Skala |

Nama (inisial)

Jenis Kelamin

Usia

Petunjuk

1.

2.

3.

pengisian

berdasarkan benar dan salah

Lama menjadi anggota komunitas :

Pekerjaan

Silahkan pilih pernyataan yang penting sesuai dengan diri anda

Berilah tanda checklist ( \ ) pada lembar jawaban yang telah disediakan

Pernyataan Sangat

tidak setuju

Tidak
setuju

Cukup
setuju

Setuju

Sangat
setuju

Menghargai
orangtua

Tugas anda adalah memilih jawaban yang sesuai dengan keadaan diri anda karena jawaban tidak dinilai

No.

Pernyataan

Sangat
tidak
setuju

Tidak
setuju

Cukup
setuju

Setuju

Sangat
setuju

Saya merasa berharga menjadi
bagian dari komunitas
Klanrockhouse

Saya berpartisipasi aktif di
komunitas Klanrockhouse

Komunitas Klanrockhouse dinilai
baik oleh orang lain

Saya dapat merasakan manfaat
menjadi bagian komunitas
Klanrockhouse

Pendapat saya dapat diterima oleh
komunitas Klanrockhouse

Saya merasa banyak yang dapat
saya lakukan untuk komunitas
Klanrockhouse

Komunitas Klanrockhouse
dihormati oleh orang lain

Komunitas Klanrockhouse
mempengaruhi pembentukan diri
saya

Saya merasa bahagia berada dalam
komunitas Klanrockhouse




10. Saya merasa berguna berada dalam
komunitas Klanrockhouse

11. Komunitas Klanrockhouse di
anggap lebih unggul daripada
komunitas lain

12. Menjadi bagian dari komunitas
Klanrockhouse menggambarkan
diri saya

13. Saya merasa bangga menjadi
bagian komunitas Klanrockhouse

14. Saya tidak pernah menyesal masuk
dalam komunitas Klanrockhouse

15. Komunitas Klanrockhouse dihargai

oleh orang lain
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Skala Uji coba social identity
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64
68
65
58
65
65

22
23
24
25
26
27
28
29
30
31

64
68
55
75
59
59
61
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total

67

61

54

71

65

62
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66
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73

67

60

73

62

59

60

72

67

64

68

65
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65

65

64

68

55

75

59
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61

67
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64

73

69

67

65

53

65
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57
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49

50

63

67
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1. Social Identity (X)

