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INTISARI 

 

Industri kre$atif me$miliki pe$rmasalahan yang se$ring te$rjadi pada ge$ne$rasi z 

saat ini Adalah ke$ce$nde$rungan be$rpindah-pindah ke$rja. Fe$nome$na 

be$rpindah-pindah ke$rja biasa dise$but de$ngan job hopping. Pe$ne$litian ini 

be$rtujuan untuk me$nge$tahui pe$ngaruh grit te$rhadap job hopping pada 

Ge$ne$rasi Z yang be$ke$rja di industri kre$atif. Pe$ne$litian ini me$nggunakan 

pe$nde$katan kuantitatif de$ngan populasi se$luruh Ge$ne$rasi Z yang aktif 

be$ke$rja di se$ktor industri kre$atif. Sampe$l dalam pe$ne$litian ini be$rjumlah 

386 re$sponde$n, yang dipilih me$nggunakan te$knik non-probability sampling 

de$ngan me$ngunakan me$tode$ accide$ntal sampling. Instrume$n yang 

digunakan adalah Grit Scale$ yang dike$mbangkan ole$h Duckworth (2025),  

ke$mudian di modifikasi ole$h Rafi, F.H (2008) dan Job Hopping Motive$s 

Scale$ dari Lake$ e$t al. (2017) yang diadaptasi ole$h Irawan, D.T.R (2024). 

Analisis data dilakukan de$ngan me$nggunakan uji re$gre$si linie$r se$de$rhana 

me$nggunakan SPSS 22 for Windows. Hasil pe$ne$litian me$nunjukkan adanya 

pe$ngaruh ne$gatif yang signifikan antara grit te$rhadap job hopping (β= 

−.0,294; p=0,000 < 0,05). Dapat disimpulkan bahwa grit me$miliki arah 

hubungan ne$gatif te$rhadap job hopping. Artinya, se$makin tinggi grit maka 

se$makin re$ndah job hopping pada ge$ne$rasi z yang be$ke$rja di industri 

kre$atif. 
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ABSTRACT 

The$ cre$ative$ industry is an industry that is in high de$mand by the$ 

Ge$ne$ration Z. One$ of the$ proble$ms that ofte$n occurs in Ge$ne$ration Z today 

is the$ te$nde$ncy to move$ jobs. The$ phe$nome$non of moving jobs is commonly 

calle$d job hopping. This re$se$arch aims to find out the$ influe$nce$ of grit on 

job hopping in Ge$ne$ration Z who works in the$ cre$ative$ industry. This 

re$se$arch use$s a quantitative$ approach with the$ e$ntire$ population of 

Ge$ne$ration Z who active$ly work in the$ cre$ative$ industry se$ctor. The$ sample$ 

in this study consiste$d of 386 re$sponde$nts, who we$re$ se$le$cte$d using non-

probability sampling te$chnique$s using the$ accide$ntal sampling me$thod. The$ 

instrume$nts use$d are$ Grit Scale$ de$ve$lope$d by Duckworth (2025), the$n 

modifie$d by Rafi, F.H (2008) and Job  Hopping Motive$s Scale$ from Lake$ e$t 

al. (2017) adapte$d by Irawan, D.T.R (2024). Data analysis is done$ using a 

simple$ line$ar re$gre$ssion te$st using SPSS 22 for Windows. The$ re$se$arch 

re$sults show that the$re$ is a significant ne$gative$ influe$nce$ be$twe$e$n grit on 

job hopping (β= −.0,294; p=0,000 < 0,05). It can be$ conclude$d that grit 

has a ne$gative$ re$lationship with job hopping. It me$ans, the$ highe$r the$ grit, 

the$ lowe$r the$ job hopping in Ge$ne$ration Z who works in the$ cre$ative$ 

industry. 
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