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MOTTO 

 

“Maka, sesungguhnya beserta kesulitan ada kemudahan, sesungguhnya beserta kesulitan 

ada kemudahan”.  

 

(QS. Al-Insyirah ayat 6) 

 

 

“Setetes keringat orang tuaku yang keluar, ada seribu langkahku yang maju” 
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ABSTRACT 

 

Marketing plays a important role in business activities, particularly in building 

relationships with customers and driving sales growth. Along with the rapid advancement of 

digital technology, social media has become a highly influential promotional tool. In addition, 

customer experience during the purchasing process (experience transaction) and the level of 

brand recognition and understanding (brand awareness) are also important factors that can 

influence consumers’ purchasing decisions. Therefore, this study aims to evaluate the extent to 

which social media, experience transaction, and brand awareness influence motorcycle 

purchasing decisions at Yamaha Ambulu Dealer. The independent variables in this study include 

social media (X1), experience transaction (X2), and brand awareness (X3), while the dependent 

variable is the purchasing decision (Y). This study uses a causal descriptive approach with a 

quantitative method. Data analysis was conducted using multiple linear regression involving 160 

customers as research samples. Based on the results of multiple linear regression and hypothesis 

testing, it was found that social media, experience transaction, and brand awareness have a 

significant influence on purchasing decisions at Yamaha Ambulu Dealer. This research is 

expected to provide insights for the management of Yamaha Ambulu Dealer in formulating 

strategies to increase customer purchases. 

Keywords: Social Media, Experience Transaction, Brand Awareness, Purchasing Decision 
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