UJI VALIDITAS

Correlations
WA W2 ] B WE B T E] EE] A0 A W2 13 EXE] WAE E
WA Pearson Correlation 1 546 4507 -,024 134 320 263 -,047 ELE] e 4227 REE] 194 317 166 FEEN
Sig. (2-tailed) 001 007 893 444 061 127 ;789 071 ,005 011 255 264 (064 341 003
™ 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35
X2 Fearson Correlation 546 1 ECEN 034 2558 4547 5017 4027 107 FEES 509 4427 217 261 132 (B39
Sig. (2-tailed) 001 000 847 139 006 ,002 017 542 ,006 ,002 L] 212 129 450 000
[ 35 3s 3s 3s 3s 3s 35 35 35 35 35 3s 3s 35 35 35
W3 Fearson Correlation 450 762 1 170 260 327 a1 413" 044 443 CEEN 500 145 164 220 635
Sig. (2-tailed) 007 ,oo00 330 132 055 020 014 204 .oog ,000 002 405 347 ,205 000
I as as as as as 3s 35 35 35 35 35 35 35 a5 a5 35
.4 FPearson Correlation -.024 034 70 1 325 3547 124 EEE] 390 372 340 44T 597 AT4 211 409
Sig. (2-tailed) Ba3 84T 330 057 037 ATT 276 020 028 046 007 000 316 223 .00z
[} 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35
5 Pearson Correlation 134 255 260 325 1 52377 5177 3817 321 408" 373 255 602" 232 281 5217
Sig. (2-tailed) 444 139 132 057 ,001 ,001 024 060 015 027 140 ,000 180 Rl 000
M 35 35 35 3 35 35 35 35 35 35 35 35 35 35 35 35
W6 Pearson Correlation 320 454" 327 3547 5237 1 673 389" 320 527 597 518 457 366 213 735
Sig. (2-tailed) 061 006 055 037 001 ,000 ;021 061 ,001 ,000 ,001 008 031 219 000
[ 35 35 35 35 35 3s 35 35 3s 35 35 35 35 35 35 35
T FPearson Gorrelation 263 5017 391 124 51T 673 1 492 263 4347 561 557 360 288 186 FOo1
Sig. (2-tailed) 127 002 020 47T ,001 000 003 127 ,009 ,000 ,001 034 094 285 000
¥ 35 35 35 35 35 35 a5, 35 35 35 35 35 35 35 35 35
B Pearson Correlation -.047 402" 413 R 381" 389 FEES 1 070 087 ERG 326 187 244 197 406
Sig. (2-tailed) 789 017 014 276 024 021 003 688 621 026 056 281 158 257 002
I as as as as as 3s 35 3s 35 35 35 35 35 a5 a5 35
X9 Pearson Correlation 309 07 D44 EELS IEEE] 320 263 GED] 1 568 325 282 655 317 263 543"
Sig. (2-tailed) 071 542 804 020 060 061 127 688 000 057 101 000 064 Az7 001
™ 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35
X110 Pearson Correlation 4627 4557 4437 372" 408" 527 4347 087 568 1 EETS 5597 568 3TT 345 TTE
Sig. (2-tailed) 005 006 008 028 015 001 009 521 ,000 ,000 ,000 000 026 042 000
™ 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35
ERE FPearson Correlation 422" 509 BE2 340" 373 597 561 3TE 325 734 1 FETN 422" 345 318 B317
Sig. (2-tailed) 011 .00z ,000 045 027 000 ,000 026 057 ,000 ,000 011 043 065 000
[ 35 3s 3s 35 3s 3s 35 35 35 35 35 3s 3s 35 35 35
W2 Fearson Correlation RET] ErE 500 aa7 255 518 55F 326 282 59 TOE 1 366 226 203 721
Sig. (2-tailed) 255 ,oo08 o0z oo7 140 ,0o1 001 056 101 ,ooo ,000 030 18z 243 000
I as as as as as as 35 35 35 35 35 35 35 a5 a5 35
ERE] FPearson Correlation a4 217 145 597 5027 457 3607 187 B55 5687 4237 366 1 217 263 654
Sig. (2-tailed) 264 212 405 000 000 006 034 281 000 000 011 030 211 27 000
[} 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35
W4 Pearson Correlation 3T 261 164 T4 237 366 288 244 37 377 345" 226 217 1 BTE 575"
Sig. (2-tailed) 064 120 347 316 180 ,031 094 158 064 026 043 182 211 000 000
M 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35
A5 Pearson Correlation 166 132 220 211 281 213 186 197 263 345 315 ,203 263 JBTE 1 525
Sig. (2-tailed) 341 450 205 223 102 219 285 257 127 042 065 243 127 000 001
[ 35 35 35 35 35 3s 35 35 35 35 35 35 35 35 35 35
= Fearson Correlation 488" (B39 CEES 499 B21 735 7017 496 543 TTE 8317 7217 6547 575 525 1
Sig. (2-tailed) 003 000 ,000 002 ,000 ,000 ,000 ,002 ,001 ,000 ,000 ] ] 000 001
K 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

** Correlation is significant atthe 0.01 level (2-tailed).

* Correlation is significant at the 0.05 level (2-tailed).




UJI VALIDITAS
1. Social Identity (X)

