LAMPIRAN 1I:
Pengantar Kuesioner,
Petunjuk Pengisian,
Kuesioner Penelitian



KUESIONER PENELITIAN
PENGARUH PERSEPSI HARGA, KUALITAS PRODUK, KUALITAS
LAYANAN TERHADAP KEPUTUSAN PEMBELIAN KOBER MIE
SETAN JEMBER

Assalamualaikum Wr.Wb

Dalam rangka penyusunan tugas akhir (skripsi) sebagai salah satu syarat
kelulusan dan memperoleh gelar S1 jurusan Manajemen Fakultas Ekonomi
Universitas Muhammadiyah Jember, peneliti memohon saudara/i untuk
meluangkan waktu untuk mengisi kuesioner penelitian ini dengan baik. adapun
judul skripsi yang saya buat adalah “Pengaruh Persepsi Harga, Kualitas Produk,
Kualitas layanan Terhadap Keputusan Pembelian Kober Mie Setan Jember”.
Informasi yang anda berikan untuk kepentingan terbatas, artinya hanya untuk
penelitian saja.

Bapak/ ibu/ saudara/ i kami harapkan untuk memberikan informasi yang
sebenarnya secara jujur sesuai dengan kenyataan yang (kerahasiaan identitas dan
jawaban Bapak/ Ibu/ Saudara/ i saya jamin penuh), sehingga dapat memberikan
sumbangan yang berarti pada penelitian ini.

Atas perhatian dan partisipasinya yang Bapak/ lbu/ Saudara/ i berikan,
saya ucapkan terima kasih.

Wassalamualikum. Wr. Wb

Peneliti
Mohamad Imam Safii

NIM. 1510411138



Petunjuk : Untuk pertanyaan-pertanyaan di bawah ini, Anda dimohon untuk
memberikan jawaban terhadap semua pernyataan dalam Kkuesioner dengan
memberikan penilaian tentang sejauhmana pernyataan ini sesuai dengan
realita’keadaan sesungguhnya. Isilah dengan rentang nilai 0-5 dalam kotak yang
tersedia serta berikan jawaban pada pertanyaan di baris di bawahnya. Nilai 0 — 5
bermakna bahwa semakinn ke angka 5 adalah semakin setuju atau sesuai dengan
keadaan yang sesungguhnya.

Identitas responden
1. Usia Dt M
2. Jenis Kelamin B Wy - PR
3. LamaMejadi Pelanggan ...t
4. Pendapatan Per Bulan . W W O N .



Persepsi Harga (X1)

Menurut saya harga kober mie setan Jember terjangkau
oleh semua kalangan konsumen.

Menurut saya harga kober mie setan Jember sesuai dengan
persepsi konsumen.

Menurut saya harga kober mie setan Jember bersaing
dengan pesaing.

Kober mie setan Jember selalu memberikan diskon pada
konsumen yang membeli dalam jumlah banyak.

Menurut saya harga kober mie setan Jember memiliki
tingkatan sesuai dengan variasi menu.

Kualitas Produk (X2)

Jenis level kepedasan yang dapat dipesan di kober mie
setan Jember beragam/lengkap.

Mie yang dijual kober mie setan Jember tidak mudah
basi.

Kemudahan konsumen dalam memesan dan menyantap
makanan di kober mie setan Jember

Makanan di kober mie setan Jember sudah terkenal enak
oleh-konsumen.

kober mie setan Jember memiliki cita rasa yang sesuai
dengan selera konsumen

Kualitas Layanan (X3)

Suasana di kober mie setan Jember menarik dan nyaman
untuk konsumen.

Karyawan kober mie setan Jember handal dalam
melayani konsumen.

Karyawan kober mie setan Jember cepat dalam
menanggapi pesanan kosnumen

Konsumen kober mie setan Jember dijamin puas dengan
pelayanan yang diberikan karyawan kober mie setan
Jember.

Karyawan kober mie setan Jember mengutamakan
kepentingan konsumen.

