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ANALISIS STRATEGI PEMASARAN PADA  

“DJAWA BATIK SOLO” 
Akhmad Fahrur Rozi 

UNIVERSITAS MUHAMMADIYAH JEMBER 
JL.Karimata 49 tlp (0331) 336728, Fax 337957 Kotak Pos 104 Jember  

Fahrurrozi@unmuhjember.ac.id 

 

ABSTRAKSI : Tujuan penelitian ini adalah mengetahui strategi pemasaran yang dilakukan oleh 

“Djawa Batik Solo” dengan menggunakan perumusan strategi pemasaran yang bermula dari strategi 

segmentasi pasar (segmentation), strategi penentuan pasar sasaran (targeting), dan strategi posisi 

pasar (positioning). Selain itu juga dengan mengembangkan bauran pemasaran (marketing mix) yang 

terdiri dari 4 unsur yaitu produk (product), harga (price), tempat (place), dan promosi (promotion). 

Tempat penelitian dilakukan di Djawa Batik Solo, beralamat di Jl. Popda 31 Nusukan Solo. Pada 

Penelitian ini menggunakan metode deskriptif dengan menggunakan pendekatan kualitatif. Teknik 

pengumpulan data melalui kegiatan : dokumentasi, wawancara dan observasi. Teknik analisis data 

menggunakan content analysis (riset dokumentasi) dan analisis deskriptif. 

 

 Kata kunci: strategi pemasaran, segmentation, targeting, positioning, dan marketing mix. 

 

Abstract: The purpose of this study was to determine the marketing strategy undertaken by the 

"Javanese Batik Solo" by using the formulation of marketing strategy stems from a market 

segmentation strategy (segmentation), determination of target market strategy (targeting), and market 

positioning strategy (positioning). In addition, by developing a marketing mix (marketing mix) 

consisting of 4 elements of the product, price , place, and promotion. Place of research done in Java 

Batik Solo, located at Jl. Popda 31 Nusukan Solo. In this research using descriptive method with 

qualitative approach. Data collection through the following activities: documentation, interviews and 

observation. Data were analyzed using content analysis (research documentation) and descriptive 

analysis. 

 

Keywords: marketing strategy, segmentation, targeting, positioning, and marketing mix. 

 

 

 



ANALISIS STRATEGI

PEMASARAN PADA “DJAWA

BATIK SOLO”
by Akhmad Fahrur Rozi

Submission date: 08-Aug-2018 01:50PM (UTC+0700)

Submission ID: 988405497

File name: Laporan_Penelit ian_Djawa_Batik_Finish_edit.doc (1.71M)

Word count: 3909

Character count: 26034























































27%
SIMILARITY INDEX

27%
INTERNET SOURCES

4%
PUBLICATIONS

8%
STUDENT PAPERS

1 14%

2 2%

3 1%

4 1%

5 1%

6 1%

7 <1%

8 <1%

9

ANALISIS STRATEGI PEMASARAN PADA “DJAWA BATIK

SOLO”

ORIGINALITY REPORT

PRIMARY SOURCES

administrasibisnis.studentjournal.ub.ac.id
Internet  Source

eprints.undip.ac.id
Internet  Source

gallerybatikindonesia.blogspot.com
Internet  Source

digilib.unila.ac.id
Internet  Source

media.neliti.com
Internet  Source

eprints.uns.ac.id
Internet  Source

ldiipcbuahbatu.blogspot.com
Internet  Source

es.scribd.com
Internet  Source

fr.scribd.com



<1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

19 <1%

Internet  Source

pt.scribd.com
Internet  Source

feessa.blogspot.com
Internet  Source

Submitted to Universitas Diponegoro
Student  Paper

Submitted to Universitas Pendidikan Indonesia
Student  Paper

docobook.com
Internet  Source

Submitted to Fakultas Kesehatan Masyarakat

Universitas Indonesia
Student  Paper

Submitted to Politeknik Negeri Bandung
Student  Paper

www.upi-yptk.ac.id
Internet  Source

www.dlombok.com
Internet  Source

noid-shop.com
Internet  Source

muhabhizar.blogspot.com



20
<1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

Internet  Source

www.docstoc.com
Internet  Source

slideplayer.info
Internet  Source

library.binus.ac.id
Internet  Source

docplayer.info
Internet  Source

repository.uinjkt.ac.id
Internet  Source

repositori.uin-alauddin.ac.id
Internet  Source

elib.unikom.ac.id
Internet  Source

digilib.stainponorogo.ac.id
Internet  Source

www.mysciencework.com
Internet  Source

repository.ipb.ac.id
Internet  Source

zahroniananta.blogspot.com
Internet  Source



32 <1%

33 <1%

Exclude quotes Of f

Exclude bibliography Of f

Exclude matches Of f

sisfo.upiyptk.ac.id
Internet  Source

www.scribd.com
Internet  Source


	ANALISIS STRATEGI PEMASARAN PADA “DJAWA BATIK SOLO”
	by Akhmad Fahrur Rozi

	ANALISIS STRATEGI PEMASARAN PADA “DJAWA BATIK SOLO”
	ORIGINALITY REPORT
	PRIMARY SOURCES