Correlations

B ] ] B ®E X6 T B ®a =10 EXE] BN BRI EEE? ®156 E
ER Pearson Correlation 1 E4T A58 00 238 EEEN 2a4” 237 4127 458" 462" 257 3117 206 286 S
Sig. (2-tailed) ,000 ,001 490 A11 005 038 097 ,003 ,001 ,001 ,071 028 151 044 000
] 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
.2 Pearson Correlation B47 1 Gl .0z20 262 435 FEES 3500 264 5547 5547 ECEN 242 2a5 313 Ba7
Sig. (2-tailed) 000 000 891 0BG 002 002 013 (064 000 000 005 0@ 037 027 000
] 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
.3 Pearson Correlation 458" 60 1 RE:T] 213 = 257 269 163 RN 6437 4547 166 153 253 625
Sig. (2-tailed) 001 000 AEE 138 012 072 050 250 000 000 001 251 el:1-] o077 000
] 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
WA Pearson Correlation 100 020 RE=I] 1 289 305 060 216 410 283 3017 4427 5027 06T 102 4527
Sig. (2-tailed) 400 8ol AEE 042 031 (B8O 132 003 047 034 001 000 E42 480 001
2] 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
W5 Pearson Correlation 228 262 213 289 1 393 507 348 261 338 3017 358 S11 194 223 5847
Sig. (2-tailed) 11 {066 138 0432 005 000 013 068 016 034 011 000 ATT 120 000
2] 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
G Pearson Correlation 392 435 3527 305 393 1 523 305 350 442 ATE EEEN 357 313 271 LR
Sig. (2-tailed) 005 .00z 012 031 005 000 031 013 001 000 004 011 027 057 000
2] 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
T Pearson Correlation 2047 4327 257 060 507 8523 1 5a4 272 254 338 478 408" 284 253 6447
Sig. (2-tailed) 038 .00z o072 680 000 000 000 056 075 o018 000 003 045 o077 000
] 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
X8 Pearson Correlation 237 3850 269 216 348 EGES a4 1 201 028 297" 316 367 206 ,229 535
Sig. (2-tailed) 0a7 013 059 A3z 013 031 000 161 861 036 025 009 150 110 000
& 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
®G Pearson Gorrelation 412" 264 163 410 261 3500 272 201 1 4547 272 234 5017 307 326 5717
Sig. (2-tailed) 003 064 259 003 068 013 056 161 ,001 056 01 ,000 030 ,021 ,000
& 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
®10 Pearson Gorrelation 458" 5547 5117 283 338 4427 254 025 4547 1 742" 497 4517 3527 3727 725
Sig. (2-tailad) ,001 ,0o00 ,0o00 047 016 ,0o1 075 261 001 000 000 001 012 008 000
™ 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
EXE] Pearson Gorrelation 452 5547 643 3017 3017 ATE 335 297 272 742" 1 ;703 393" 317 335" T4
Sig. (2-tailed) ,001 ,000 ,000 034 034 000 018 036 056 ,000 ,000 005 025 017 000
™ 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
®12 Pearson Correlation 257 3897 4547 4427 358" 3a8” 478" 316 234 497 7037 1 4727 201 75 CEES
Sig. (2-tailed) 071 005 ,001 ,001 011 004 000 025 101 ,000 ,000 001 162 223 ,000
™ 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
PRE] Pearson Correlation 3117 242 166 502 511 as7 408 A67 501 451 ECES 472" 1 183 269 (E55
Sig. (2-tailed) 028 091 251 000 000 011 003 ,009 000 ,001 005 001 204 059 ,000
N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
14 Pearson Correlation 206 245 153 067 194 313 2a4” 206 307 3527 317 201 1e3 Bl 723 5147
Sig. (2-tailed) 151 037 289 642 ATT 027 045 150 ,030 012 025 162 204 ,000 000
N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
15 Pearson Correlation 286 313 253 102 223 271 253 228 326 372 335" ATS 269 7237 1 5527
Sig. (2-tailed) 044 027 077 480 120 057 077 110 021 008 017 223 059 ,000 000
] 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
* Pearson Correlation B18 EOT B25 4527 5847 BE1T B4 5357 5717 7257 T4 GRS B55 5147 5527 1
Sig. (2-tailed) 000 ,000 ,000 ,001 000 000 000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000
] 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50

** Caorrelation is significant atthe 0.01 laevel (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).



. Social Identity

UJI RELIABILITAS

Notes

Qutput Created
Comments
Input

Missing Value Handling

Syntax

Resources

Active Dataset

Filter

Weight

SplitFile

M of Rows in Waorking
Data File

Matrix Input

Definition of Missing

Cases Used

Frocessor Time
Elapsed Time

15-JAM-2015 00:02:25

DataSet
<none=
<nones=
<none=

35

Lser-defined missing values are
treated as missing.
Statistics are based on all cases
with valid data for all variables in the
procedure.
RELIABILITY
MARIABLES=x1 X2 X34 X5 X6
KT XBX O8I0 11 121314
X148
ISCALECALL VARIABELES ) ALL
IMODEL=ALPHA.