Keputusan Pembelian ()




Saya merasa puas terhadap menu yang ada di kober mie
setan Jember.

Saya merasa puas terhadap pelayanan yang ada di kober
mie setan Jember.

Saya merasa puas terhadap harga menu yang ada di kober
mie setan Jember.

Saya merasa puas terhadap rasa makanan dan minuman
yang ada di kober mie setan Jember.

Saya bersedia merekomendasikan kober mie setan Jember
pada orang lain.




TABULASI DATA KUESIONER
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LAMPIRAN I1:
Frekuensi Pernyataan
Responden



Frekuensi Penyataan Responden
Persepsi Harga (X1)

Statistics
X1.1 X1.2 X1.3 X1.4 X1.5
Valid 100 100 100 100 100
N Missing 0 0 0 0 0
X1.1
Frequency | Percent | Valid Percent Cumulative
Percent
2 1 1.0 1.0 1.0
3 8 8.0 8.0 9.0
Valid 4 44 44.0 44.0 53.0
5 47 47.0 47.0 100.0
Total 100 100.0 100.0
X1.2
Frequency | Percent [ Valid Percent Cumulative
Percent
3 5 5.0 5.0 5.0
_ 4 61 61.0 61.0 66.0
Valid Jff o 34 34.0 34.0 100.0
Total 100 100.0 100.0
X1.3
Frequency Percent Valid Percent Cumulative
Percent
3 8 8.0 8.0 8.0
) 4 58 58.0 58.0 66.0
valid e 34 34.0 34.0 100.0
Total 100 100.0 100.0
X1.4
Frequency Percent Valid Percent Cumulative
Percent
3 11 11.0 11.0 11.0
4 45 45.0 45.0 56.0
valid =g 44 44.0 44.0 100.0
Total 100 100.0 100.0
X1.5
Frequency Percent Valid Percent Cumulative
Percent
3 9 9.0 9.0 9.0
4 54 54.0 54.0 63.0
Valid T 37 37.0 37.0 100.0
Total 100 100.0 100.0




Kualitas Produk (X2)

Statistics
X2.1 X2.2 X2.3 X2.4 X2.5
Valid 100 100 100 100 100
Missing 0 0 0 0 0
X2.1
Frequency Percent Valid Percent Cumulative
Percent
3 17 17.0 17.0 17.0
) 4 58 58.0 58.0 75.0
valid g 25 25.0 25.0 100.0
Total 100 100.0 100.0
X2.2
Frequency | Percent | Valid Percent Cumulative
Percent
3 15 15.0 15.0 15.0
4 54 54.0 54.0 69.0
Valid 5 31 31.0 31.0 100.0
Total 100 100.0 100.0
X2.3
Frequency | Percent | Valid Percent Cumulative
Percent
2 1 1.0 1.0 1.0
3 8 8.0 8.0 9.0
Valid 4 71 71.0 71.0 80.0
5 20 20.0 20.0 100.0
Total 100 100.0 100.0
X2.4
Frequency | Percent. | Valid Percent Cumulative
Percent
3 9 9.0 9.0 9.0
4 62 62.0 62.0 71.0
valid g 29 29.0 29.0 100.0
Total 100 100.0 100.0
X2.5
Frequency Percent Valid Percent Cumulative
Percent
3 11 11.0 11.0 11.0
4 54 54.0 54.0 65.0
Valid g 35 35.0 35.0 100.0
Total 100 100.0 100.0




Kualitas Layanan (X3)

