
KUESIONER PENELITIAN 

 

 

No. Responden:.….. 

 

 

Petunjuk: 

1. Isilah identitas anda pada tempat yang telah disediakan! 

Nama  : ……………………………………..  

Umur  : …………………………………….. 

Jenis Pekerjaan : ……………………………………..  

Alamat  : …………………………………….. 

 

A. Pertanyaan Pendahuluan 

Pada bagian ini peneliti ingin mengetahui kesanggupan Anda mengenali atau 

mengingat kembali merek shampoo yang ada di pasaran. 

 

Petunjuk:  Isilah pertanyaan-pertanyaan dibawah ini! 

 

1. Apakah anda pernah menonton iklan shampoo di televisi? 

a. Ya b. Tidak 

 

 (Jika anda menjawab “tidak”, berhenti. Jika anda menjawab “Ya”, maka 

dapat melanjutkan pertanyaan berikutnya.) 

 

2. Sebutkan iklan shampoo yang pernah anda tonton di televisi! 

a. …………………….. b. …………………….. 

c. …………………….. d. …………………….. 

e.  f.  

 

3. Sebutkan merek shampoo yang anda ketahui! 

a. …………………….. b. …………………….. 

c. …………………….. d. …………………….. 

e.  f.  

 

4. Sebutkan merek shampoo yang pernah anda beli! 

a. …………………….. b. …………………….. 

c. …………………….. d. …………………….. 

e.  f.  

 



B. Pertanyaan Penelitian 

Dari skala 1-4 berilah tanda ( √ ) pada skala yang sesuai dengan penilaian anda! 

Skala Keterangan 

1 Sangat Tidak Setuju 

2 Tidak Setuju 

3 Setuju 

4 Sangat Setuju 

 

1. Efektivitas iklan shampoo Pantene melalui media televisi 

No. Pertanyaan 1 2 3 4 

Awareness (Kesadaran)     

1. Ketika membeli shampoo saya lebih mengingat shampoo 

Pantene dibanding shampoo lainnya 

    

2. karakteristik shampoo Pantene selalu terlintas dibenak 

saya 

    

3. Saya tidak asing dengan merek shampoo Pantene     

4. Saya lebih cepat mengenal shampoo Pantene dibanding 

yang lainnya 

    

Comperehend (Pemahaman)     

1. Saya memahami dengan baik pesan iklan shampoo 

Pantene 

    

2. Secara visual iklan shampoo Pantene menarik     

3. Saya sering melihat iklan shampoo Pantene di televisi 

dibanding merek shampoo lain 

    

Interest (Ketertarikan)     

1. Iklan shampoo Pantene di televisi mampu menarik 

perhatian saya dibanding merek lain 

    

2. Saya memilih shampoo Pantene setelah melihat iklan di 

telivisi 

    

3. Pesan iklan yang disampaikan shampoo Pantene jelas     

Intention (Niat)     

1. Saya berantusias membeli shampoo Pantene setelah 

melihat iklan di televisi 

    

2. Saya berminat membeli shampoo Pantene setelah melihat 

iklan ditelevisi 

    

3. Iklan di telivisi membuat saya percaya terhadap merek 

shampoo Pantene 

    

Action (Tindakan)     

1. Saya membeli  shampoo Pantene karena  iklan di televisi      



 

2. Efektivitas iklan shampoo Sunsilk melalui media televisi 

No. Pertanyaan 1 2 3 4 

Awareness (Kesadaran)     

1. Ketika membeli shampoo saya lebih mengingat 

shampoo Sunsilk dibanding shampoo lainnya 

    

2. karakteristik shampoo Sunsilk selalu terlintas dibenak 

saya 

    

3. Saya tidak asing dengan merek shampoo Sunsilk     

4. Saya lebih cepat mengenal shampoo Sunsilk dibanding 

yang lainnya 

    

Comperehend (Pemahaman)     

1. Saya memahami dengan baik pesan iklan shampoo 

Sunsilk 

    

2. Secara visual iklan shampoo Sunsilk menarik     

3. Saya sering melihat iklan shampoo Sunsilk di televisi 

dibanding merek shampoo lain 

    

Interest (Ketertarikan)     