00:00:00,00
00:00:00,01

Case Processing Summary

I %
Cases  Valid 35 100,0
Excluded?® 0 0
Total 35 100,0

a. Listwise deletion based on all variahles in

the procedure.

Reliability Statistics

Cronhach's

Alpha M oof tems

240

15







1. Social Identity (X)

UJI RELIABILITAS

Reliability
Notes
Output Created 19-JAN-2019 01:40:28
Comments
Input Active Dataset DataSetl
Filter <none>
Weight <none>
Split File <none>
N of Rows in Working Data
. 50
File
Matrix Input

Missing Value Handling

Cases Used

Syntax

Resources

Definition of Missing

Processor Time
Elapsed Time

User-defined missing values are
treated as missing.
Statistics are based on all cases with
valid data for all variables in the
procedure.
RELIABILITY

IVARIABLES=X.1 X.2 X.3 X.4 X.5 X.6
X.7 X.8 X.9 X.10 X.11 X.12 X.13 X.14
X.15

/SCALE(ALL VARIABLES') ALL

/MODEL=ALPHA.

00:00:00,00

00:00:00,00

[DataSetl]

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases  Valid 50 100,0
Excluded? 0 ,0
Total 50 100,0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's

Alpha N of Items

,885 15




No :

Skala 11

Nama (inisial) : Lama menjadi anggota komunitas :
Jenis Kelamin Pekerjaan :

Usia

Merek yang digunakan pada produk pakaian :

e Dickies, Vans, Converse, Levis, Sucious, Tribalstreetwear, Adidas, Lainnya...
Merek yang digunakan pada produk sepatu :

e Vans, Converse, Adidas, Macbeth, Dc, Puma, Lainnya...
Jenis produk acsessoris (dompet, topi, tas, ikat pinggang) merek yang digunakan :

e Vans, Converse, Adidas, Dickies, Lainnya...

Petunjuk pengisian

1. Silahkan pilih pernyataan yang penting sesuai dengan diri anda
2. Tugas anda adalah memilih jawaban yang sesuai dengan keadaan diri anda karena jawaban
tidak dinilai berdasarkan benar dan salah

3. Berilah tanda checklist ( V ) pada lembar jawaban yang telah disediakan

Pernyataan Sangat tidak | Tidak setuju | Cukup setuju | Setuju Sangat setuju
setuju
Menghargai N
orangtua
No. | Pernyataan Sangat | Setuju | Cukup Tidak Sangat
Setuju Setuju Tidak
Setuju

1. | Saya dapat mengenali logo merek
(Dickies, Vans, Converse, Levis,
Sucious, Tribalstreetwear, Adidas,
Macbeth, D¢, Puma) dengan
mudah

2. Produk merek (Dickies, Vans,
Converse, Levis, Sucious,
Tribalstreetwear, Adidas, Macbeth,
Dc, Puma) memiliki kualitas yang
baik




Saya merasa nyaman Kketika
mengenakan produk dengan
merek (Dickies, Vans, Converse,
Levis, Sucious, Tribalstreetwear,
Adidas, Macbeth, Dc, Puma)

Saya lebih memilih produk dengan
merek (Dickies, Vans, Converse,
Levis, Sucious, Tribalstreetwear,
Adidas, Macbeth, Dc, Puma)
dibandingkan merek lain

Saya dapat mengingat dengan
cepat simbol atau logo merek
(Dickies, Vans, Converse, Levis,
Sucious, Tribalstreetwear, Adidas,
Macbeth, Dc, Puma)

Produk merek (Dickies, Vans,
Converse, Levis, Sucious,
Tribalstreetwear, Adidas, Macbeth,
Dc, Puma) memiliki bahan yang
tidak mudah rusak

Produk (Dickies, Vans, Converse,
Levis, Sucious, Tribalstreetwear,
Adidas, Macbeth, Dc, Puma)
memiliki banyak pilihan model
yang menarik

Saya lebih mengutamakan
membeli produk merek (Dickies,
Vans, Converse, Levis, Sucious,
Tribalstreetwear, Adidas, Macbeth,
Dc, Puma) daripada merek lain

Ketika menyebutkan merek produk
pakaian, sepatu dan acsessoris,
merek (Dickies, Vans, Converse,
Levis, Sucious, Tribalstreetwear,
Adidas, Macbeth, Dc, Puma)
merupakan merek yang pertama
kali muncul di benak saya.

