
Terhadap Keputusanpembelian Online Di Sungai Lilinmusi Banyuasin. Jurnal
Ilmu Manajemen, 6(2), 164. https://doi.org/10.32502/jimn.v6i2.1587

Karwur, J. M., Sondakh, J. J., & Kalangi, L. (2020). Pengaruh Sikap Terhadap
Perilaku, Norma Subyektif, Kontrol Perilaku Yang Dipersepsikan Dan
Kepercayaan Pada Pemerintah Terhadap Kepatuhan Wajib Pajak Orang
Pribadi Dengan Niat Sebagai Variabel Intervening (Survey Pada KPP Pratama

132



Manado). Jurnal Riset Akuntansi Dan Auditing” Goodwill™, 11(2), 113-130.
https://doi.org/10.35800/JJS.V1112.30417

Khotimah, S., & Kurniawan, 1. S. (2019). ... Norma Subyektif, Kontrol Perilaku
Persepsian, Kesediaan Untuk Membayar, Dan Kepedulian Lingkungan
Terhadap Niat Beli Kemasan Ramah Lingkungan .... Efektif Jurnal Ekonomi
dan Bisnis. https://core.ac.uk/download/pdf/231289342.pdf

Lee, C.,Lim, S., & Ha, B. (2021). Green Supply Chain Management and Its Impact
on Consumer Purchase Decision as a Marketing Strategy : Applying the
Theory of Planned Behavior.

Li, J., Hallsworth, A. G., & Coca-Stefaniak, J. A. (2020). Changing Grocery
Shopping Behaviours Among Chinese Consumers At The Outset Of The
COVID-19 Outbreak. Tijdschrift voor Economische en Sociale Geografie,
111(3), 574-583. https://doi.org/10.1111/TESG.12420

Lopez-Lemus, J. A., Carranza, M. T. de la G., Schmitt-Revilla, M., & Lopez-
Lemus, J. G. (2024). The Role of Social Media and Innovation in Mexican
Industrial Entrepreneurship. Innovar, 34(92).
https://doi.org/10.15446/innovar.v34n92.98533

Lutfi, L. A., Utami, S. N., & ... (2024). Analisis Faktor Yang Mempengaruhi
Masyarakat Terhadap Pembelian Makanan Secara Online. ... of Agribusiness,
Social .... http://journal.univetbantara.ac.id/index.php/jase/article/view/5583

Maharani, P. N. J.,, Hoediansyah, E., Salsabilla, Y., & Siswantoro, F. (2022).
Analisis Perilaku Mahasiswa dalam Melakukan Belanja Online melalui
Aplikasi- TikTok Menggunakan Theory of Planned Behavior. Prosiding
Seminar. - Nasional Teknologi dan Sistem Informasi, 2(1), 70-79.
https://doi.org/10.33005/SITASI1.VV211.270

Makanan, P., Giampietria, E., Verneaub, F., Giudicec, T. Del, Carforad, V., &
Fincoa, A. (2017). Machine Translated by Google Kualitas dan Preferensi
Makanan Perspektif Teori Perilaku Terencana untuk menyelidiki peran
kepercayaan dalam keputusan pembelian konsumen terkait rantai pasokan
makanan pendek Machine Translated by Google. September, 1-7.

Ngoh, C. lyn, & Groening, C. (2022). The effect of COVID-19 on consumers’
channel shopping behaviors: A segmentation study. Journal of Retailing and
Consumer Services, 68. https://doi.org/10.1016/j.jretconser.2022.103065

Onel, N. (2017). Pro-environmental Purchasing Behavior of Consumers : The Role
of Norms. 23(2), 103-121. https://doi.org/10.1177/1524500416672440

Pham, L.-D.-H., & Truong, N.-T. (2023a). Analyzing Factors Influencing Youth
Purchase Intention Towards Affiliate Marketing Programs. A Case Study In
Vietnam. The Seybold Report, 18(5), 2165-2176.
https://doi.org/10.17605/0OSF.IO/T9AEX

Pham, L.-D.-H., & Truong, N.-T. (2023b). Analyzing Factors Influencing Youth
Purchase Intention Towards Affiliate Marketing Programs. A Case Study In
Vietnam. The Seybold Report, 18(5), 2165-2176.
https://doi.org/10.17605/0OSF.IO/T9AEX

Purwantini, F., & Tripalupi, L. E. (2021). Pengaruh Sikap, Norma Subjektif, Dan
Kontrol Perilaku Terhadap Minat Beli. Bisma: Jurnal Manajemen, 7(1).