1. Iklan shampoo Sunsilk di televisi mampu menarik 

perhatian saya dibanding merek lain 

    

2. Saya memilih shampoo Sunsilk setelah melihat iklan di 

telivisi 

    

3. Pesan iklan yang disampaikan shampoo Sunsilk jelas     

Intention (Niat)     

1. Saya berantusias membeli shampoo Sunsilk setelah 

melihat iklan di televisi 

    

2. Saya berminat membeli shampoo Sunsilk setelah 

melihat iklan ditelevisi 

    

3. Iklan ditelivisi membuat saya percaya terhadap merek 

shampoo Sunsilk 

    

Action (Tindakan)     

1. Saya membeli  shampoo Sunsilk karena  iklan di 

televisi  

    

 



Rekapitulasi Jawaban Responden Shampoo Pantene 

 

 

 

 

 

 

 

 

 

 

Action (Tindakan)

X1.1 X1.2 X1.3 X1.4 X2.1 X2.2 X2.3 X3.1 X3.2 X3.3 X4.1 X4.2 X4.3 X5.1

1 1 3 1 1.50       3 3 3 3.00     1 1 3 1.67   1 1 1 1.00     3 3.00   

3 1 3 3 2.50       3 3 3 3.00     3 3 1 2.33   3 3 3 3.00     3 3.00   

1 2 1 2 1.50       2 2 3 2.33     2 2 2 2.00   3 2 2 2.33     3 3.00   

1 1 3 1 1.50       3 2 2 2.33     1 1 3 1.67   1 1 1 1.00     1 1.00   

1 1 2 1 1.25       1 3 3 2.33     1 1 3 1.67   1 1 1 1.00     3 3.00   

1 2 3 3 2.25       3 3 2 2.67     2 2 3 2.33   2 2 2 2.00     2 2.00   

3 2 4 3 3.00       3 3 3 3.00     3 3 3 3.00   3 3 2 2.67     3 3.00   

3 3 3 3 3.00       3 3 3 3.00     2 3 3 2.67   2 3 3 2.67     2 2.00   

3 3 3 3 3.00       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     2 2.00   

3 3 3 3 3.00       2 3 3 2.67     3 1 3 2.33   1 1 1 1.00     1 1.00   

1 1 2 3 1.75       4 4 4 4.00     2 2 4 2.67   2 2 1 1.67     4 4.00   

2 2 3 2 2.25       3 3 3 3.00     2 2 3 2.33   2 2 2 2.00     2 2.00   

2 4 3 2 2.75       4 3 3 3.33     3 2 3 2.67   2 3 3 2.67     2 2.00   

3 3 3 3 3.00       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     3 3.00   

3 3 3 3 3.00       2 3 2 2.33     3 3 3 3.00   2 2 2 2.00     2 2.00   

1 1 1 1 1.00       1 2 2 1.67     1 1 1 1.00   1 1 1 1.00     2 2.00   

3 3 3 3 3.00       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     4 4.00   

3 4 3 3 3.25       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     4 4.00   

3 3 3 3 3.00       3 2 3 2.67     3 2 2 2.33   3 2 3 2.67     3 3.00   

2 3 3 3 2.75       3 3 2 2.67     3 3 3 3.00   3 3 3 3.00     3 3.00   

2 3 4 3 3.00       2 3 3 2.67     4 3 2 3.00   3 2 3 2.67     3 3.00   

3 3 3 3 3.00       2 3 3 2.67     4 3 3 3.33   2 3 3 2.67     3 3.00   

3 3 2 3 2.75       3 3 4 3.33     4 3 3 3.33   3 3 2 2.67     3 3.00   

4 3 3 3 3.25       3 4 3 3.33     4 4 3 3.67   3 3 3 3.00     4 4.00   

3 3 4 3 3.25       3 4 3 3.33     3 3 3 3.00   3 3 3 3.00     4 4.00   

3 2 3 3 2.75       3 4 3 3.33     3 3 3 3.00   3 3 3 3.00     3 3.00   

3 2 3 3 2.75       3 2 2 2.33     3 3 2 2.67   3 3 3 3.00     3 3.00   

3 4 3 3 3.25       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     4 4.00   