10.

Produk merek (Dickies, Vans,
Converse, Levis, Sucious,
Tribalstreetwear, Adidas, Macbeth,
Dc, Puma) memiliki model dan
desain menarik

11.

Harga produk merek (Dickies,
Vans, Converse, Levis, Sucious,
Tribalstreetwear, Adidas, Macbeth,




Dc, Puma) sesuai dengan kualitas
produk dibandingkan merek lain

12.

Saya ebih memilih produk dengan
merek (Dickies, Vans, Converse,
Levis, Sucious, Tribalstreetwear,
Adidas, Macbeth, Dc, Puma)
walaupun banyak berbagai macam
tawaran

13.

Ketika melihat iklan di sosial
media atau televisi, saya akan
mengingat merek (Dickies, Vans,
Converse, Levis, Sucious,
Tribalstreetwear, Adidas, Macbeth,
Dc, Puma)

14.

Ketika melihat iklan di sosial
media atau televisi, saya akan
mengingat merek (Dickies, Vans,
Converse, Levis, Sucious,
Tribalstreetwear, Adidas, Macbeth,
Dc, Puma)

15.

Saya merasa percaya diri ketika
memakai produk merek (Dickies,
Vans, Converse, Levis, Sucious,
Tribalstreetwear, Adidas, Macbeth,
Dc, Puma)




Lampiran 9

Data penelitian Brand Equity

total

5

No.

65
67
57
70
69
59
60
69
68
67

10
11
12
13

63

62
67

55
58
61

14
15

16
17

74
65

18
19
20
21

64
71

69
54

62

22
23
24
25
26
27
28
29
30
31

66
65
62
60
75
59
57
58
68
60
63

32
33
34
35

66



Lampiran 10

Skala data penelitian Brand Equity

15 total

14

Lo N~
© ©o

< w0

™
oo w

12

11

No

o <

o <

NO DO O®NM
O~ON O © O ©©
TTTOTIT T OW
OO OMSTOWLS®

O WL S S
SOOI S
WL WO S

e ITo IR NS N ToRE o M)
LWL O TO
OSSOSO
OSSOSO
WS WO
SO TS IO W0
MW <000 W
SO0
SO0
WS TSI IOWWO
mtwo~oo S d

62
67
55

< w0 <

SO m

SO oM

SO oM

< o<

< W0 oM

o w0 <

< T <

<0<

<0<

<0<

< W0 W0

< <

o<

< <

< <

N <

< <

o <

< <

15
16

17
18
19
20
21
22
23
24
25
26

<

<

<

<

Lo

<t

<

<

Lo

Lo

<

<

<

<

<

<

<

<

<

Lo

Lo

4
5

69

™

(90]