Statistics
X3.1 X3.2 X3.3 X3.4 X3.5
Valid 100 100 100 100 100
Missing 0 0 0 0 0
X3.1
Frequency Percent Valid Percent Cumulative
Percent
3 17 17.0 17.0 17.0
) 4 52 52.0 52.0 69.0
valid g 31 31.0 31.0 100.0
Total 100 100.0 100.0
X3.2
Frequency Percent Valid Percent Cumulative
Percent
2 1 1.0 1.0 1.0
3 16 16.0 16.0 17.0
valid 4 49 49.0 49.0 66.0
5 34 34.0 34.0 100.0
Total 100 100.0 100.0
X3.3
Frequency Percent Valid Percent Cumulative
Percent
3 12 12.0 12.0 12.0
_ 4 62 62.0 62.0 74.0
Valid g 26 26.0 26.0 100.0
Total 100 100.0 100.0
X3.4
Frequency Percent Valid Percent Cumulative
Percent
3 8 8.0 8.0 8.0
4 63 63.0 63.0 71.0
| G 29 29.0 29.0 100.0
Total 100 100.0 100.0
X3.5
Frequency Percent Valid Percent Cumulative
Percent
2 1 1.0 1.0 1.0
3 6 6.0 6.0 7.0
Valid 4 62 62.0 62.0 69.0
5 31 31.0 31.0 100.0
Total 100 100.0 100.0




Keputusan Pembelian ()

Statistics
Y.l Y.2 Y.3 Y.4 Y.5
Valid 100 100 100 100 100
Missing 0 0 0 0 0
Y.l
Frequency Percent Valid Percent Cumulative
Percent
3 13 13.0 13.0 13.0
) 4 58 58.0 58.0 71.0
valid g 29 29.0 29.0 100.0
Total 100 100.0 100.0
Y.2
Frequency Percent Valid Percent Cumulative
Percent
3 5 5.0 5.0 5.0
4 74 74.0 74.0 79.0
valid g 21 21.0 21.0 100.0
Total 100 100.0 100.0
Y.3
Frequency Percent Valid Percent Cumulative
Percent
3 4 4.0 4.0 4.0
4 72 72.0 72.0 76.0
valid g 24 24.0 24.0 100.0
Total 100 100.0 100.0
Y.4
Frequency Percent Valid Percent Cumulative
Percent
3 12 12.0 12.0 12.0
4 52 52.0 52.0 64.0
Valid ¢ 36 36.0 36.0 100.0
Total 100 100.0 100.0
Y.5
Frequency Percent Valid Percent Cumulative
Percent
3 16 16.0 16.0 16.0
4 45 45.0 45.0 61.0
Vil % 5 39 39.0 39.0 100.0
Total 100 100.0 100.0




LAMPIRAN 1II:
Hasil Uji Validitas



Persepsi Harga (X1)

Correlations

X1.1 X1.2 X1.3 X1.4 X1.5 X1
Pearson Correlation 1 464" .3357 .308" 112 .645™
X1.1 Sig. (2-tailed) .000 .001 .002 .269 .000
N 100 100 100 100 100 100
Pearson Correlation 464" 1 593" .393" .260™ 754"
X1.2 Sig. (2-tailed) .000 .000 .000 .009 .000
N 100 100 100 100 100 100
Pearson Correlation .335" 593" 1 543" .183 745"
X1.3 Sig. (2-tailed) .001 .000 .000 .068 .000
N 100 100 100 100 100 100
Pearson Correlation .308" .393" 543" 1 482" .786™
X1.4 Sig. (2-tailed) .002 .000 .000 .000 .000
N 100 100 100 100 100 100
Pearson Correlation 112 .260" .183 482" 1 582"
X1.5 Sig. (2-tailed) .269 .009 .068 .000 .000
N 100 100 100 100 100 100
Pearson Correlation .645" 754" 745" 786" 582" 1
X1 Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100
**_Correlation is significant at the 0.01 level (2-tailed).
Kualitas Produk (X2)
Correlations
X2.1 X2.2 X2.3 X2.4 X2.5 X2
Pearson Correlation 1 .607™ .397" .251" 247 731"
X2.1 Sig. (2-tailed) .000 .000 .012 .013 .000
N 100 100 100 100 100 100
Pearson Correlation .607™ 1 .365™ .255" 267" 733"
X2.2 Sig. (2-tailed) .000 .000 .010 .007 .000
N 100 100 100 100 100 100
Pearson Correlation 397" .3657 1 .339" .357" .689™
X2.3 Sig. (2-tailed) .000 .000 .001 .000 .000
N 100 100 100 100 100 100
Pearson Correlation .251" .255" .339" 1 .465™ 651"
X2.4 Sig. (2-tailed) .012 .010 .001 .000 .000
N 100 100 100 100 100 100
Pearson Correlation 247" 267" .3577 .465™ 1 6727
X2.5 Sig. (2-tailed) .013 .007 .000 .000 .000
N 100 100 100 100 100 100
Pearson Correlation 731" 7337 .689™ .651" 672" 1
X2 Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100

