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‘Khoirunnas anfauhum linnas" 

"Sebaik-baik manusia adalah yang paling bermanfaat bagi manusia." 

(HR. AHMAD) 

“There Are No Accidents” 

(Master Oogway) 

“...We See Things They’ll Never See...” 

“...We Are All Part Of  The Masterplan...” 

“...You Only See What People Want You To See...” 

“...Some might say they don't believe in heaven 

Go and tell it to the man who lives in hell...” 

(OASIS) 
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