3 3 4 3 3.25       3 4 3 3.33     3 2 3 2.67   3 3 3 3.00     4 4.00   

3 4 3 4 3.50       4 3 3 3.33     3 3 3 3.00   3 4 3 3.33     4 4.00   

3 2 3 3 2.75       3 3 3 3.00     3 2 2 2.33   3 3 2 2.67     3 3.00   

3 3 3 3 3.00       3 3 2 2.67     3 3 3 3.00   3 2 3 2.67     3 3.00   

3 3 4 3 3.25       3 4 3 3.33     3 3 3 3.00   3 3 3 3.00     4 4.00   

3 3 4 4 3.50       3 4 3 3.33     3 3 3 3.00   3 3 3 3.00     3 3.00   

2 3 3 3 2.75       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     4 4.00   

3 3 4 3 3.25       3 3 3 3.00     3 3 3 3.00   3 4 4 3.67     3 3.00   

3 3 3 3 3.00       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     4 4.00   

2 3 3 2 2.50       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     3 3.00   

3 3 3 4 3.25       4 3 4 3.67     3 2 3 2.67   3 3 3 3.00     4 4.00   

3 3 3 3 3.00       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     3 3.00   

3 2 3 3 2.75       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     4 4.00   

3 2 3 3 2.75       3 2 2 2.33     3 3 2 2.67   3 3 3 3.00     3 3.00   

2 3 3 2 2.50       3 2 2 2.33     3 3 3 3.00   3 2 3 2.67     3 3.00   

3 4 3 4 3.50       3 3 3 3.00     3 3 3 3.00   4 3 3 3.33     3 3.00   

3 3 3 3 3.00       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     3 3.00   

3 2 3 2 2.50       3 2 2 2.33     2 3 3 2.67   3 2 3 2.67     2 2.00   

3 4 3 3 3.25       3 3 3 3.00     3 3 3 3.00   4 3 3 3.33     4 4.00   

2 3 3 3 2.75       3 2 3 2.67     2 3 2 2.33   3 3 2 2.67     2 2.00   

3 2 2 3 2.50       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     3 3.00   

3 2 3 2 2.50       3 2 2 2.33     3 3 2 2.67   2 3 2 2.33     2 2.00   

3 3 3 3 3.00       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     4 4.00   

3 4 3 3 3.25       3 4 3 3.33     3 3 4 3.33   3 3 3 3.00     4 4.00   

3 2 3 2 2.50       2 2 3 2.33     3 2 2 2.33   2 3 2 2.33     2 2.00   

3 3 3 3 3.00       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     3 3.00   

3 3 3 3 3.00       3 3 3 3.00     3 3 3 3.00   3 3 3 3.00     4 4.00   

3 4 3 4 3.50       3 4 4 3.67     4 4 3 3.67   4 4 4 4.00     4 4.00   

3 4 3 3 3.25       3 3 3 3.00     3 3 4 3.33   3 3 3 3.00     3 3.00   

4 4 4 4 4.00       4 4 4 4.00     4 4 4 4.00   4 4 4 4.00     4 4.00   

3 3 4 3 3.25       3 4 4 3.67     4 4 3 3.67   3 3 3 3.00     4 4.00   

3 3 4 4 3.50       4 4 4 4.00     3 4 3 3.33   3 4 4 3.67     4 4.00   

X1 X2
Awareness (Kesadaran)

X4X3 X5
Comprehend (Pemahaman) Interest (Ketertarikan) Intention (Niat)



Rekapitulasi Jawaban Responden Shampoo Sunsilk 

 

 

Action (Tindakan)

X1.1 X1.2 X1.3 X1.4 X2.1 X2.2 X2.3 X3.1 X3.2 X3.3 X4.1 X4.2 X4.3 X5.1

1 1 3 1 1.50   3 3 3 3.00       1 1 3 1.67    1 1 1 1.00     3 3.00    

2 1 3 1 1.75   3 3 3 3.00       3 1 3 2.33    1 1 1 1.00     1 1.00    

3 3 2 3 2.75   3 3 3 3.00       3 4 4 3.67    3 3 3 3.00     3 3.00    

3 3 3 3 3.00   3 3 3 3.00       3 2 3 2.67    2 2 3 2.33     3 3.00    

1 1 3 3 2.00   1 3 1 1.67       1 1 3 1.67    1 1 1 1.00     3 3.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     3 3.00    

