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Heterocedasticity Test Results 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Normality Test Results 
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HypothesisTest Results-2 : Influence of Product Differentaition (PD) Moderation between CSR 
to ROA  

Testing this second hypothesis obtained by using Moderated Regression Analysis (MRA) is 
obtained by doing an analytical approach to 3 equations. The first equation has been calculated above, 
following the calculation of equation 2. 
 

Table 5. Regression Analysis Results Equation 2  
 

    

 
 

 
 
 
 

  Coeff.  Significance 
  (t-value)   

 Constant 0,003    0,985 
  (0,019)     

 CSR 0,137   0,753 
  (0,316)     

 PD 0,002   0,911 
  (0,112)     

 F-Value 0,060   0,941 
 R2 0,044     

 Adj. R2 -0,030     
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Table 6. Results Regression Analysis Equation 3  

 

Coeff.  
(t-value) 

 Constant 0,200 
  (1,122) 
 CSR -0,397 
  (-0,835) 
 PD -0,893 
  (-2,332) 
 CSR*PD -0,893 
  (2,340) 

F-Value 1,868 

R2 0,288 

Adj. R2 0,083  

 

Significance  
 

0,256  
 

0,407  
 

0,023  
 

0,023  
 

0,144  

 

The constant value of regression equation 2 is known to be 0,200. This shows that if the 
independent variable does not exist or is 0, then the value of ROA change is 0.200, but it does not show 
any significant effect. 

   
1. ROA = 0,004 + 0,134 CSR adj R2 = 0,014 The value of t (0.026) 0.319 

 

2. ROA = 0,003 + 0,137 CSR + 0,002 PD adj R2 = 0,030  
The value of t (0.019) (0.316) (0.112) 

3. ROA = 0,200 - 0,397 CSR - 0,893 PD + 2,338 CSR * PD adj R2 = 0,039 
The value of t (1,122) (-0,835) (-2,332) (2,340) 

By comparing the results of these three regression equations we get information that β2 ≠ 0 (significant) 
and β3 ≠ 0 (also significant). It can be concluded that the firm strategy variable 
measured by Product Differentiation (PD) moderates the effect of CSR performance on CFP as measured 
by ROA. 

Thus, the second hypothesis is accepted. The results of this study are in line with the results of 
Berman et al. (1999) that corporate strategy moderates the effect of CSR performance on CFPs. These 
results indicate that the company's strategy can be used by companies in implementing CSR or 
implementing Strategic CSR in order to support the company's goal in obtaining maximum corporate 
profits (Sayekti, 2015) 
 

4. Conclusion and Recommendations 
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The result of the study by using company strategy as a moderator variable shows that the variable of 
company strategy turns out to moderate significantly the influence of CSR performance on company's 
financial performance. The existence of corporate strategy can strengthen or weaken the influence of CSR 
performance on the company's financial performance. The results of this study indicate that the company can 
consider integrating the concept of CSR and corporate strategy in the application of its CSR. The goal is that 
CSR can support the company's goal in obtaining profits as big as possible 
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