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LAMPIRAN 1
PENGANTAR KUESIONER

PERBANDINGAN BRAND EQUITY PRODUK AMDK
MEREK AMPO DAN AL QODIRI

Kepada:
Yth. Sdr/i Responden
Di tempat

Dengan hormat,

Kuesioner ini ditujukan untuk responden guna memperoleh data yang akan
dipergunakan untuk penulisan tugas akhir (skripsi) sebagai salah satu syarat untuk
memperoleh gelar sarjana. Adapun judul skripsi yang saya buat Vyaitu
“Perbandingan Brand Equity Produk AMDK Ampo dan Al Qodiri”. Dengan
segenap kerendahan hari, saya memohon kesediaan Saudara/i untuk bersedia
meluangkan waktu mengisi kuesioner ini dengan jujur dan apa adanya.

Informasi yang Saudara/i berikan hanya digunakan untuk kepentingan
terbatas, dalam artian hanya diperlukan untuk penelitian ini saja. Peneliti menjamin
rahasia pribadi juga jawaban Saudara/i dalam memberikan kebenaran data pada
peneliti.

Atas bantuan dan kerjasamanya Saudara/i saya ucapkan terimakasih.

Hormat saya,

ISMI ALFIATUN



KUESIONER PENELITIAN

Keterangan cara pengisian :
Jenis Kelamin
Usia

Berilah tanda v untuk setiap pertanyaan ini sesuai dengan kenyataan pada kolom :

1. Sangat Setuju (SS) = (5) 2. Setuju (S) = (4) 3.Netral (N) =(3)

4. Tidak Setuju (TS) = (2) 5. Sangat Tidak Setuju (STS) = (1)

NO

Brand Loyality (loyalitas merek)

AMDK Ampo

AMDK Al Qodiri

SS

S |N|TS

STS

SS

S [N |TS|STS

Saya akan merekomendasikan
AMDK merek Ampo/Al Qodiri
kepada teman atau keluarga yang
akan membeli air minum dalam
kemasan (AMDK)

Saya mengkomsumsi AMDK merek
Ampo/Al Qodiri karena sudah

menjadi kebiasaan.

Saya merasa puas jika
mengkomsumsi AMDK merek
Ampo/Al Qodiri

Saya tidak akan membeli AMDK
merek lain jika AMDK merek
Ampo/Al Qodiri tersedia di tempat

saya berbelanja

Saya akan membeli AMDK merek
Ampo/Al Qodiri untuk pembelian

air mineral berikutnya




NO

Brand Awareness (Kesadaran
Merek)

AMDK Ampo

AMDK Al Qodiri

SS

S |N |TS

STS

SS

S |N | TS |STS

AMDK merek Ampo/Al Qodiri
adalah merek yang pertama kali
muncul dalam benak saya ketika
hendak membeli air minum dalam
kemasan (AMDK).

Saya merasa telah mengenal AMDK
merek Ampo/Al Qodiri sebelumnya.

Dengan mudah saya mengenali
AMDK merek Ampo/Al Qodiri

ketika melihat kemasannya.

Saya dengan mudah mengenali
AMDK merek Ampo/Al Qodiri
ketika melihat tayangan iklan di

televisi.

Saya merasa sangat familiar ketika
mendengar jenis AMDK merek
Ampo/Al Qodiri




NO

Perceived Quality (persepsi
kualitas)

AMDK Ampo

AMDK Al Qodiri

SS |S |N

TS

STS

SS

S

N

TS

STS

Saya merasa AMDK merek
Ampo/Al Qodiri memiliki rasa
kesegaran air murni dibandingkan
dengan AMDK merek lainnya.

Saya merasa AMDK merek
Ampo/Al Qodiri memberikan rasa
yang standart dibandingkan dengan
AMDK merek lainnya.

Saya merasa AMDK merek
Ampo/Al Qodiri sesuai dengan
kualitas yang dihasilkannya.

Saya merasa perusahaan AMDK
merek Ampo/Al Qodiri
mengeluarkan beraneka jenis
kemasasan yang memudahkan
penikmatnya.