2 2 4 3 2.75   3 3 3 3.00       3 3 3 3.00    3 3 2 2.67     3 3.00    

2 3 3 3 2.75   3 3 3 3.00       3 3 3 3.00    2 3 3 2.67     2 2.00    

2 3 2 2 2.25   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     3 3.00    

2 3 3 3 2.75   2 2 2 2.00       1 1 3 1.67    3 2 3 2.67     1 1.00    

2 2 4 4 3.00   4 4 4 4.00       4 4 4 4.00    4 3 4 3.67     2 2.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 2 3 2.67     3 3.00    

2 2 4 2 2.50   2 2 2 2.00       3 2 2 2.33    2 3 2 2.33     2 2.00    

3 4 3 3 3.25   4 4 4 4.00       4 4 4 4.00    4 4 4 4.00     4 4.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     3 3.00    

1 1 3 3 2.00   1 3 1 1.67       1 1 3 1.67    1 1 1 1.00     1 1.00    

2 2 3 3 2.50   3 3 2 2.67       3 3 2 2.67    3 3 3 3.00     3 3.00    

3 2 3 3 2.75   3 2 2 2.33       3 3 2 2.67    3 3 3 3.00     3 3.00    

3 3 3 3 3.00   3 4 3 3.33       3 4 4 3.67    4 4 3 3.67     4 4.00    

3 4 3 3 3.25   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     4 4.00    

2 3 4 3 3.00   2 3 3 2.67       4 3 2 3.00    3 2 3 2.67     3 3.00    

3 2 2 3 2.50   3 2 3 2.67       3 4 4 3.67    3 3 3 3.00     3 3.00    

3 4 3 3 3.25   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     4 4.00    

3 3 2 3 2.75   3 3 4 3.33       4 3 3 3.33    3 3 2 2.67     3 3.00    

3 2 3 3 2.75   3 2 2 2.33       3 3 2 2.67    3 3 3 3.00     3 3.00    

3 2 3 3 2.75   3 2 2 2.33       3 3 2 2.67    3 3 3 3.00     3 3.00    

3 3 4 3 3.25   3 4 3 3.33       3 3 3 3.00    3 3 3 3.00     4 4.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     3 3.00    

3 2 3 3 2.75   3 3 3 3.00       3 3 2 2.67    3 3 2 2.67     2 2.00    

3 3 3 2 2.75   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     3 3.00    

3 3 3 3 3.00   3 3 3 3.00       3 2 2 2.33    3 3 2 2.67     3 3.00    

3 3 3 4 3.25   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     4 4.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     4 4.00    

4 3 4 3 3.50   3 4 3 3.33       3 3 3 3.00    3 3 3 3.00     4 4.00    

3 3 3 3 3.00   3 3 3 3.00       3 4 3 3.33    3 4 4 3.67     4 4.00    

2 3 3 3 2.75   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     3 3.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     3 3.00    

4 3 4 3 3.50   3 3 4 3.33       3 3 3 3.00    3 3 3 3.00     3 3.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     4 4.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     3 3.00    

3 2 3 3 2.75   3 3 2 2.67       3 3 3 3.00    3 3 3 3.00     3 3.00    

3 4 3 3 3.25   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     4 4.00    

3 3 4 3 3.25   3 3 4 3.33       3 4 4 3.67    3 4 4 3.67     4 4.00    

2 3 3 1 2.25   3 3 2 2.67       2 3 3 2.67    2 3 2 2.33     2 2.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     3 3.00    

3 3 4 4 3.50   4 3 4 3.67       3 4 3 3.33    3 4 3 3.33     4 4.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     4 4.00    

2 3 3 2 2.50   3 2 3 2.67       3 3 3 3.00    3 3 3 3.00     3 3.00    

3 4 3 3 3.25   4 3 3 3.33       3 4 3 3.33    3 3 3 3.00     4 4.00    

2 3 3 3 2.75   3 3 3 3.00       2 3 2 2.33    3 2 3 2.67     2 2.00    

3 4 3 3 3.25   3 4 3 3.33       4 3 4 3.67    3 3 3 3.00     4 4.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     3 3.00    