**_Correlation'is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).




Kualitas Layanan (X3)

Correlations

X3.1 X3.2 X3.3 X3.4 X3.5 X3
Pearson Correlation 1 591" .369" .156 .143 .694™
X3.1 Sig. (2-tailed) .000 .000 .120 157 .000
N 100 100 100 100 100 100
Pearson Correlation 591" 1 412" 2117 .264" 761"
X3.2 Sig. (2-tailed) .000 .000 .035 .008 .000
N 100 100 100 100 100 100
Pearson Correlation .369" 412" 1 .294" .189 661"
X3.3 Sig. (2-tailed) .000 .000 .003 .060 .000
N 100 100 100 100 100 100
Pearson Correlation .156 2117 .294" 1 .650™ .645™
X3.4 Sig. (2-tailed) .120 .035 .003 .000 .000
N 100 100 100 100 100 100
Pearson Correlation .143 .264" .189 .650™ 1 633"
X3.5 Sig. (2-tailed) 157 .008 .060 .000 .000
N 100 100 100 100 100 100
Pearson Correlation .694" 761" .661" .645™ 633" 1
X3 Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the-0.05 level (2-tailed).
Keputusan Pembelian (YY)
Correlations
Y.1 Y.2 Y.3 Y.4 Y.5 Y
Pearson Correlation 1 574" 221" 3717 391" .759”
Y.l Sig. (2-tailed) .000 .027 .000 .000 .000
N 100 100 100 100 100 100
Pearson Correlation 574" 1 371" 164 .156 616"
Y.2 Sig. (2-tailed) .000 .000 .103 122 .000
N 100 100 100 100 100 100
Pearson Correlation 221" 3717 1 .258™ .156 .538"
Y.3 Sig. (2-tailed) 027 .000 .010 120 .000
N 100 100 100 100 100 100
Pearson Correlation 371" .164 .258" 1 534" 726"
Y.4 Sig. (2-tailed) .000 .103 .010 .000 .000
N 100 100 100 100 100 100
Pearson Correlation .391" .156 .156 534" 1 719”7
Y.5 Sig. (2-tailed) .000 122 120 .000 .000
N 100 100 100 100 100 100
Pearson Correlation 759" 616" .538" 726" 719” 1
Y Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 100 100

**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05'level (2-tailed).




LAMPIRAN V-
Hasil Uji Reliabilitas



Persepsi Harga (X1)

Case Processing Summary

N %
Valid 100 100.0
Cases Excluded?® 0 .0
Total 100 100.0
a. Listwise deletion based on all variables in the
procedure.
Reliability Statistics
Cronbach's Alpha N of ltems
739 5
Kualitas Produk (X2)
Case Processing Summar
N %
Valid 100 100.0
Cases Excluded? 0 .0
Total 100 100.0
a. Listwise deletion based on all variables in the
procedure.
Reliability Statistics
Cronbach's Alpha N of ltems
.733 5
Kualitas Layanan (X3)
Case Processing Summar
N %
Valid 100 100.0
Cases Excluded? 0 .0
Total 100 100.0
a. Listwise deletion based on all variables in the
procedure.
Reliability Statistics
Cronbach's Alpha N of Items
709 5
Keputusan Pembelian ()
Case Processing Summary
N %
Valid 100 100.0
Cases Excluded? 0 .0
Total 100 100.0
a. Listwise deletion based on all variables in the
procedure.
Reliability Statistics
Cronbach's Alpha N of ltems
701 5




LAMPIRAN V:
Hastl Uji Uji Regresl, Uji
Asumsi Klasik Dan Uji
Hipotesis



Variables Entered/Removed?