Saya merasa tidak pernah ada
masalah ketika mengkomsumsi
AMDK merek Ampo/Al Qodiri .




NO

Brand Association

(asosiasi merek)

AMDK Ampo

AMDK Al Qodiri

SS

S |N |TS

STS

SS

S [N |TS |STS

Saya merasa AMDK merek
Ampo/Al Qodiri adalah AMDK
yang berasal dari perusahaan yang
memiliki reputasi yang baik

Saya merasa AMDK merek
Ampo/Al Qodiri adalah AMDK
yang bebas dari bahan kimia yang
berbahaya.

Saya merasa harga dari AMDK
merek Ampo/Al Qodiri sesuai
dengan pamor dari merek AMDK
tersebut.

Saya merasa AMDK merek
Ampo/Al Qodiri adalah AMDK
yang memiliki kemasan menarik
dibandingkan dengan kemasan

AMDK merek lainnya.

Saya merasa AMDK merek
Ampo/Al Qodiri sebagai AMDK

selera keluarga.




LAMPIRAN 2

REKAPITULASI DATA JAWABAN RESPONDEN PRODUK AMDK MEREK AMPO
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LAMPIRAN 3

Hasil Uji Validitas AMDK Ampo

Correlations
Loyalitas
1.1 w12 ¥1.3 w1 .4 1.5 merek

¥1.1 Fearson Carrelation 1 421" 486" o A107 BT
Sig. (2-tailed) ooz .om 024 .ooo .ooo
M a0 a0 a0 a0 50 50
¥l.2 Fearson Correlation Evil 1 403" TEg” 699” i
Sig. (2-tailed) .oz .oo4 .ooo .ooo .ooo
I a0 a0 a0 a0 a0 a0
%1.3 Pearson Correlation 456" 403" 1 226 5277 655"
Sig. (2-tailed) ot 004 14 aon aon
M a0 a0 a0 a0 a0 50
Wl 4 Fearson Correlation a0 TEE” 27F 1 628" Vi
Sig. (2-tailed) .0z9 .0oa 14 Rula] oo
M 50 a0 a0 a0 50 50
¥1.4 Fearson Caorrelation &10" 99" AT B25" 1 aan”
Sig. (2-tailed) .oon aon .ann aon aon
M 50 a0 A0 A0 50 50
Lovalitas merek  Pearson Correlation BT TTE” BaEs" TR as0” 1

Sig. (2-tailed) .ooa .on Rulili] .0an oo
M 50 a0 a0 a0 50 50

**_ Correlation is significant atthe 0.071 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).
Correlations
Kesadaran
¥2.1 ¥2.2 %23 wa.4 w25 merek

¥2.1 Pearson Correlation 1 253 285" 3472 478" B3
Sig. (2-tailed) OThH 006 015 .00o .naa
i a0 a0 a0 a0 a0 a0
%12 Pearson Carrelation 253 1 173 744" oag ixiie
Sig. (2-tailed) 07e 229 .ooo 543 .ooo
i a0 a0 a0 a0 a0 a0
¥2.3 Fearson Correlation 3m5" 173 1 178 643" 625"
Sig. (2-tailed) 00 2249 216 000 000
i a0 a0 a0 a0 a0 a0
¥2.4 Pearson Correlation a4 a4 178 1 153 BTa”
Sig. (2-tailed) 014 .an 216 280 .naa
M a0 a0 50 50 50 50
¥2.5 Pearson Carrelation 478" DL 43" 1483 1 B30
3ig. (2-tailed) .oon 543 .ooo 290 .ooo
i a0 a0 a0 a0 a0 a0
Kesadaran merek  Pearson Correlation BE3" 631" B25" 675" B30 1

Sig. (2-ailed) .oon .oon .ooo .ooo .ooo
i a0 a0 a0 a0 a0 a0

= Correlation is significant atthe 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).



