DAFTAR PUSTAKA

Abdullah, Karimuddin et al. 2022. Metodologi Penelitian Kuantitatif. 1st ed. edited by N.
Saputra. Aceh: Yayasan Penerbit Muhammad Zaini.

Adhitya, Wisnu Rayhan. 2021. “Analisis Faktor-Faktor Yang Mempengaruhi Keputusan
Pembelian Melalui Online Shop Di Kota Medan Pada Aplikasi Shopee.” Accumulated
Journal 3(2):142—61. doi: 10.30829/ajei.v6i2.768.

Ahdiat, Adi. 2024. “Usaha Kecil Yang Jualan Online Meningkat Pada 2024.”
Databoks.Katadata.Co.ld. Retrieved December 7, 2024
(https://databoks.katadata.co.id/teknologi-
telekomunikasi/statistik/673d705286e95/usaha-kecil-yang-jualan-online-meningkat-
pada-2024).

Albors, J. et al. 2008. “New Learning Network Paradigms: Communities of Objectives,
Crowdsourcing, Wikis and Open Source.” 'International Journal of Information
Management 28(3):194-202. doi: 10.1016/j.ijinfomgt.2007.09.006.

Ashari, Revida Mareta Herfi, and Onny Fitriana Sitorus. 2023. “Pengaruh Content Marketing
Terhadap Customer Engagement Kopi Kenangan.” Jurnal EMT KITA 7(1):38-46. doi:
10.35870/emt.v7il.726.

Azizah, Diaz Ummu, and Elok Fitriani Rafikasari. 2021. “Pengaruh Content Marketing Dan
Social Media Marketing Instagram Terhadap Minat Beli Konsumen @Souvenirmurah._Ta
Di  Masa Pandemi.” ~ Juremi:  Jurnal ~ Riset Ekonomi 1(1):135-46. doi:
https://doi.org/10.53625/juremi.v2i1.2418.

Celik, I. K., & Eru, O. (n.d.). The Effects of Consumers’ FoMo Tendencies On Impulse Buying
and The Effects of Impulse Buying on Post-Purchase Regret: An Investigation on Retail
Stores*.https://dictionary.cambridge.org/,

Chan, Jenn Ming, and Rashad Yazdanifard. 2014. “How Social Media Marketing Can Influence
the Profitability of an Online Company From a Consumer Point of View.” Journal of
Research in Marketing 2(2):157. doi: 10.17722/jorm.v2i2.55.

Chowdhury, Saddam Nasir et al. 2024. “The Impact of Social Media Marketing on Consumer
Behavior: A Study of the Fashion Retail Industry.” Open Journal of Business and
Management 12:1666-99. doi: 10.4236/0jbm.2024.123090.

Dwi Setiana, Nilma, and Endang Tjahjaningsih. 2024. “The Influence of Content Marketing,
Influencer Marketing, Online Customer Reviews on Satisfaction and Its Impact on Tiktok
Consumer Loyalty (Study on Semarang City Students) Pengaruh Content Marketing,
Influencer Marketing, Online Customer Review Terhadap.” Management Studies and
Entrepreneurship Journal 5(1):1509-17.

Evi, Tiolina, and Widarto Rachbini. 2023. PARTIAL LEAST SQUARES (TEORI DAN
PRAKTEK).Pdf. edited by M. Surur. Sukoharjo: Tahta Media Grup.

Furadantin, Natalia Ririn.-2018. “Analisis Data Menggunakan Aplikasi SmartPLS v.3.2.7
2018.” Academia (Accelerating the World’s Research) 2.

Gallagher, Pamela et al. 2010. “Trinity Amputation-and Prosthesis Experience Scales: A
Psychometric Assessment Using Classical Test Theory and Rasch Analysis.” American
Journal of Physical Medicine and Rehabilitation 89(6):487-96. doi:
10.1097/PHM.0b013e3181dd8cf1.

Ghozali, Imam and Kusumadewi, K.A (2023). PARTIAL LEAST SQUARES KONSEP,
TEKNIK DAN APLIKASI — Menggunakan Program SmartPLS 4.0

Gupta, Mayank, and Aditya Sharma. 2021. “Fear of Missing out: A Brief Overview of Origin,
Theoretical Underpinnings and Relationship with Mental Health.” World Journal of
Clinical Cases 9(19):4881-89. doi: 10.12998/wjcc.v9.i19.4881.

72



Hair, Joseph, and Abdullah Alamer. 2022. “Partial Least Squares Structural Equation Modeling
(PLS-SEM) in Second Language and Education Research: Guidelines Using an Applied
Example.” Research Methods in Applied Linguistics 1(3):100027. doi:
10.1016/J.RMAL.2022.100027.

Hair, Joseph F. et al. 2021. Evaluation of Formative Measurement Models.

Hanks, Lydia et al. 2024. “Saving Local Restaurants: The Impact of Altruism , Self-
Enhancement , and Affiliation on Restaurant Customers > EWOM Behavior.” Journal of
Hospitality & Tourism Research 48:301-26. doi: 10.1177/10963480221092704.