™

<

<

<

4

65
62
60
75

< T MW

4
4
5
5

5
5
4
5

27
28
29
30
31

59
57

2
4
3
4
4

5
4
4
5
4
4
5
4
4
5
3

58
68
60
63
66
62

32

33
34

35
36

5
4
5

56
67

37

38
39
40
41

0 M

4
4
4
4

5

42

43
44
45

3
4

46



68
57
59
66

o< T w0

4
4
4
4

<M< W0

o< - <

M < N

I m<t <<

<t o<

47
48
49
50



2. Brand Equity (Y)

Correlations

L&l V2 w3 ] & K T K] L] w10 CEE] EEE EEE] A EEE K3
&l Pearson Correlation 1 ECEN 428 4117 080 -.026 217 263 080 412 325 026 057 -139 217 408
Sig. (2-tailed) 003 011 014 G40 881 211 27 60T 014 057 881 T46 427 212 016
I 35 35 35 35 35 35 35 35 35 35 as 35 as 35 as 35
¥.2 Pearson Gorrelation 4827 1 815" B27 247 037 156 114 357 478" 128 -,024 7S 000 4437 5517
Sig. (2-tailed) 003 000 000 153 a3z 371 514 035 004 462 a0 314 1,000 ooa 001
N as 35 as 35 as 35 as 35 as 35 as 35 as 35 as 35
¥.3 Pearson Correlation FES 815 1 BTE 272 -0z21 276 131 373 415 172 -,0086 07 000 6037 5717
Sig. (2-tailed) 011 000 000 114 806 o9 455 027 013 a2z a7z 540 1,000 000 000
I 35 35 35 35 35 35 as 35 35 35 as 35 as 35 as 35
¥ 4 Pearson Gorrelation 4117 B27 ETE 1 4027 -107 3417 301 024 547 066 048 123 108 5637 573
Sig. (2-tailed) 014 000 000 017 541 045 078 ‘o2 001 706 TES 481 538 000 000
N as 35 as el as el as 3s as el as 35 as 35 as 35
¥.5 Pearson Correlation 080 247 272 ELES 1 139 277 251 213 P 037 337 206 479" 266 5617
Sig. (2-tailed) 649 REE] 114 17 426 108 145 220 003 B34 048 235 004 A2z 000
I 35 35 35 35 35 3s 35 35 as 35 as 35 as 35 as 35
.6 Pearson Correlation -.026 037 -.021 -107 39 1 FEEN 427" 5317 REL] 351" 4007 EEES 5527 -,072 5417
Sig. (2-tailed) EEL |32 806 541 476 003 o010 001 453 038 o017 000 001 EE1 001
N as 35 as 35 as 3s as 35 as el as 35 as 35 as 35
¥.7 Pearson Correlation 217 156 276 3417 277 4az" 1 BTG 5027 238 324 5617 5117 5417 261 a1
Sig. (2-tailed) 211 371 o9 045 o8 003 000 .00z 168 057 000 002 001 124 000
I 35 35 35 3s as 3s 35 35 as 35 as 35 as 35 as 35
Y8 Pearson Gorrelation 263 114 EES 301 251 427 B78 1 415 217 281 5297 419" 5247 132 7027
Sig. (2-tailed) 127 514 455 o7g 145 010 000 013 211 102 001 o012 001 450 000
N as 35 as 3s as 35 as 35 a5 3s as 35 as 35 as 35
¥.9 Pearson Correlation 090 357 373 024 213 &317 5027 415 1 -103 036 363 499" 27T ,201 5707
Sig. (2-tailed) 60T 035 027 o2 220 001 .00z 013 556 B35 032 002 07 247 000
I 35 35 35 35 as 35 as 35 35 35 as 35 as 35 as 35
Y10 Pearson Gorrelation 4127 478" 415" 547 FETR 120 238 217 -103 1 349" 061 ,000 207 475 5507
Sig. (2-tailed) 014 004 013 oo1 003 453 168 211 556 040 TI7 1,000 233 004 001
N as 35 as 35 as 35 as 3s as el as 35 as 35 as 35
¥ Pearson Correlation 325 128 T2 066 037 3517 324 281 036 ETES 1 546 304 256 -110 463
Sig. (2-tailed) 057 452 322 TO6 B34 038 057 Aoz B35 040 001 076 REL] 524 005
I 35 35 35 35 35 3s a5 35 35 35 as 35 as 35 as 35
TEE] Pearson Correlation 026 -.024 -.006 04@ 337 400 5617 529 363 061 548" 1 7167 555 -.087 B15
Sig. (2-tailed) EEL a0 a7z 785 048 o017 .ooa 001 032 T27 001 000 001 621 000
N as 35 as el as 35 as 35 as el as 35 as 35 as 35
w13 Pearson Correlation 057 175 107 123 206 &85 5117 419 499" 000 304 716 1 ATT -043 629
Sig. (2-tailed) T46 314 540 481 235 000 ;002 012 002 1,000 076 000 004 805 000
I 35 35 35 35 35 35 35 35 35 35 as 35 as 35 as 35
w14 Pearson Correlation - 139 000 000 108 479 5527 5417 5247 277 207 256 555 AT7 1 000 &2
Sig. (2-tailed) 427 1,000 1,000 538 004 001 001 001 107 233 138 001 004 1,000 000
N as 35 as 35 as 35 as 35 as 35 as 35 as 35 as 35
Y15 Pearson Correlation 217 4437 6037 563 266 -072 261 132 201 478 -110 -,087 -,043 ,000 1 422
Sig. (2-tailed) 212 008 000 000 A2z GE1 124 450 247 004 524 621 805 1,000 012
I 35 35 35 35 35 35 35 35 35 35 as 35 as 35 as 35
¥ Pearson Correlation 405 5517 571 e 561 5417 781 7oz 570 550 4637 B15 CEC &2 4220 1
Sig. (2-tailed) 016 001 000 000 000 001 000 000 000 001 005 000 000 000 o012
I a5 35 a5 35 a5 35 a5 35 a5 35 a5 35 a5 35 a5 35