3 2 3 2 2.50   2 3 3 2.67       3 2 3 2.67    3 3 3 3.00     3 3.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     4 4.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     4 4.00    

3 4 3 4 3.50   4 4 4 4.00       3 3 4 3.33    4 4 4 4.00     4 4.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     3 3.00    

4 4 4 4 4.00   4 4 4 4.00       4 4 4 4.00    4 4 4 4.00     4 4.00    

3 3 3 4 3.25   4 3 3 3.33       3 3 4 3.33    3 4 3 3.33     3 3.00    

3 3 3 3 3.00   3 3 3 3.00       3 3 3 3.00    3 3 3 3.00     4 4.00    

X4 X5X1
Comprehend (Pemahaman)

X2
Interest (Ketertarikan)

X3
Intention (Niat)Awareness (Kesadaran)



Frekuensi Pernyataan Responden Shampoo Pantene 

Awareness (X1) 

X1.1 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 7 11.7 11.7 11.7 

2 8 13.3 13.3 25.0 

3 43 71.7 71.7 96.7 

4 2 3.3 3.3 100.0 

Total 60 100.0 100.0  

 

X1.2 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 6 10.0 10.0 10.0 

2 13 21.7 21.7 31.7 

3 31 51.7 51.7 83.3 

4 10 16.7 16.7 100.0 

Total 60 100.0 100.0  

 

X1.3 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 2 3.3 3.3 3.3 

2 4 6.7 6.7 10.0 

3 44 73.3 73.3 83.3 

4 10 16.7 16.7 100.0 

Total 60 100.0 100.0  

 

 

 

 

 



 

X1.4 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 4 6.7 6.7 6.7 

2 8 13.3 13.3 20.0 

3 41 68.3 68.3 88.3 

4 7 11.7 11.7 100.0 

Total 60 100.0 100.0  

 

Comprehend (X2) 

X2.1 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 2 3.3 3.3 3.3 

2 6 10.0 10.0 13.3 

3 46 76.7 76.7 90.0 

4 6 10.0 10.0 100.0 

Total 60 100.0 100.0  

 

X2.2 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 2 11 18.3 18.3 18.3 

3 37 61.7 61.7 80.0 

4 12 20.0 20.0 100.0 

Total 60 100.0 100.0  

 

X2.3 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 2 11 18.3 18.3 18.3 

3 42 70.0 70.0 88.3 

4 7 11.7 11.7 100.0 

Total 60 100.0 100.0  

 



Interest (X3) 

X3.1 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 4 6.7 6.7 6.7 

2 7 11.7 11.7 18.3 

3 42 70.0 70.0 88.3 

4 7 11.7 11.7 100.0 

Total 60 100.0 100.0  

 

X3.2 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 5 8.3 8.3 8.3 

2 10 16.7 16.7 25.0 

3 40 66.7 66.7 91.7 

4 5 8.3 8.3 100.0 

Total 60 100.0 100.0  

 

X3.3 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 2 3.3 3.3 3.3 

2 9 15.0 15.0 18.3 

3 45 75.0 75.0 93.3 

4 4 6.7 6.7 100.0 

Total 60 100.0 100.0  

 

 

 

 

 

 



Intention (X4) 

X4.1 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 5 8.3 8.3 8.3 

2 9 15.0 15.0 23.3 

3 42 70.0 70.0 93.3 

4 4 6.7 6.7 100.0 

Total 60 100.0 100.0  

 

X4.2 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 5 8.3 8.3 8.3 

2 10 16.7 16.7 25.0 

3 40 66.7 66.7 91.7 

4 5 8.3 8.3 100.0 

Total 60 100.0 100.0  

 

X4.3 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 6 10.0 10.0 10.0 

2 10 16.7 16.7 26.7 

3 40 66.7 66.7 93.3 

4 4 6.7 6.7 100.0 

Total 60 100.0 100.0  

 

 

 

 

 

 



Action (X5) 

X5.1 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 2 3.3 3.3 3.3 

2 11 18.3 18.3 21.7 

3 26 43.3 43.3 65.0 

4 21 35.0 35.0 100.0 

Total 60 100.0 100.0  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Frekuensi Jawaban Responden Shampoo Pantene 