Hardani et al. 2020. Metode Penelitian Kualitatif & Kuantitatif. 1st ed. edited by H. Abadi.
Yogyakarta: CV. Pustaka IImu.

Hertita, Dini. 2024. Setiap Pebisnis Harus Tahu Promo Upselling Cross-selling Ini!: Hal-Hal
yang Perlu Anda Perhatikan. Penerbit: Elex Media Komputindo

Hidayat, Farid. 2024. “Implementasi Pemasaran Digital Pada Perusahaan Manufaktur PT .
Hanjayaperkasa Metals Indonesia.” 3(2):224-31.

Kurniadi, Ruly, and Aryo Wibisono. 2024. “Dampak Kualitas Produk Serta Influencer
Marketing Dalam Keputusan Pembelian Konsumen.” Juremi: Jurnal Riset Ekonomi
4(1):201-6.

Lestiyani, Dhea Nofa, and Sugeng Purwanto. 2024, “Analisis Pengaruh Influencer Marketing
Dan Brand Love Terhadap Keputusan Pembelian Produk Skincare Skintific.” El-Mal:
Jurnal Kajian Ekonomi & Bisnis Islam 5(2):886-98. doi: 10.47467/elmal.v5i2.5513.

Mahardini, Swesti et al. 2022. “Pengaruh Content Marketing Dan Influencer Marketing
Terhadap Keputusan Pembelian: Pada Pengguna Aplikasi Tik-Tok Di Wilayah DKki
Jakarta.” Ikraith-Ekonomika 6(1):180-87. doi: 10.37817/ikraith-ekonomika.v6i1.2480.

Maulidya Nurivananda, Shahnaz et al. 2023. “The Effect Of Content Marketing And Live
Streaming On Purchase Decisions On The Social Media Application Tiktok (Study On
Generation Z Consumers @Scarlett_Whitening In Surabaya) Pengaruh Content Marketing
Dan Live Streaming Terhadap Keputusan Pembelian Pa.” Management Studies and
Entrepreneurship Journal 4(4):3664—-71. doi: https://doi.org/10.37385/msej.v4i4.2498.

Neliwati. 2018. Metodologi Penelitian Kuantitatif (Kajian Teori Dan Praktek). edited by O. K.
Banurea. CV. Widya Puspita.

Nikmah, Nafidatun, and Nur Zaidah. 2022. “PENTINGNYA SOCIAL PROOF DALAM
DIGITAL MARKETING ( Studi Pada Marketplace Shopee ).” Jurnal DIALOGIKA
Manajemen Dan Administrasi 4(1):26-32. doi:
http://dx.doi.org/10.31949/dialogika.v4il.7823.

Ningtyas, Y. P., and R. U. A. Fauzi. 2023. “Pengaruh Promosi, Motivasi Hedonis, Fomo, Dan
Desain Produk Terhadap Keputusan Pembelian Pada Pengguna Shopee D1 Kota Madiun.”
Simba 5(September):1-12.

Norjanah, Nika Fitri et al. 2024. “Pengaruh Social Media Influencer Dan Kualitas Informasi
Terhadap Keputusan Pembelian Reksadana Oleh Generasi Z Yang Dimediasi Oleh
FOMO.” Lancah 2(2):630-38. doi: https://doi.org/10.37531/ecotal.v4i2.613.

Panjaitan, Arie Candra, and Sumitro Sarkum. 2024. “Pengaruh Social Proof Bagi Generasi
Milenial Terhadap Keputusan Pembelian Konsumen Pada Platform E-Commerce.”
JAMAK: Jurnal Aplikatif Manajemen Akuntansi Dan Kewirausahaan 01(02):86-92.

Pratiwi, Meilawati Indra, and Finisica Dwijayati Patrikha. 2021. “Pengaruh Gaya Hidup, Harga
Dan Influencer Terhadap Keputusan Pembelian Di Rumah Makan Se’i Sapiku Surabaya.”
Jurnal Pendidikan Tata Niaga (JPTN) 9(3):11. doi:
https://doi.org/10.26740/jptn.von3.p1417-1427.

Przybylski, Andrew K. et al. 2013. “Com Puters in Human Behavior Motivational , Emotional
, and Behavioral Correlates of Fear of Missing Out.” Computers in Human Behavior
29(4):1841-48. doi: 10.1016/j.chb.2013.02.014.

73



Pulizzi, Joe. 2024. “What Is Content Marketing?” Https://Contentmarketinginstitute.Com.
Retrieved December 31, 2024 (https://contentmarketinginstitute.com/what-is-content-
marketing/).

Purnamaningsih, Purnamaningsih, and Nosica Rizkalla. 2020. “The Role of Parasocial
Interaction onConsumers’ Intention to Purchase Beauty Products.” Revista CEA 6(12):13—
217.

Purwanto, Nuri et al. 2022. Theory of Planned Behavior: Implementasi Perilaku Electronic
Word of Mouth Pada Konsumen Market Place. Vol. 1. 1st ed. Malang: CV. Literasi
Nusantara Abadi.