Model Variables Variables Method
Entered Removed
1 X3, X1, X2° Enter
a. Dependent Variable: Y
b. All requested variables entered.
Model Summary®
Model R R Square Adjusted R Std. Error of the
Square Estimate
1 .8982 .807 .801 .905
a. Predictors: (Constant), X3, X1, X2
b. Dependent Variable: Y
ANOVA?
Model Sum of Squares df Mean Square F Sig.
Regression 328.287 3 109.429 133.480 .00QP
1 Residual 78.703 96 .820
Total 406.990 99
a. Dependent Variable: Y
b. Predictors: (Constant), X3, X1, X2
Coefficients?
Model Unstandardized Standardized t Sig. Collinearity Statistics
Coefficients Coefficients
B Std. Beta Tolerance VIF
Error
(Coms 2.427 1939 2.584 011
tant)
1 X1 211 .083 227 2.527 .013 249 4,010
X2 .255 .094 271 2.727 .008 .204 4911
X3 418 .089 447 4.670 .000 .220 4,551
a. Dependent Variable: Y
Coefficient Correlations?
Model X3 X1 X2
X3 1.000 -.374 -.546
Correlations X1 -.374 1.000 =451
1 X2 -.546 -.451 1.000
X3 .008 -.003 -.005
Covariances X1 -.003 .007 -.004
X2 -.005 -.004 .009
a. Dependent Variable: Y
Collinearity Diagnostics?
Model _ Dimension Eigenvalue | Condition Index Variance Proportions
(Constant) X1 X2 X3
1 3.990 1.000 .00 .00 .00 .00
1 2 .007 23.836 .99 .02 .03 .03
3 .002 47.165 .01 91 .05 .40
4 .001 52.885 .00 .07 .92 .57

a. Dependent Variable: Y




Residuals Statistics?

Minimum Maximum Mean Std. Deviation N
Predicted Value 15.64 23.59 20.99 1.821 100
Std. Predicted Value -2.939 1.428 .000 1.000 100
\S/:Sgard Error of Predicted 095 357 172 056 100
Adjusted Predicted Value 15.59 23.66 20.99 1.817 100
Residual -2.447 2.553 .000 .892 100
Std. Residual -2.703 2.820 .000 .985 100
Stud. Residual -2.803 2.925 .002 1.007 100
Deleted Residual -2.632 2.747 .004 .934 100
Stud. Deleted Residual -2.910 3.048 .003 1.021 100
Mahal. Distance .096 14.412 2.970 2.832 100
Cook's Distance .000 .162 .012 .025 100
Centered Leverage Value .001 .146 .030 .029 100
a. Dependent Variable: Y
Histogram

Dependent Variable: Y

Mean = 3.03E-15
25— Stl. Dev. = 0.985
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Regression Standardized Residual



Regression Studentized Residual

Mormal P-P Plot of Regression Standardized Residual

Dependent Variable: Y
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Case Processing Summary

Cases
Included Excluded Total
N Percent N Percent N Percent
Y * X1 100 100.0% 0 0.0% 100 100.0%
Y * X2 100 100.0% 0 0.0% 100 100.0%
Y * X3 100 100.0% 0 0.0% 100 100.0%
Report
Y
X1 Mean N Std. Deviation
15 17.00 1 .
16 15.50 2 .707
17 18.00 1 :
18 17.75 4 1.500
19 19.14 14 1.834
20 20.14 7 1.952
21 20.58 12 1.084
22 21.50 22 .802
23 22.00 18 .907
24 22.79 14 579
25 23.60 5 .894
Total 20.99 100 2.028
ANOVA Table
Sum of df Mean F Sig.
Squares Square
(Combined) 285.195 10 28.519 20.840 .000
Between Linearity 277.913 1 277.913 203.081 .000
Groups iati
Y * - E.e"'at.'on wom 7.281 9 809 501 801
X1 inearity
Within Groups 121.795 89 1.368
Total 406.990 99
Measures of Association
R R Squared Eta Eta Squared
Y * X1 .826 .683 .837 .701
Report
Y
X2 Mean N Std. Deviation
14 16.00 1 .
16 17.20 5 447
17 17.40 5 1.517
18 18.29 7 .756
19 19.75 4 1.500
20 20.80 10 1.229
21 21.45 22 1.011
22 21.88 26 1.177
23 22.71 17 .920
24 22.67 3 577
Total 20.99 100 2.028