**. Correlation is significant atthe 0.01 level (2-tailed).

* Correlation is significant at the 0.05 level (2-tailed)







2. Brand Equity (Y)

Correlations
& .2 .3 Yo Y5 Y6 YT Y. Y. Y0 EAE Y2 ERE] YA Y5 kd
.1 FPearson Correlation 1 E4E 307 rS 158 a4 145 231 163 426 460 LR 107 -110 338" FEE
Sig. (2-tailed) ,000 ,030 003 274 201 315 106 257 002 ,001 524 459 448 017 000
I 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
V.2 Pearson Correlation 546 1 633 a3g 232 3227 159 180 330 a44 293" 044 T4 045 361 BTT
Sig. (2-tailed) 000 000 001 06 023 271 211 019 001 ,03a 759 227 759 010 000
[ 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
Y3 Fearson Correlation 307 &33 1 as1 350 054 278 234 as0 380 263 211 102 -015 558 583
Sig. (2-tailed) 030 .0oo .0oo 013 711 053 101 ,001 006 065 142 479 819 000 000
M 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
¥4 Pearson Correlation 4147 4397 4817 1 5287 -,006 269 291" 134 483" 207 A7 A70 a7z 497 5T5
Sig. (2-tailad) 003 001 ,000 ,000 968 059 040 355 000 150 417 239 621 000 000
] 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
.5 FPearson Correlation 158 232 3500 528 1 073 308 EEER ELER Eree RED 3417 255 36T 2893 607
Sig. (2-tailed) 274 06 013 000 B15 ,029 022 ,033 001 78 015 074 ,00a 039 000
[ 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
.6 Pearson Correlation 184 3227 054 -.006 073 1 164 238 397 022 207 213 214 280" -,028 399
Sig. (2-tailed) 201 023 T 968 615 256 087 004 879 150 137 135 049 847 004
™ 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
Y7 Fearson Correlation 145 159 275 269 ELES G4 1 795 407" 203 241 EEEN FEEN 4237 RET] 5407
Sig. (2-tailed) 315 271 053 058 029 256 000 003 158 092 004 000 002 271 000
[ 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
v.8 Pearson Correlation 231 180 234 2817 323 238 795" 1 ,az07 270 EEES 576 4697 FE 180 EEN
Sig. (2-tailad) 06 211 01 040 022 097 ,000 023 058 022 000 001 002 211 000
] 50 50 50 50 50 50 50 5 50 50 50 50 50 50 50 50
v.a Pearson Correlation 163 330 450 134 302 397 a07 3200 1 014 EET] EEES 385 220 276 56T
Sig. (2-tailed) 257 019 001 355 ,033 004 ,003 023 621 ,303 043 006 125 052 000
[ 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
Y10 Fearson Correlation 426 4447 3807 483 449 022 203 270 014 1 53T 242 RIGE] 285 500 B19
Sig. (2-tailed) 0oz 001 006 .0o0 001 879 158 058 821 000 090 257 045 000 000
™ 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
FRE Fearson Correlation 4607 293" 263 207 RET] 207 241 324" REE] 537" 1 558" EEES 265 163 s07
Sig. (2-tailed) ,001 039 065 150 A7s 150 092 022 303 ,0oo .ooo 005 063 257 000
I 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
FRE] Fearson Correlation EE 044 211 17 341 213 ECER 8T6 288 242 558 1 B46 4337 103 530
Sig. (2-tailed) 524 754 142 417 015 37 004 000 043 090 000 000 002 ATE 000
[ 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
FRE] Pearson Correlation 107 174 102 170 255 214 agg 469 3ss 163 388 B46 1 473 011 B14
Sig. (2-tailed) 459 227 479 239 074 135 000 ,001 006 257 005 000 001 940 000
[ 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
V14 Fearson Correlation -110 045 -.015 o072 367 280" 423" a3s 220 285" 265 FEEN FrEN 1 -,00B 5217
Sig. (2-tailed) a4\ 759 819 621 009 049 002 002 125 045 063 002 001 967 000
M 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
YR Pearson Correlation EEC EEN 558" 497 293" -.02a 159 EEL:] 276 5007 REE] 103 a1 -.006 1 P
Sig. (2-tailad) 017 010 ,000 ,000 0329 847 271 211 052 000 257 ATE 940 J9BT 000
] 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50
W Pearson Correlation FEES 5TT 583 575 B07 399 640 BEE 569 619 JBOT B30 B4 5217 EETS 1
Sig. (2-tailed) 000 000 000 000 000 004 ,000 ,000 000 000 000 000 000 000 000
I 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50