Correlations

Persepsi
¥3.1 ¥3.2 ¥3.3 ¥3.4 x3.8 kualitas
¥31 FPearson Correlation 1 418" BEO” 4797 4427 TTE”
Sig. {2-tailed) Ruik] o0 000 o1 .an
M a0 50 50 50 a0 50
¥3.2 Fearsan Carrelation 418" 1 269 306 R4 RO
Sig. (2-tailed) 003 0549 031 .09 oo
M a0 50 50 50 a0 50
¥3.3 Pearson Correlation BEOT 263 1 Evra 388" 662
Sig. (2-tailed) aan 053 ooz 04 aon
M a0 50 50 50 a0 50
¥4 Fearsan Carrelation 479" 308 427" 1 aza” Fa0”
Sig. (2-tailed) .0an 031 ooz Rulali] oo
M a0 a0 a0 a0 a0 a0
¥3.5 Fearson Carrelation A4 3647 a9g” a2g” 1 733"
Sig. (2-tailed) 0o .00a 004 .oon aon
M a0 50 50 50 a0 50
Paersepsi kualitas  Pearson Correlation TR BO1” 662" 750" ikl 1
Sig. (2-tailed) .non .oon Aoon .oon Rulali]
M a0 50 50 50 a0 50
=, Carrelation is sighificant atthe 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).
Correlations
Asosiasi
¥4.1 ¥4 2 ¥4.3 ¥4 4 ¥4.5 merek
w41 Fearson Carrelation 1 338’ 411" BT3” AAF TE5"
Sig. (2-tailed) 1B .on3 .oaa .0oo .oaa
M a0 a0 a0 a0 a0 a0
%42 FPearson Carrelation a3g 1 2432 48T 401" Bs07
Sig. (2-tailed) 016 090 om 004 000
i a0 a0 a0 a0 50 a0
¥4 3 FPearson Correlation 4117 242 1 el TaE" GE4”
Sig. (2-tailed) anz 050 006 .00o 000
I ad a0 a0 al a0 al
x4 Pearson Correlation B73" ART 382” 1 AB17 TIR"
Sig. (2-tailed) .0aa a1 .0og 0o .0aa
M a0 a0 a0 a0 a0 a0
A Fearson Correlation a7 401" 786" AR 1 a1
Sig. (2-tailed) ooo o4 .ono om 000
M a0 a0 a0 ] a0 a0
Asosiasimerek  Pearson Correlation 765" 60" G647 726" 791" 1
Sig. (2-tailed) ooo oo .ono .ono .00o
I A0 a0 a0 a0 A0 A0

* Correlation is significant at the 0.05 level {2-tailed).

= Coarrelation is significant atthe 0,01 level (2-tailed).




Hasil Uji Validitas AMDK Al Qodiri

Correlations
Loyalitas
%11 ¥1.2 ¥1.3 ¥1.4 ¥1.5 merek
%11 Fearson Correlation 1 240 R3Ig 249 Kl B9
Sig. (2-tailed) 094 .oon 0g1 Rulily] .0oa
N A0 50 a0 a0 50 50
x1.2 FPearson Correlation 240 1 288 781" Mo 659"
Sig. (2-tailed) 094 0rn pujaln} 028 .0oo
N a0 50 50 a0 50 50
#1.3 Pearson Correlation 639" 258 1 aad” 476 GBI
Sig. (2-tailed) .ooo 070 006 .0oo 000
I a0 a0 a0 a0 50 a0
x1.4 Fearson Correlation 249 a1t Rel:r A 1 390" TaE"
Sig. (2-tailed) .0a1 oo 006 005 .0oo
M a0 50 50 a0 50 50
¥1.4 Fearsan Carrelation TRE" a0 ATE" 3a0” 1 T8
Sig. (2-tailed) .aoo 028 000 005 .0o0
N a0 a0 al a0 a0 a0
Loyalitas merek  Pearson Correlation BOG" E59” BRI Fag” T25" 1
Sig. (2-tailed) .oao julal} Rulalu} oo Rulily]
M A0 50 A0 A0 50 50
= Correlation is significant at the 0.01 level (2-tailed).
* Correlation ig significant at the 0.05 level (2-tailed).
Correlations
Kesadaran
%21 %22 %23 %24 2.4 rmerek
%21 Pearson Correlation 1 228 369" gag” 478" Bag”
Sig. (2-tailed) A1 ong .aon Rul)i] oo
M a0 50 50 a0 50 a0
w2 Pearson Correlation 228 1 478" 266 B18" Ba1”
Sig. (2-tailed) A1 Rulaly] 0E2 Rulaly] Rulili]
M a0 a0 a0 a0 a0 a0
¥2.3 Pearson Correlation el a7s" 1 347 718" 763
Sig. (2-tailed) oog oo 014 ilii] ilii]
i 50 50 50 50 50 50
¥2.4 Pearson Correlation 849 2EBR 347 1 437 BB17
Sig. (2-tailed) Rululi] 062 014 00z Rulili]
M a0 50 50 a0 50 50
¥2.8 Pearzon Caorrelation 478" E18" 718" 4317 1 Jag”
Sig. (2-tailed) Rululi] .o0o Rulily] 0oz Rulili]
M 50 50 50 50 50 50
Kesadaran merek  Pearson Correlation BOE” 6a1" TE3" 6817 7ag” 1
Sig. (2-tailed) .0oo .oo0n Rulali] .0o0 Rula)y]
M 50 50 50 50 50 50

