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Lampiran 2 

Rekapitulasi Data Jawaban Responden 

No X1.1 X1.2 X1.3 X1 X2.1 X2.2 X2.3 X2 X3.1 X3.2 X3.3 X3 Y1 Y2 Y3 Y 

1 3 4 4 11 4 5 4 13 4 4 5 13 4 3 4 11 

2 5 5 5 15 4 5 5 14 5 5 5 15 4 5 4 13 

3 4 4 5 13 4 5 4 13 5 4 4 13 5 4 4 13 

4 4 4 5 13 4 5 4 13 5 4 4 13 5 5 5 15 

5 4 4 5 13 3 3 3 9 4 3 3 10 4 4 4 12 

6 5 4 4 13 4 5 5 14 5 4 4 13 4 4 5 13 

7 5 4 5 14 4 4 4 12 4 5 4 13 4 4 5 13 

8 4 4 4 12 5 5 4 14 4 4 5 13 5 5 5 15 

9 4 5 5 14 4 4 4 12 5 4 3 12 5 4 4 13 

10 5 5 5 15 5 4 4 13 4 5 4 13 5 4 4 13 

11 5 5 5 15 5 5 5 15 5 5 5 15 5 5 5 15 

12 3 3 5 11 3 3 2 8 3 2 3 8 2 3 2 7 

13 4 4 5 13 4 4 4 12 4 4 4 12 5 5 4 14 

14 4 4 5 13 4 5 5 14 4 5 4 13 4 4 5 13 

15 5 5 4 14 4 5 4 13 4 4 4 12 4 4 4 12 

16 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 

17 3 3 3 9 5 4 4 13 2 3 2 7 4 3 3 10 

18 5 5 4 14 5 5 5 15 5 5 5 15 4 5 5 14 

19 3 4 3 10 4 4 3 11 4 3 3 10 4 3 4 11 

20 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 

21 5 4 5 14 4 5 5 14 4 4 4 12 4 4 4 12 

22 5 4 4 13 4 5 5 14 5 4 4 13 4 4 4 12 

23 5 5 4 14 5 5 5 15 5 5 5 15 5 5 4 14 

24 4 4 4 12 4 4 4 12 4 4 4 12 5 3 3 11 

25 3 3 2 8 4 4 4 12 3 4 3 10 4 3 3 10 

26 3 4 3 10 4 4 4 12 4 4 4 12 5 4 4 13 

27 4 4 4 12 3 4 4 11 4 4 4 12 5 5 5 15 

28 4 4 4 12 4 4 4 12 4 3 3 10 4 4 4 12 

29 3 4 4 11 4 4 4 12 2 3 2 7 3 3 4 10 
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30 5 4 4 13 5 5 5 15 5 4 4 13 4 4 5 13 