Rachmad, Yoesoep Edhie; et al. 2023. PSIKOLOGI PEMASARAN SOCIETY 5.0. I. edited by
Efitra. PT. Sonpedia Publishing Indonesia.

Radianto, Amelia Josefien Viotty, and Trisye Natalia Kilay. 2023. ‘“Pengaruh Fomo (Fear of
Missing Out) Dan Influencer Terhadap Niatan Untuk Membeli Pada E-Commerce.”
Jurnal Revenue : Jurnal Ilmiah Akuntansi 4(2):490-95. doi: 10.46306/rev.v4i1.288.

Rahmawati, R. et al. 2024. “Pengaruh Influencer Marketing Dan Brand Image Terhadap
Keputusan Pembelian: Produk Kecantikan Skintific Di Kota Pasuruan.” MUSYTARI:
Neraca Manajemen Ekonomi Dan Akuntansi 7(4):1-12.

Rika Afrella, Galuh et al. 2024. “Pengaruh Content Marketing, Viral Marketing, Dan Online
Customer Review Terhadap Keputusan Pembelian Produk Sepatu Pvn Pada Mahasiswa
Di Surabaya.” MUSYTARI: Neraca Manajemen Ekonomi Dan Akuntansi 6(7):9. doi:
10.8734/mnmae.v1i2.359.

Ritonga, Nurul Amelia Pratiwi et al. 2024. ‘“The Influence of Content Marketing , Online
Customer Reviews , and Empathy on Purchase Decision of Camille Beauty Lip Tint on
TikTok.” Jurnal Manajemen Bisnis 11(2):1939-50. doi:
https://doi.org/10.33096/jmb.v11i2.952.

Santri, Nabilla Wahyu Amanda et al. 2024. “Pengaruh Content Marketing Dan Citra Merek
Melalui Media Sosial Tiktok Terhadap Keputusan Pembelian Produk Tea Break Di
Surabaya.” MUSYTARI: Neraca Manajemen Ekonomi Dan Akuntansi 6(7):11. doi:
https://doi.org/10.8734/mnmae.v1i2.359.

Sasongko, Rolan Mart et al. 2023. “Fear of Missing Out Dalam Pemasaran: Kajian Literatur
Dan Implikasi.” Journal of Economic, Business and Engineering (JEBE) 4(2):222-32. doi:
https://doi.org/10.32500/jebe.v4i2.4355.

Sholihin, M. and D. Ratmono (2021). Analisis SEM-PLS dengan WarpPLS 7.0 untuk hubungan
nonlinier dalam penelitian sosial dan-bisnis, Penerbit Andi

Strauss, Judy, and Raymond Frost. 2016. E-Marketing. 7th ed. New York, NY, USA:
Routledge.

Sugiyanto, Agus et al. 2024. Perilaku Konsumen 5.0. Pertama. edited by F. Sukmawati.
Sukoharjo: Pradina Pustaka.

Sugiyono. 2013. Metodologi Penelitian Kuantitatif, Kualitatif Dan R & D. Bandung:
ALFABETA.

Suhartini, and Dwi Maharani. 2023. “Peran Fear Of Missing Out (FoOMO) Dalam Perilaku
Konsumen Terhadap Keputusan Pembelian.” Economics and Digital Business Review
4(2):349-56.

Sultan, Universitas, and Ageng Tirtayasa. 2022. “Mengantisipasi Gejala Fear Of Missing Out (
FOMO ) Terhadap Dampak Social Global 4 . 0 Dan 5 . 0 Melalui Subjective Weel-Being
Dan Joy of Missing Out ( JoMO ) Taswiyah.” 8(1):103-19.

Syamer, Diah Mutiara, and Irma Setyawati. 2024. “Pengaruh Fomo, Persepsi Harga Dan
Promosi Medsos Terhadap Kepuasan Konsumen Melalui Keputusan Pembelian Karen’s
Diner Jakarta.” Edunomika 8(3):1-9.

Synariah, Siti et al. 2024. “Pengaruh Video Marketing Dan Influencer Marketing Terhadap

74



Keputusan Pembelian Konsumen Pada Skincare Beauty Glow Cianjur.” MUSYTARI:
Neraca Manajemen Ekonomi Dan Akuntansi 9(6):10. doi:
https://doi.org/10.8734/mnmae.v1i2.359.

Utami, Silmi Nurul;, and Bestari Kumala; Dewi. 2024. “Siapa Saja Yang Rentan Terkena
FOMO?” Kompas.Com. Retrieved December 7, 2024
(https://lifestyle.kompas.com/read/2024/09/19/184500420/siapa-saja-yang-rentan-
terkena-fomo-).

Venema, Tina A. G. et al. 2020. “When in Doubt, Follow the Crowd? Responsiveness to Social
Proof Nudges in the Absence of Clear Preferences.” Frontiers in Psychology 11(June):1—
13. doi: 10.3389/fpsyg.2020.01385.

Wardah, Fathimah. 2016. “Analisis Pengaruh Influencer Terhadap Minat Beli Konsumen Pada
Perusahaan JavaMifi.” Docoral Disertasion 2023(19311046):1-23.

75