** Correlation is significant atthe 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).




Correlations

Persepsi
%31 ¥3.2 %33 %34 %34 kualitas
%31 Pearson Correlation 1 444" Far” FEa" A55" Bar
Sig. (2-tailed) a0 .00n .aoo .0oo .aoo
M a0 50 50 50 50 50
¥3.2 Pearson Correlation 444" 1 412 a9z a7 T14”
Sig. (2-tailed) Ruliy] 003 039 .0oo .0oo
i a0 50 50 50 50 50
¥3.3 Pearson Correlation Far” 412" 1 BBD” 519" Fag”
Sig. (2-tailed) ana 003 000 .00o .00o
M a0 a0 a0 a0 a0 a0
%3.4 Pearson Correlation TER” 297 Ban” 1 ars” F18"
Sig. (Z-tailed) Rulali} 039 .00o 0oy .0oo
M a0 50 50 50 A0 A0
¥34 Pearsan Carrelatian 585" ar A1g" ars” 1 785"
Sig. (2-tailed) Rulaje} .00o .00o oov .0oo
! a0 50 50 50 50 50
FPersepsi kualitas  Pearson Correlation T T14" 7eg” e 785" 1
Sig. (2-tailed) Rulaje} .00o .00o .00o .0oo
i 50 50 50 50 50 50
**_ Carrelation is significant atthe 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).
Correlations
Asosiasi
wd ¥4 2 wd .3 wd 4 wd. 5 rmerek
%41 Fearson Correlation ] 549" aan” AOE" 448" Fan”
Sig. (2-tailedy .ooo aos .oon 001 .00o
Il Al Al a0 a0 a0 50
w2 Fearson Correlation 549" 1 3BT B46” A107 F40”
Sig. (2-tailed) .oan 010 .oon .oon 0ao
M Al al al a0 a0 a0
¥4.3 Pearson Correlation agn” 361" 1 250 B70 T16"
Sig. (2-tailed) ons 010 il oo 000
M all an a0 a0 a0 a0
¥d 4 Fearson Correlation G06" G4 259 1 37T B3a”
Sig. (2-tailed) .oan 000 julate] .oog 0ao
M a0 an a0 a0 a0 a0
¥4.48 Fearsan Carrelation 448" A0 BTO" ar 1 Fazr
Sig. (2-tailed) oo .oon .oon .0oa ooo
Il Al Al a0 a0 a0 50
Asosiasimerek  Pearson Correlation Fan” 740" T16” 538" 7a2” 1
Sig. (2-tailed) .oan 000 .oon .0on .oon
I Al all a0 a0 a0 a0

**_ Correlation is significant atthe 0.01

level (2-tailed).




LAMPIRAN 4

Hasil Uji Reliabilitas AMDK Ampo

Scale: ALL

Case Processing Summary

| %
Cases  Valid a0 100.0
Excluded® 0 .0
Total a0 100.0

a. Listwize deletion based on all variahles in the procedure.