31 4 4 4 12 4 4 4 12 4 3 4 11 4 4 4 12 

32 5 4 4 13 4 4 5 13 4 4 4 12 5 4 4 13 

33 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 

34 2 3 2 7 2 5 4 11 2 2 3 7 2 2 3 7 

35 3 4 3 10 3 5 5 13 4 4 4 12 3 3 4 10 

36 4 4 4 12 5 5 4 14 4 5 4 13 4 4 4 12 

37 4 4 4 12 4 4 4 12 4 4 4 12 5 4 4 13 

38 4 4 4 12 4 5 5 14 5 5 5 15 4 4 4 12 

39 3 3 5 11 5 5 5 15 4 4 4 12 5 5 5 15 

40 2 2 4 8 2 3 3 8 3 2 3 8 2 3 2 7 

41 5 4 5 14 4 4 5 13 5 5 5 15 4 3 4 11 

42 4 3 4 11 4 4 4 12 4 3 4 11 4 3 3 10 

43 4 4 4 12 4 4 4 12 4 4 4 12 5 5 4 14 

44 2 2 2 6 2 2 2 6 2 3 3 8 3 2 2 7 

45 4 4 4 12 4 4 4 12 4 3 4 11 4 4 4 12 

46 5 5 5 15 5 5 5 15 5 5 4 14 4 4 4 12 

47 4 4 4 12 4 4 4 12 4 4 4 12 4 3 4 11 

48 2 2 2 6 3 4 4 11 2 3 2 7 3 2 3 8 

49 4 3 4 11 5 5 4 14 4 3 4 11 5 5 4 14 

50 4 4 4 12 4 4 3 11 4 3 4 11 4 5 4 13 

51 5 5 5 15 5 5 5 15 5 5 5 15 4 4 4 12 

52 3 2 3 8 3 5 3 11 5 3 5 13 3 3 3 9 

53 4 4 4 12 5 5 5 15 5 5 5 15 4 4 4 12 

54 5 5 5 15 4 5 5 14 5 5 4 14 4 5 5 14 

55 3 4 5 12 5 4 4 13 4 4 4 12 4 4 3 11 

56 3 2 2 7 2 2 2 6 4 4 3 11 2 3 2 7 

57 5 4 4 13 5 5 4 14 4 4 4 12 4 3 4 11 

58 5 5 5 15 4 5 5 14 4 4 4 12 5 4 4 13 

59 4 3 4 11 4 4 4 12 3 4 3 10 3 3 3 9 

60 3 3 4 10 4 4 3 11 4 3 3 10 4 4 3 11 

61 4 4 4 12 4 4 4 12 4 4 4 12 5 4 4 13 
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62 5 5 4 14 4 4 4 12 4 4 4 12 4 4 4 12 

63 4 4 3 11 4 4 4 12 4 4 4 12 4 4 4 12 

64 4 3 5 12 5 5 5 15 4 4 5 13 4 4 4 12 

65 5 4 5 14 5 5 4 14 5 5 5 15 4 5 4 13 

66 4 5 4 13 4 5 4 13 4 4 4 12 4 4 4 12 

67 4 3 4 11 5 4 4 13 4 4 3 11 3 4 4 11 

68 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 

69 4 4 4 12 4 4 4 12 4 4 4 12 4 4 4 12 

70 4 3 4 11 2 2 2 6 2 2 2 6 3 2 2 7 

71 4 3 4 11 5 4 4 13 4 4 3 11 5 5 5 15 

72 4 4 4 12 5 5 5 15 4 4 5 13 3 4 4 11 

73 3 3 3 9 2 4 3 9 3 3 3 9 2 2 2 6 

74 3 2 3 8 2 2 2 6 2 2 2 6 2 2 2 6 

75 4 3 3 10 4 4 4 12 4 4 3 11 4 4 4 12 

76 4 4 3 11 4 5 5 14 4 4 4 12 4 3 3 10 

77 5 4 4 13 5 5 4 14 5 4 5 14 5 4 5 14 

78 5 3 4 12 4 4 4 12 4 4 4 12 4 4 4 12 

79 5 4 5 14 4 5 4 13 5 4 4 13 5 5 5 15 

80 4 4 4 12 5 5 5 15 5 5 4 14 4 3 4 11 

81 3 3 4 10 3 3 3 9 4 3 3 10 4 3 3 10 

82 5 4 4 13 5 5 4 14 4 5 5 14 5 5 5 15 

83 3 4 4 11 3 5 3 11 4 3 4 11 4 3 3 10 

84 5 4 5 14 5 5 4 14 5 5 5 15 5 5 5 15 

85 4 3 4 11 5 5 4 14 4 4 4 12 5 5 5 15 

86 3 3 3 9 5 5 4 14 5 4 5 14 4 3 4 11 

87 5 5 5 15 4 4 4 12 4 4 3 11 4 4 4 12 

88 5 4 5 14 5 5 5 15 5 5 5 15 4 4 4 12 

89 4 3 4 11 4 4 4 12 4 4 4 12 5 5 5 15 

90 4 3 4 11 4 4 4 12 4 4 4 12 5 5 5 15 

91 4 4 4 12 5 5 4 14 4 4 4 12 4 4 4 12 

92 3 4 4 11 5 5 5 15 5 5 5 15 4 4 4 12 

93 5 4 5 14 3 3 5 11 5 5 5 15 4 5 5 14 
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94 3 4 4 11 5 5 5 15 5 5 5 15 5 5 5 15 