133



Purwantini, F., & Tripalupi, L. E. (2021). Pengaruh sikap, norma subjektif, dan
kontrol perilaku terhadap minat beli. Bisma: Jurnal Manajemen.

Ryandana, A., Hermuningsih, S., & Sari, P. P. (2023). Dampak Motivasi Investasi,
Literasi Keuangan, dan Lingkungan Keluarga Terhadap Minat Investasi Anak
Milenial. Ekonomis: Journal of Economics and Business, 7(1), 226.
https://doi.org/10.33087/ekonomis.v7il1.818

Sadeli, A. H., Perdana, T., Deliana, Y., & Onggo, B. S. (2023). Consumers’
purchase behavior in short food supply chains using social commerce in
Indonesia. Journal of Cleaner Production, 386(March 2022), 135812.
https://doi.org/10.1016/j.jclepro.2022.135812

Sheppard, B. H., Hartwick, J., & Warshaw, P. R. (1988). The Theory of Reasoned
Action: A Meta-Analysis of Past Research with Recommendations for
Modifications and Future Research. Journal of Consumer Research, 15(3),
325. https://doi.org/10.1086/209170

Simanihuruk, P. (2020). Pengaruh Sikap, Norma Subyektif Dan Kontrol Perilaku
Yang Dirasakan Terhadap Minat Berwirausaha Dengan Pendekatan Theory Of
Planned Behaviour (Studi Kasus Pada Mahasiswa Fakultas Ekonomi Unika
Santo Thomas SU). Jurnal Manajemen dan  Bisnis, 119-140.
https://doi.org/10.54367/JMB.VV2011.693

Sofiani, S. S., & Saefuloh, D. (2019). Penggerak niat perilaku pembelian produk
fesyen ramah lingkungan dengan teori perilaku yang direncanakan. Prosiding
Industrial Research Workshop and National ....

Sukma, D. R. A., Putra, H. B., & Sutejo, B. (2023). Sikap, Norma Subjektif, dan
Kontrol Perilaku Terhadap Niat Membeli Produk Kosmetik Halal oleh
Konsumen Muda. Journal of Management and
https://journal.ipm2kpe.or.id/index.php/JOMB/article/view/5785

Susanto, R. K.,'& Sahetapy, W. L. (2021). Pengaruh Sikap, Norma Subyektif, Dan
Kontrol Perilaku Terhadap Minat Beli Produk Levi’S Pada Generasi Milenial.
Agora.

Teknologi, P., & Sosial, P. (2019). Machine Translated by Google Bagaimana
konstruksi perdagangan sosial mempengaruhi niat belanja sosial pelanggan ?
Sebuah studi empiris dari situs perdagangan sosial Machine Translated by
Google. 144(129), 282-294.

Wirawan, R., Mildawati, T., & Suryono, B. (2022). Determinan Pengambilan
Keputusan Investasi Berdasarkan Norma Subjektif, Kontrol Perilaku, Dan
Perilaku Heuristik. EKUITAS (Jurnal Ekonomi dan Keuangan), 6(1), 43-58.
https://doi.org/10.24034/J25485024.Y2022.V6.11.5163

Witriyana, Y., Faisal, I., & Rifani, A. (2019). Pengaruh sikap, norma subyektif,
kontrol perilaku terhadap minat beli produk secara online di shopee. Jurnal
limu Manajemen Indonesia.
https://ppjp.ulm.ac.id/journals/index.php/jim/article/view/1757

Zahrati, Z., Siregar, W. V, & Razif, R. (2022). Pengaruh Sikap, Norma Subyektif
Dan Kontrol Perilaku Terhadap Niat Beli Kuota Internet Di Kota
Lhokseumawe. Journal for Management
https://journal.unsika.ac.id/index.php/jfms/article/view/6758

134