Reliability Statistics

Cranhach's
Alpha M of lterms

825 3

Scale: ALL

Case Processing Summary

] %
Cases  Walid an 100.0
Excluded® 0 1]
Tuotal an 100.0

a. Listwise deletion based on all variakles in the procedure.

Reliability Statistics

Cronbach's
Alpha M of lterms

F23 ]




Scale: ALL

Case Processing Summany

] %
Cases  Walid a0 100.0

Excluded? 1] .0

Tatal a0 100.0

a. Listwise deletion hased an all variables in the procedure.

Reliahility Statistics
Cronbach's
Alpha [+ of lterms
10 g

Scale: ALL

Case Processing Summany

i %
Cases  Walid a0 100.0

Excluded® 0 0

Tuatal a0 100.0

a. Listwise deletion hased on all variables in the procedure.

Reliahility Statistics
Cronhach's
Alpha M of lterms
820 a




Hasil Uji Reliabilitas AMDK Al Qodiri

Scale: ALL

Case Processing Summany

] %
Cases  Walid a0 100.0
Excluded? 0 0
Total a0 100.0

a. Listwizse deletion hased an all vatiables in the procedure.

Reliability Statistics

Cronbach's
Alpha [+ of lterms

801 ]

Scale: ALL

Case Processing Summany

) %
Cases  Walid a0 100.0
Excluded? 0 A
Total a0 100.0

a. Listwise deletion hased on all variables in the procedure.

Reliahility Statistics

Cronbach's
Alpha M of lterms

820 5




Scale: ALL

Case Processing Summary

] %
Cases  Walid a0 100.0
Excluded® 0 .0
Tuotal a0 100.0

a. Listwise deletion based on all variakles in the procedure.

Reliability Statistics

Cronbach's
Alpha M of lterms

867 ]

Scale: ALL

Case Processing Summany

) %
Cases  Walid a0 100.0
Excluded? 0 0
Total a0 100.0

a. Listwise deletion hased on all variables in the procedure.

Reliahility Statistics

Cronbach's
Alpha M oof lterms

814 5




LAMPIRAN 5

Distribusi Frekuensi Jawaban Responden AMDK Ampo

'Frequency
=1.1
Cumulative
Freguency Fercent Yalid Percent Percent
Walid 1 1 20 2.0 2.0
3 10 200 200 220
4 24 48.0 48.0 T0.0
b 15 30.0 30.0 100.0
Total a0 100.0 100.0
=1.2
Cumulative
Freguency Percent Yalid Percent FPercent
Walid 1 1 20 20 2.0
¥ 4 a.0 8.0 10.0
3 14 28.0 280 a0
4 17 34.0 34.0 720
5 14 28.0 280 100.0
Total 50 100.0 100.0
%1.3
Cumulative
Freguency Fercent Yalid Percent Percent
Walid 1 3 6.0 6.0 6.0
2 5 10.0 10.0 16.0
3 19 38.0 380 a4.0
4 | 18.0 18.0 720
b 14 28.0 280 100.0
Total a0 100.0 100.0




x1.4

Cumulative
Freguency Percent Yalid Percent Fercent
Valid 2 3 6.0 6.0 6.0
3 13 26.0 26.0 320
4 20 40.0 40,0 720
5 14 28.0 280 100.0
Total 50 100.0 100.0
%15
Cumulative
Freguency Percent Yalid Percent Fercent
Yalid 1 1 20 20 20
2 ] 12.0 12.0 14.0
3 14 28.0 28.0 42.0
4 17 34.0 34.0 T6.0
& 12 24.0 24.0 100.0
Total a0 100.0 100.0
Frequency
%21
Cumulative
Frequency FPercent | “alid Percent Fercent
Walid 1 1 2.0 2.0 2.0
2 7 14.0 14.0 16.0
3 14 280 28.0 44.0
4 20 40.0 40.0 g4.0
5 a 16.0 16.0 100.0
Total 50 100.0 100.0