95 4 3 4 11 4 4 4 12 4 4 4 12 4 4 4 12 

96 5 5 5 15 5 4 4 13 4 4 4 12 4 5 5 14 

97 3 4 4 11 3 3 3 9 4 3 4 11 3 3 3 9 

98 4 3 4 11 3 3 4 10 4 4 4 12 4 4 4 12 

99 4 3 4 11 3 3 3 9 3 4 3 10 3 3 3 9 

100 4 4 4 12 5 5 4 14 4 4 4 12 4 5 4 13 
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Lampiran 3 

Hasil Uji Validitas 

 

 

 

Correlations

1 .643** .616** .883**

.000 .000 .000

100 100 100 100

.643** 1 .555** .852**

.000 .000 .000

100 100 100 100

.616** .555** 1 .839**

.000 .000 .000

100 100 100 100

.883** .852** .839** 1

.000 .000 .000

100 100 100 100

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

X1.1

X1.2

X1.3

X1

X1.1 X1.2 X1.3 X1

Correlation is s ignificant at the 0.01 level (2-tailed).**. 

Correlations

1 .672** .617** .874**

.000 .000 .000

100 100 100 100

.672** 1 .715** .899**

.000 .000 .000

100 100 100 100

.617** .715** 1 .874**

.000 .000 .000

100 100 100 100

.874** .899** .874** 1

.000 .000 .000

100 100 100 100

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

X2.1

X2.2

X2.3

X2

X2.1 X2.2 X2.3 X2

Correlation is s ignificant at the 0.01 level (2-tailed).**. 
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Correlations

1 .689** .768** .912**

.000 .000 .000

100 100 100 100

.689** 1 .676** .877**

.000 .000 .000

100 100 100 100

.768** .676** 1 .907**

.000 .000 .000

100 100 100 100

.912** .877** .907** 1

.000 .000 .000

100 100 100 100

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

X3.1

X3.2

X3.3

X3

X3.1 X3.2 X3.3 X3

Correlation is s ignificant at the 0.01 level (2-tailed).**. 

Correlations

1 .700** .701** .880**

.000 .000 .000

100 100 100 100

.700** 1 .788** .920**

.000 .000 .000

100 100 100 100

.701** .788** 1 .916**

.000 .000 .000

100 100 100 100

.880** .920** .916** 1

.000 .000 .000

100 100 100 100

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

Y1

Y2

Y3

Y

Y1 Y2 Y3 Y

Correlation is s ignificant at the 0.01 level (2-tailed).**. 
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Lampiran 4 

Hasil Uji Reliabilitas 

Reliability 

Scale: ALL VARIABLES 

 

 

 

 

 

 

 

 

 

 

 

Case Processing Summary

100 100.0

0 .0

100 100.0

Valid

Excludeda

Total

Cases

N %

Listwise deletion based on all

variables in the procedure.

a. 

Reliability Statistics

.821 3

Cronbach's

Alpha N of Items

Item Statistics

4.0000 .81650 100

3.7900 .76930 100

4.0600 .76303 100

X1.1

X1.2

X1.3

Mean Std. Deviation N

Scale Statistics

11.8500 4.068 2.01697 3

Mean Variance Std. Deviation N of Items
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Reliability 

 

Scale: ALL VARIABLES 

 

 

 

 

 

 

 

 

 

 

 

 

Case Processing Summary

100 100.0

0 .0

100 100.0

Valid

Excludeda

Total

Cases

N %

Listwise deletion based on all

variables in the procedure.

a. 

Reliability Statistics

.856 3

Cronbach's

Alpha N of Items

Item Statistics

4.0600 .85067 100

4.2900 .78232 100

4.0600 .76303 100

X2.1

X2.2

X2.3

Mean Std. Deviation N

Scale Statistics

12.4100 4.467 2.11343 3

Mean Variance Std. Deviation N of Items
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Reliability 

 

Scale: ALL VARIABLES 

 

 

 

 

 

 

 

 

 

 

 

 

Case Processing Summary

100 100.0

0 .0

100 100.0

Valid

Excludeda

Total

Cases

N %

Listwise deletion based on all

variables in the procedure.

a. 

