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MOTTO 

“Maka sesungguhnya sesudah kesulitan itu ada kemudahan” 

~QS Al-Inshiroh : 6~ 

 

“Sesungguhnya bencana terhadapmu bukan untuk menghancurkanmu melainkan 

sesungguhnya akan mengujimu, mengesahkan kesempurnaan imanmu dan menguatkan dasar 

kepercayaanmu dan memberikan kabar baik ke dalam batinmu.” 

~Syekh Abdul Qadir al-Jailani~ 

 

“Jegeh bhejengah jiyah, tak kerah lopot cong mun torok oca’en reng tuah” 

~Ibuk~ 

 

“Pengecut itu mati duluan sebelum dia mati (pengecut itu adalah orang-orang yang tidak 

pernah memulai, mereka selalu takut untuk kelihatan gagal sama dunia)” 

~Timothy Ronald~ 

 

 

“Harga penyesalan itu lebih mahal dari pada harga untuk menjadi orang sukses (di umur 

sekarang ini, seandainya dulu saya tidak malas-malasan, yang banyak alasan dan nggak mulai 

belajar banyak hal dan penyesalan itu datangnya nanti”dan harganya sangatt mahal”) begitu 

saya tua nanti ketika memikirkan masa muda, saya bisa liat ibuk saya waktu itu senyum 

sebelum meninggal.“ 

~Muhammad Lutfi~



 

ix 

 

KATA PENGANTAR 

 

 

Assalaamu’alaikum Warahmatullahi Wabarakatuh 

Alhamdulilah, puji syukur atas kehadirat Allah SWT, yang telah melimpahkan rahmat 

dan hidayah-Nya, sehingga penulis memiliki kemampuan untuk menyelesaikan penyusunan 

skripsi dengan judul, “Pengaruh Harga, Digital Marketing, Store Atmosphere Dan Keragaman 

Produk Terhadap Keputusan Pembelian Pada Toko Piala Tanggul” dengan lancar. 

Skripsi ini disusun sebagai salah satu wujud nyata untuk memenuhi impian yang 

menjadi kewajiban yang harus dipenuhi untuk mencapai gelar Sarjana pada program Studi 

Manajemen Fakultas Ekonomi dan Bisnis Universitas Muhammadiyah Jember. Keberhasilan 

penulis dalam menyelesaikan skripsi ini tidak lepas dari bantuan berbagai pihak. Penulis 

mengucapkan terima kasih kepada semua pihak yang telah berperan dalam menyelesaikan 

skripsi ini. Ucapan terima kasih penulis sampaikan kepada: 

1. Allah SWT berkat rahmat dan kasih sayang-Nya penulis dapat menyelesaikan skripsi ini. 

2. Bapak Dr. Hanafi, M. Pd., Rektor Universitas Muhammadiyah Jember yang telah 

memberikan kesempatan kepada saya untuk menuntut ilmu di Universitas Muhammadiyah 

Jember. 

3. Ibu Maheni Ika Sari S. E., M. M., Selaku Dekan Fakultas Ekonomi dan Bisnis Universitas 

Muhammadiyah Jember yang telah memberikan kesempatan kepada saya untuk menuntut 

ilmu di Universitas Muhammadiyah Jember. 

4. Kepala Program Studi Manajemen Dr. Trias Setyowati, SH., SE., MM dan Sekretaris 

Program Studi Mamajemen Septy Holisa Umamy, SM., MM. yang telah membatu 

penyelesaian proses administrasi akademik. 

Jember, 23 Desember 2024  

Penulis 

 

 

MUHAMMAD LUTFI 

NIM.2010411016  



 

x 

 

DAFTAR ISI 

 

 
SKRIPSI ..................................................................................................................................... i 

PERNYATAAN ........................................................................................................................ii 

SKRIPSI .................................................................................................................................. iii 

PENGESAHAN ....................................................................................................................... iv 

PERSEMBAHAN ..................................................................................................................... v 

MOTTO .................................................................................................................................... vi 

ABSTRAK ...............................................................................................................................vii 

ABSTRACT ............................................................................................................................ viii 

KATA PENGANTAR ............................................................................................................. ix 

DAFTAR ISI ............................................................................................................................. x 

DAFTAR TABEL ................................................................................................................. xiii 

DAFTAR GAMBAR ............................................................................................................. xiv 

BAB I ......................................................................................................................................... 1 

PENDAHULUAN ..................................................................................................................... 1 

1.1 Latar Belakang ................................................................................................... 1 

1.2 Rumusan Masalah .............................................................................................. 6 

1.3 Tujuan Penelitian ............................................................................................... 6 

1.4 Kegunaan Penelitian........................................................................................... 6 

BAB II ........................................................................................................................................ 7 

TINJAUAN PUSTAKA ........................................................................................................... 7 

2.1 Manajemen Pemasaran...................................................................................... 7 

2.2 Marketing Mix ..................................................................................................... 7 

2.3 Harga ................................................................................................................... 9 

2.3.1 Indikator Harga ............................................................................................................................. 10 

2.4 Digital Marketing............................................................................................... 11 

2.3.2 Indikator Digital Marketing ....................................................................................................... 13 

