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ABSTRAK

Penelitian ini dilakukan untuk mengetahui efektivitas iklan televisi shampoo
Head and Soulders model Behind the Scene pada pria. Behind the Scene yaitu video-
video yang tidak sempurna yang pastinya akan di potong dan tidak ditayangkan di
akhir video. Jenis penelitian ini adalah deskriptif dengan teknik analisis data teknik
analisis data deskriptif dan tabulasi silang (crosstabs). Data yang di dapat dari hasil
penyebaran kuesioner dijabarkan secara deskriptif menggunakan model dan alat
analisis sesuai dengan indikator efektivitas pesan iklan awareness,comprehend
Jinterest,intentionts dan action dalam Customer Respon Index (CRI). Selanjutnya,
tabulasi silang (crosstabs) digunakan untuk melihat keterkaitan dan menjelaskan
temuan data. Dari hasil penelitian diketahui bahwa kinerja Efektivitas iklan Model
Behind the Scene yang diberikan oleh perusahaan shampoo Head and Soulders telah
melebihi nilai rata rata harapan konsumen. Hasil CRI di tiap tahap respon dalam
penelitian ini,menunjukkan bahwa semua nilai tahap respon berada hampir
mencapai 100%. Hal ini dapat disimpulkan bahwa Model Behind the Scene
memberikan efek yang positif yaitu mendapatkan kesadaran konsumennya sehingga
tertarik melakukan pembelian.

Kata Kunci : Efektivitas, Iklan, Customer Respon Index (CRI)
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ABSTRACT

This research was conducted to find out how to use Head and Soulders Behind
the Scene television television advertisements for men. Behind the Scene are
imperfect videos that will definitely be cut and not shown at the end of the video.
This type of research is descriptive with data analysis techniques descriptive data
analysis techniques and cross tabulation (crosstab). Data that can be obtained from
the results of the distribution of questionnaires is published using models and
analytical tools in accordance with indicators concerning messages of awareness,
understanding, interests, intentions and actions in the Customer Response Index
(CRI). Next, crosstab is used to see the relationship and explain the data findings.
The effectiveness of the Behind the Screen advertising model provided by the Head
and Mold shampoo company has an added value to the average consumer's
expectations. The results of the CRI at each stage of the response in this study,
showed all values of the response rate at 100%. It can be concluded that the Behind
the Scenes Model has a positive effect, namely gaining consumer awareness so that
it is very interested in making a purchase.

Keywords: Effectiveness, Advertising, Customer Response Index (CRI)
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