®2.2

Cumulative
Freguency Fercent | “alid Percent Fercent
Walid 1 1 2.0 20 20
2 3 6.0 6.0 a.0
3 13 26.0 26.0 34.0
4 20 40.0 40.0 74.0
3 13 26.0 26.0 100.0
Total al 100.0 100.0
®2.3
Cumulative
Freguency Fercent Yalid Percent Fercent
Yalid 1 1 20 20 20
2 7! 41 410 .0
3 14 280 28.0 34.0
4 19 a0 38.0 720
3 14 280 28.0 100.0
Total al 100.0 100.0
®2.4
Cumulative
Freguency Fercent | “alid Percent Fercent
Walid 1 1 2.0 20 20
2 E 12.0 12.0 14.0
3 14 28.0 28.0 42.0
4 16 320 320 74.0
3 13 26.0 26.0 100.0
Total al 100.0 100.0




®2.5

Cumulative
Fregquency Percent | Walid Percent Fercent
YValid 1 1 20 2.0 20
2 ] 12.0 12.0 14.0
3 12 24.0 24.0 ag.n
4 14 3.0 g0 TE.0
5 12 24.0 24.0 100.0
Total an 100.0 100.0
Frequency
%31
Cumulative
Freguency Percent Yalid Percent Fercent
Walid 1 2 4.0 4.0 4.0
2 2 4.0 4.0 8.0
3 14 300 300 ag.n
4 22 44.0 44.0 gz2.0
5 ] 18.0 18.0 100.0
Total Al 100.0 100.0
x3.2
Cumulative
Freguency Percent | “alid Percent Fercent
Walid 2 10 200 20.0 200
3 16 32.0 3z2.0 52.0
4 14 38.0 g0 50.0
5 a 10.0 10.0 100.0
Total a0 100.0 100.0




x3.3

Cumulative
Freguency Percent | “alid Percent Fercent
Walid 1 1 2.0 2.0 2.0
? 3 f.0 g.0 8.0
3 13 26.0 26.0 34.0
4 24 42.0 48.0 gz.0
5 £] 12.0 18.0 100.0
Total a0 100.0 100.0
3.4
Cumulative
Freguency Percent Yalid Percent Fercent
Walid 1 1 2.0 2.0 2.0
2 2 4.0 4.0 6.0
3 14 300 ao0.a 36.0
4 20 40.0 40.0 TE.0
5 12 24.0 24.0 100.0
Total a0l 100.0 100.0
X35
Cumulative
Freguency Percent | “alid Percent Fercent
Walid 1 1 2.0 2.0 2.0
? 4 a.0 2.0 10.0
3 14 300 300 40.0
4 18 36.0 36.0 TE.0
5 12 24.0 24.0 100.0
Total a0 100.0 100.0




Frequency

=11
Cumulative
Freguency Percent Yalid Percent Fercent
Walid 1 3 6.0 6.0 6.0
2 3 6.0 6.0 12.0
3 A 12.0 12.0 240
4 24 4a8.0 4a.0 2.0
b 14 28.0 28.0 100.0
Total Al 100.0 100.0
b
Cumulative
Freguency Percent Yalid Percent Fercent
Yalid 1 2 4.0 40 40
3 17 34.0 a4.0 ae.0
4 17 34.0 4.0 720
&5 14 28.0 28.0 100.0
Total Al 100.0 100.0
=43
Cumulative
Fregueancy Percent | “alid Percent Fercent
Walid 1 1 2.0 2.0 2.0
2 f 12.0 12.0 14.0
3 13 26.0 26.0 40.0
4 18 260 26.0 TE.0
a 12 24.0 240 100.0
Total Al 100.0 100.0




%14

Cumulative
Freguency Fercent | “alid Percent Percent
Walid 1 4 a.0 a.0 a.0
2 4 a.0 a.0 16.0
3 11 22.0 220 ag.0o
4 21 4210 420 a0.0
5 10 20.0 20.0 100.0
Total Al 100.0 100.0
ul.5
Cumulative
Freguency Fercent Yalid Percent FPercent
Walid 1 4 a.0 8.0 2.0
2 2 4.0 4.0 12.0
3 14 28.0 28.0 40.0
4 20 0.0 40.0 a0.0
b 10 20.0 20.0 100.0
Total Al 100.0 100.0