2.5 Store Atmosphere ............................................................................................... 14 

2.3.3 Indikator Store Atmostphere .................................................................................................... 15 

2.6 Keragaman Produk .......................................................................................... 15 

2.3.4 Indikator Keragaman Produk ................................................................................................... 16 

2.7 Perilaku Konsumen .......................................................................................... 16 



 

xi 

 

2.8 Keputusan Pembelian....................................................................................... 18 

2.2.1 Faktor Pengambilan Keputusan .............................................................................................. 19 

2.2.2 Proses Pengambilan Keputusan .............................................................................................. 20 

2.2.3 Indikator Keputusan Pembelian .............................................................................................. 20 

2.9 Penelitian Terdahulu ........................................................................................ 22 

2.10 Kerangka Konseptual....................................................................................... 31 

2.11 Hipotesis ............................................................................................................ 31 

2.9.1 Pengaruh Harga Terhadap Keputusan Pembelian ............................................................ 32 

2.9.2 Pengaruh Digital Marketing Terhadap Keputusan Pembelian ...................................... 32 

2.9.3 Pengaruh Store Atmosphere Terhadap Keputusan Pembelian .................................... 33 

2.9.4 Pengaruh Keragaman Produk Terhadap Keputusan Pembelian .................................. 34 

2.9.5 Pengaruh Harga, Digital Marketing, Store Atmostphere dan Keragaman Produk 

secara  Simultan terhadap Keputusan Pembelian ............................................................. 35 

BAB III .................................................................................................................................... 36 

METODE PENELITIAN....................................................................................................... 36 

3.1. Identifikasi Variabel ......................................................................................... 36 

3.2. Definisi Operasional Variabel ......................................................................... 36 

3.3. Desain Penelitian............................................................................................... 38 

3.4. Populasi dan Sampel ........................................................................................ 38 

3.5. Teknik Pengambilan Sampel ........................................................................... 39 

3.6. Teknik Pengumpulan Data .............................................................................. 39 

3.7. Jenis Data .......................................................................................................... 40 

3.8. Teknik Analisis Data ........................................................................................ 41 

3.8.1. Uji Instrumen ................................................................................................................................. 41 

3.9. Analisis Regresi Linier Berganda ................................................................... 41 

3.10. Uji Asumsi Klasik ............................................................................................. 42 

1. Uji Normalitas ................................................................................................................................ 42 

2. Uji Multikolinearitas ..................................................................................................................... 43 

3. Uji Heteroskedastisitas................................................................................................................ 43 

3.11. Uji Hipotesis ...................................................................................................... 43 

3.12. Analisis Koefisien Determinasi (R2) ................................................................ 43 

BAB IV..................................................................................................................................... 45 

PEMBAHASAN ...................................................................................................................... 45 

4.1 Sejarah Singkat Toko piala tanggul................................................................ 45 



 

xii 

 

4.2 Visi, Misi dan Tujuan Toko piala tanggul...................................................... 46 

4.3 Struktur Organisasi Toko piala tanggul ........................................................ 46 

4.4 Gambaran Umum Responden ......................................................................... 47 

4.4.1 Responden Berdasarkan Usia................................................................................................... 47 

4.4.2 Responden Berdasarkan Pernah Melakukan Pembelian ................................................. 47 

4.4.3 Responden Berdasarkan Pekerjaan ........................................................................................ 48 

4.5 Statistik Deskriptif Variabel Penelitian.......................................................... 48 

4.5.1 Distribusi Jawaban Variabel Harga ......................................................................................... 49 

4.5.2 Distribusi Jawaban Variabel Digital Marketing ................................................................... 50 

4.5.3 Distribusi Jawaban Variabel Store Atmosphere ................................................................. 50 

4.5.4 Distribusi Jawaban Variabel Keragaman Produk  ............................................................... 52 

4.5.5 Distribusi Jawaban Keputusan Pembelian............................................................................ 53 

4.7 Hasil Uji Instrumen Data ................................................................................. 54 

4.6.1 Hasil Validitas................................................................................................................................. 54 

4.6.2 Uji Reliabilitas................................................................................................................................. 55 

4.8 Hasil Uji Asumsi Klasik ................................................................................... 55 

4.9 Hasil Analisis Regresi Linear Berganda......................................................... 58 

4.10 Hasil Uji Hipotesis ............................................................................................ 59 

4.11 Hasil Keofisien Determinasi (Uji R2) .............................................................. 61 

4.12 Pembahasan ...................................................................................................... 61 

BAB V ...................................................................................................................................... 66 

KESIMPULAN DAN SARAN............................................................................................... 66 

 

  

  



 

xiii 

 

DAFTAR TABEL 

Halaman 

Tabel 1.1 Daftar Toko Besar Pakaian di Kab. Jember............................................................ 2 

Tabel 1.2 Jumlah Penjual Toko Piala ..................................................................................... 5 

Tabel 1.3 Penelitian Terdahulu ............................................................................................... 20  



 

xiv 

 

DAFTAR GAMBAR 

Halaman 

Gambar 1.1 Gambar Kerangka Konseptual Penelitian ........................................................... 4 

 


