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MOTTO 

 

جَعلََ لَكُمُ السَّمْعَ وَالَْبَْصَارَ وَا هٰتِّكُمْ لََ تعَْلَمُوْنَ شَيْـًٔاۙ وَّ  بطُُوْنِّ امَُّ
نْْۢ ُ اخَْرَجَكُمْ م ِّ لَْفَْـِٕدَةَ ۙ لَعَلَّكُمْ تشَْكُرُوْنَ وَاللّٰه  

“Dan Allah mengeluarkan kamu dari perut ibumu dalam keadaan tidak 

mengetahui sesuatu apa pun, dan Dia memberimu pendengaran, penglihatan, 

dan hati agar kamu bersyukur." (Q.S An-Nahl: 78) 

 

"We’re all human at the end of the day, making mistakes. But learn from 

them is the key.” (Kendrick Lamar) 

 

“What’s there to be happy about? jobs not finished, job finished? I don’t think so.” 

(Mamba Mentality – Kobe Bryant) 

 

“Life is a movie, pick your own role, climb your own ladder or you dig your own hole.” 

(J.Cole) 
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