Distribusi Frekuensi Jawaban Responden AMDK Al Qodiri

Frequency
=1.1
Cumulative
Freguency Percent Yalid Percent Percent
Walid 2 a 10.0 10.0 10.0
3 11 22.0 22.0 3z.0
4 18 36.0 36.0 68.0
& 16 3z2.0 3z2.0 100.0
Total 50 100.0 100.0
=1.2
Cumulative
Freguency Fercent | “alid Percent Fercent
Walid 1 1 2.0 2.0 2.0
2 4 2.0 8.0 10.0
3 12 24.0 24.0 3.0
4 24 48.0 48.0 az.0
5 4 18.0 128.0 100.0
Total 50 100.0 100.0
=1.3
Cumulative
Freguency Fercent Yalid Percent FPercent
Walid 2 4 8.0 8.0 8.0
3 L] 18.0 18.0 26.0
4 21 42.0 42.0 G2.0
5 16 3z2.0 3z2.0 100.0
Total 50 100.0 100.0




*x1.4

Cumulative
Freguency Percent Yalid Percent Percent
Walid 1 1 2.0 2.0 2.0
¥ 7 14.0 14.0 16.0
3 11 220 220 3as0
4 2 420 420 g0.0
5 10 200 200 100.0
Total 50 100.0 100.0
%15
Cumulative
Freguency Fercent Yalid Percent Fercent
Valid 2 5 10.0 10.0 10.0
3 13 26.0 26.0 36.0
4 17 34.0 340 T0.0
5 15 30.0 300 100.0
Total 50 100.0 100.0
Frequency
%21
Cumulative
Freguency Percent | “alid Percent Fercent
Valid 1 1 2.0 2.0 2.0
z 7 14.0 14.0 16.0
3 14 28.0 28.0 44.0
4 20 40.0 40.0 g4.0
5 a 16.0 16.0 100.0
Total a0 100.0 100.0




w22

Cumulative
Freguency Fercent | “alid Percent Percent
Valid 1 1 20 2.0 20
2 4 8.0 8.0 10.0
3 12 24.0 24.0 34.0
4 18 36.0 36.0 T0.0
5 1% 30.0 300 100.0
Total a0 100.0 100.0
=23
Cumulative
Freguency Fercent Yalid Fercent Fercent
Walid 1 2 4.0 4.0 4.0
Z 4 a.0 8.0 12.0
3 14 28.0 280 40.0
4 16 320 320 720
5 14 28.0 280 100.0
Total a0 100.0 100.0
%24
Cumulative
Freguency Fercent | “alid Percent FPercent
Valid 1 1 20 2.0 20
2 3 6.0 .0 8.0
3 18 36.0 36.0 44.0
4 20 40.0 40.0 a4.0
5 a 16.0 16.0 100.0
Total a0 100.0 100.0




®2.5

Cumulative
Freguency Fercent Yalid Percent Fercent
valid 1 2 4.0 4.0 4.0
2 5 10.0 10.0 14.0
3 13 26.0 26.0 40.0
4 18 36.0 36.0 T6.0
5 12 240 24.0 100.0
Total al 100.0 100.0
Frequency
%3.1
Cumulative
Freguency Percent Yalid Percent Fercent
Yalid 1 1 2.0 2.0 20
2 2 4.0 4.0 6.0
3 16 320 320 38.0
4 18 380 38.0 T6.0
& 12 24.0 24.0 100.0
Total a0 100.0 100.0
x3.2
Cumulative
Freguency Percent | “alid Percent Fercent
Walid 1 1 2.0 2.0 2.0
2 1 2.0 2.0 4.0
3 15 300 30.0 34.0
4 18 36.0 36.0 70.0
5 15 30.0 30.0 100.0
Total 50 100.0 100.0