ANOVA Table

Sum of df Mean F Sig.
Squares Square
(Combined) 302.907 9 33.656 29.102| .000
Between Groups Linearity 292.986 1 292.986| 253.344| .000
Y * Deviation from 9021 8 1240  1.072| .390
X2 Linearity
Within Groups 104.083 920 1.156
Total 406.990( 99
Measures of Association
R R Squared Eta Eta Squared
Y * X2 .848 .720 .863 744
Report
Y
X3 Mean N Std. Deviation
14 15.00 1
15 16.00 1
16 18.00 1
17 17.62 8 744
18 18.50 6 1517
19 19.60 10 1.265
20 21.00 3 1.000
21 21.13 15 1.125
22 21.85 34 1.077
23 22.78 18 .548
24 23.00 3 1.000
Total 20.99 100 2.028
ANOVA Table
Sum of df | Mean Square F Sig.
Squares
(Combined) 312.106| 10 31.211| 29.275 .000
Between Linearity 307.678| 1 307.678| 288.597 .000
yx  Groups Deviation from
3 Linearity 4.428 9 492 462 .897
Within Groups 94.884| 89 1.066
Total 406.990( 99
Measures of Association
R R Squared Eta Eta Squared
Y * X3 .869 .756 .876 767




LAMPIRAN VI:
Tabel r Product Moment



Tabel r product Moment (Sig = 0,05)

df r
1 0.9969
2 0.9500
3 0.8783
4 0.8114
5 0.7545
6 0.7067
7 0.6664
8 0.6319
9 0.6021
10 0.5760
11 0.5529
12 0.5324
13 0.5140
14 04973
15 0.4821
16 0.4683
17 0.4555
18 0.4438
19 0.4329
20 0.4227
21 0.4132
22 0.4044
23 0.3961
24 0.3882
25 0.3809

Sumber: https://www.spssindonesia.com/2014/02

df
26
27
28
29
30
31
32
33
34
35
36
37
38
29
40
41
42
43
44
45
46
47
48
49
50

r
0.3739
0.3673
0.3610
0.3550
0.3494
0.3440
0.3388
0.3388
0.3291
0.3246
0.3202
0.3160
0.3120
0.3081
0.3044
0.3008
0.2973
0.2940
0.2907
0.2876
0.2845
0.2816
0.2787
0.2759
0.2732

df
51
52
53
54
55
56
57
58
59
60
61
62
63
64
65
66
67
68
69
70
71
72
73
74
75

0.2706
0.2681
0.2656
0.2632
0.2609
0.2586
0.2564
0.2542
0.2521
0.2500
0.2480
0.2461
0.2441
0.2423
0.2404
0.2387
0.2369
0.2352
0.2335
0.2319
0.2303
0.2287
0.2272
0.2257
0.2242

df
76
77
78
79
80
81
82
83
84
85
86
87
88
89
90
91
92
93
94
95
96
97

99
100

r
0.2227
0.2213
0.2199
0.2165
0.2162
0.2159
0.2146
0.2133
0.2120
0.2108
0.2096
0.2084
0.2072
0.2061
0.2050
0.2039
0.2028
0.2017
0.2006
0.1996
0.1986
0.1975

0.1956
0.1946


http://www.spssindonesia.com/2014/02

LAMPIRAN VII:
Dokumentasi Penelitian