** Correlation is significant atthe 0.01 level (2-tailed).

* Correlation is significant atthe 0.05 level (2-tailed).







2. Brand Equity

Motes

Qutput Created
Comments
Input

Missing Value Handling

Syntax

Resources

Active Dataset

Filter

Weight

SplitFile

M of Rows in Woarking
Data File

Matrix Input

Definition of Missing

Cases Used

Frocessor Time
Elapsed Time

158-JAM-2015 00:03:03

Dataset
<nones=
<none=
<nones=

35

User-defined missing values are
treated as missing.
Statistics are based on all cases
with valid data for all variables in the
procedure.
RELIAEILITY
MARIABLES=Y 1Y 2Y3IY4Y5YE
YIYAYEYI0Y 11 Y12Y¥13Y.14
i
ISCALECALLVARIABELESD ALL
IMODEL=ALFHA.

00:00:00,00
00:00:00,01

Case Processing Summary

[ %
Cases  Valid 35 100,0
Excluded? 0 0
Total g5 100,0

a. Listwise deletion based on all variahles in

the procedure.

Reliability Statistics

Cronhach's
Alpha

M oof tems

8449

15




2. Brand Equity (Y)

Reliability
Notes

Output Created 19-JAN-2019 01:47:34
Comments
Input Active Dataset DataSetl

Filter <none>

Weight <none>

Split File <none>

Syntax

Missing Value Handling

Resources

N of Rows in Working Data
File

Matrix Input

Definition of Missing

Cases Used

Processor Time
Elapsed Time

50

User-defined missing values are
treated as missing.
Statistics are based on all cases with
valid data for all variables in the
procedure.
RELIABILITY
/VARIABLES=Y.1Y.2Y.3Y.4Y5Y.6
Y.7Y.8Y9Y.10Y.11Y.12Y.13Y.14
Y.15
ISCALE(ALL VARIABLES") ALL
/MODEL=ALPHA.
00:00:00,00

00:00:00,00

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Valid 50 100,0
Excluded?® 0 ,0
Total 50 100,0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Alpha

Cronbach's

N of ltems

,852

15




Uji normalitas

One-Sample Kolmogorov-Smirnov Test

socialidentity | brandequity

N 50 50
Normal Parameters? Mean 63.90 63.36

Std. Deviation 5.273 5.340
Most Extreme Differences  Absolute .108 101

Positive .078 .055

Negative -.108 -.101
Kolmogorov-Smirnov Z 761 711
Asymp. Sig. (2-tailed) .609 .692
|a. Test distribution is Normall.







Uji lineritas

ANOVA Table
Sum of
Squares df | Mean Square F Sig.
socialidentity * Between (Combined) 855.117 21 40.720 2.247| .023
brandequit G
randequity - roups Linearity 482077 1 482.077| 26.603| .000
Deviation from
. 373.039( 20 18.652 1.029| .463
Linearity
Within Groups 507.383[ 28 18.121
Total 1362.500| 49







Uji hipotesa

Model Summary

Adjusted R | Std. Error of the
Model R R Square Square Estimate
1 5952 .354 .340 4.283

a. Predictors: (Constant), brandequity

ANOVAP
Model Sum of Squares df Mean Square F Sig.
1 Regression 482.077 e 482.077 26.282 .000%
Residual 880.423 48 18.342
Total 1362.500 49

a. Predictors: (Constant), brandequity

b. Dependent Variable: socialidentity