®33

Cumulative
Freguency Fercent Yalid Percent Percent
Valid 1 1 2.0 20 20
2 2 4.0 4.0 6.0
3 16 3z.0 3z2.0 aa.0
4 17 4.0 34.0 2.0
b 14 28.0 28.0 100.0
Total a0 100.0 100.0
%34
Curmulative
Freguency Percent YWalid Percent FPercent
Valid 1 1 2.0 2.0 2.0
2 2 4.0 4.0 g.0
3 12 24.0 24.0 0.0
4 20 40.0 40.0 0.0
5 15 300 0.0 100.0
Total 50 100.0 100.0
%35
Cumulative
Freguency FPercent Yalid Percent Fercent
Valid 1 1 2.0 2.0 20
2 1 2.0 2.0 4.0
3 14 28.0 28.0 az2.0
4 21 42.0 42.0 4.0
b 13 26.0 26.0 100.0
Total a0 100.0 100.0




Frequency

=41
Cumulative
Freguency Fercent Yalid Percent Percent
Walid 1 2 4.0 4.0 4.0
2 3 6.0 6.0 10.0
3 14 28.0 280 380
4 19 38.0 CERN 760
& 12 24.0 24.0 100.0
Total a0 100.0 100.0
=x4.2
Curmulative
Freguency Fercent | “Walid Percent FPercent
Walid 1 1 2.0 2.0 2.0
2 3 6.0 G.0 a.n
3 14 28.0 280 6.0
4 23 46.0 46.0 a2.0
5 g 18.0 18.0 100.0
Total a0 100.0 100.0
=13
Cummulative
Freguency Fercent YWalid Percent Fercent
Walid 1 2 4.0 4.0 4.0
2 3 6.0 6.0 100
3 11 220 220 320
4 17 34.0 34.0 G6.0
& 17 34.0 34.0 100.0
Total a0 100.0 100.0




x1.4

Cumulative
Freguency Fercent | Walid Percent Fercent
Walid 1 K] 6.0 6.0 6.0
2 2 40 4.0 10.0
3 14 an.o 0.0 40.0
4 24 42.0 42.0 2a.0
Gl 4] 12.0 12.0 100.0
Total Al 100.0 100.0
®1.5
Cumulative
Freguency Fercent Yalid Percent Fercent
valid 1 2 40 4.0 4.0
2 1 2.0 20 6.0
3 17 4.0 34.0 40.0
4 17 340 34.0 740
5 13 26.0 26.0 100.0
Total al 100.0 100.0




LAMPIRAN 6

Rekapitulasi Data Perhitungan Uji T-test

Group Statistics
Std. Error

AMDK N Wean Std. Deviation Wean
Lovalitas_Merek AMDK Ampo a0 3.3400 84781 11890

AMDK Al Qodin 50 3.3800 77958 11025
kesadaran_Merek  AMDK Ampo 50 3.2200 TFaTO 10706

AMDK Al Qodin 50 3.2800 80913 11443
Persepsi Kualitas AMDK Ampo a0 32600 ER425 09394

AMDK Al Qodiri 50 3.4600 B3z 11853
Asosias Merek AMDK Ampo a0 3.2800 F83a0 11080

AMDK Al Qodir 50 | 3.2800 72955 10317

Independent Samples Test
Levena's Test for Equality of
Watiances t-test for Equality of Means
95% Confidence Interval of the
Difference
Mean Std. Error
F S0, 1 df Sig. (2-tailed) Difference Difference Lower Lipper

Lovalitas_Merek Equal variances

assumed .022 .Ba3 - 246 98 BovT -.04000 16288 - 36323 28323

Equal variances not

assumed - 246 497.318 807 -.04000 16288 -.36326 28326
Kesadaran_Merek  Equal variances

assumed 22 728 aon 98 1.000 .aoooo 18670 -.3M097 31097

Equal variances not

assumed Rului] 497.569 1.000 .aoooo 18670 -.31098 31088
Persepsi Kualitas Equal variances

assumed 3.7581 056 -1.322 98 1849 -.20000 18124 -.50013 0013

Equal wariances not

assumed -1.322 93141 1849 -.20000 15124 -.50033 10033
Azosiasi Merek Equal variances

assumed 114 736 oo 98 1.000 .aoooo 15140 -.30045 30045

Equal variances not

assumed Rilli] 97.505 1.000 .qaoao 18140 -.30047 30047
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