Awareness (X1) 

X1.1 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 3 5.0 5.0 5.0 

2 13 21.7 21.7 26.7 

3 41 68.3 68.3 95.0 

4 3 5.0 5.0 100.0 

Total 60 100.0 100.0  

 

X1.2 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 4 6.7 6.7 6.7 

2 11 18.3 18.3 25.0 

3 37 61.7 61.7 86.7 

4 8 13.3 13.3 100.0 

Total 60 100.0 100.0  

 

X1.3 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 2 4 6.7 6.7 6.7 

3 46 76.7 76.7 83.3 

4 10 16.7 16.7 100.0 

Total 60 100.0 100.0  

 

 

 

 

 

 

 

 

 



 

X1.4 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 3 5.0 5.0 5.0 

2 5 8.3 8.3 13.3 

3 46 76.7 76.7 90.0 

4 6 10.0 10.0 100.0 

Total 60 100.0 100.0  

 

Comprehend (X2) 

X2.1 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 2 3.3 3.3 3.3 

2 4 6.7 6.7 10.0 

3 47 78.3 78.3 88.3 

4 7 11.7 11.7 100.0 

Total 60 100.0 100.0  

 

X2.2 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 2 7 11.7 11.7 11.7 

3 45 75.0 75.0 86.7 

4 8 13.3 13.3 100.0 

Total 60 100.0 100.0  

 

 

 

 

 

 



 

X2.3 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 2 3.3 3.3 3.3 

2 8 13.3 13.3 16.7 

3 42 70.0 70.0 86.7 

4 8 13.3 13.3 100.0 

Total 60 100.0 100.0  

 

Interest (X3) 

X3.1 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 4 6.7 6.7 6.7 

2 2 3.3 3.3 10.0 

3 48 80.0 80.0 90.0 

4 6 10.0 10.0 100.0 

Total 60 100.0 100.0  

 

X3.2 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 5 8.3 8.3 8.3 

2 4 6.7 6.7 15.0 

3 41 68.3 68.3 83.3 

4 10 16.7 16.7 100.0 

Total 60 100.0 100.0  

 

 

 

 

 

 

 

 



 

X3.3 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 2 9 15.0 15.0 15.0 

3 41 68.3 68.3 83.3 

4 10 16.7 16.7 100.0 

Total 60 100.0 100.0  

 

Intention (X4) 

X4.1 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 4 6.7 6.7 6.7 

2 4 6.7 6.7 13.3 

3 47 78.3 78.3 91.7 

4 5 8.3 8.3 100.0 

Total 60 100.0 100.0  

 

X4.2 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 4 6.7 6.7 6.7 

2 5 8.3 8.3 15.0 

3 43 71.7 71.7 86.7 

4 8 13.3 13.3 100.0 

Total 60 100.0 100.0  

 

 

 

 

 

 



 

X4.3 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 4 6.7 6.7 6.7 

2 6 10.0 10.0 16.7 

3 44 73.3 73.3 90.0 

4 6 10.0 10.0 100.0 

Total 60 100.0 100.0  

 

Action (X5) 

X5.1 

  Frequency Percent Valid Percent Cumulative 

Percent 

Valid 1 3 5.0 5.0 5.0 

2 6 10.0 10.0 15.0 

3 30 50.0 50.0 65.0 

4 21 35.0 35.0 100.0 

Total 60 100.0 100.0  

 

 

 



 
 

 
 

 

 

 

 

 

 



 

 

 

 



Awareness (X1) 

Case Processing Summary 

  N % 

Cases Valid 120 100.0 

Excluded
a
 0 .0 

Total 120 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.745 4 

 

Comprehend (X2) 

Case Processing Summary 

  N % 

Cases Valid 120 100.0 

Excluded
a
 0 .0 

Total 120 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.729 3 

 

 

 



Interest (X3) 

Case Processing Summary 

  N % 

Cases Valid 120 100.0 

Excluded
a
 0 .0 

Total 120 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.677 3 

 

Intention (X4) 

Case Processing Summary 

  N % 

Cases Valid 120 100.0 

Excluded
a
 0 .0 

Total 120 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.913 3 
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