Reliability Statistics

.881 3

Cronbach's

Alpha N of Items

Item Statistics

4.0700 .78180 100

3.9400 .77616 100

3.9300 .78180 100

X3.1

X3.2

X3.3

Mean Std. Deviation N

Scale Statistics

11.9400 4.421 2.10252 3

Mean Variance Std. Deviation N of Items
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Reliability 

 

Scale: ALL VARIABLES 

 

 

 

 

 

 

 

 

 

 

 

 

Case Processing Summary

100 100.0

0 .0

100 100.0

Valid

Excludeda

Total

Cases

N %

Listwise deletion based on all

variables in the procedure.

a. 

Reliability Statistics

.890 3

Cronbach's

Alpha N of Items

Item Statistics

4.0400 .79035 100

3.9000 .84686 100

3.9300 .80723 100

Y1

Y2

Y3

Mean Std. Deviation N

Scale Statistics

11.8700 4.902 2.21407 3

Mean Variance Std. Deviation N of Items
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Lampiran 5 

Distribusi Frekuensi Jawaban Responden 

 

Frequency Table 

 

 

 

 

 

 

 

X1.1

4 4.0 4.0 4.0

21 21.0 21.0 25.0

46 46.0 46.0 71.0

29 29.0 29.0 100.0

100 100.0 100.0

2.00

3.00

4.00

5.00

Total

Valid

Frequency Percent Valid Percent

Cumulative

Percent

X1.2

6 6.0 6.0 6.0

24 24.0 24.0 30.0

55 55.0 55.0 85.0

15 15.0 15.0 100.0

100 100.0 100.0

2.00

3.00

4.00

5.00

Total

Valid

Frequency Percent Valid Percent

Cumulative

Percent

X1.3

5 5.0 5.0 5.0

11 11.0 11.0 16.0

57 57.0 57.0 73.0

27 27.0 27.0 100.0

100 100.0 100.0

2.00

3.00

4.00

5.00

Total

Valid

Frequency Percent Valid Percent

Cumulative

Percent
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X2.1

7 7.0 7.0 7.0

12 12.0 12.0 19.0

49 49.0 49.0 68.0

32 32.0 32.0 100.0

100 100.0 100.0

2.00

3.00

4.00

5.00

Total

Valid

Frequency Percent Valid Percent

Cumulative

Percent

X2.2

4 4.0 4.0 4.0

8 8.0 8.0 12.0

43 43.0 43.0 55.0

45 45.0 45.0 100.0

100 100.0 100.0

2.00

3.00

4.00

5.00

Total

Valid

Frequency Percent Valid Percent

Cumulative

Percent

X2.3

5 5.0 5.0 5.0

11 11.0 11.0 16.0

57 57.0 57.0 73.0

27 27.0 27.0 100.0

100 100.0 100.0

2.00

3.00

4.00

5.00

Total

Valid

Frequency Percent Valid Percent

Cumulative

Percent

X3.1

7 7.0 7.0 7.0

6 6.0 6.0 13.0

60 60.0 60.0 73.0

27 27.0 27.0 100.0

100 100.0 100.0

2.00

3.00

4.00

5.00

Total

Valid

Frequency Percent Valid Percent

Cumulative

Percent
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X3.2

5 5.0 5.0 5.0

18 18.0 18.0 23.0

55 55.0 55.0 78.0

22 22.0 22.0 100.0

100 100.0 100.0

2.00

3.00

4.00

5.00

Total

Valid

Frequency Percent Valid Percent

Cumulative

Percent

X3.3

5 5.0 5.0 5.0

19 19.0 19.0 24.0

54 54.0 54.0 78.0

22 22.0 22.0 100.0

100 100.0 100.0

2.00

3.00

4.00

5.00

Total

Valid

Frequency Percent Valid Percent

Cumulative

Percent

Y1

6 6.0 6.0 6.0

11 11.0 11.0 17.0

56 56.0 56.0 73.0

27 27.0 27.0 100.0

100 100.0 100.0

2.00

3.00

4.00

5.00

Total

Valid

Frequency Percent Valid Percent

Cumulative

Percent

Y2

6 6.0 6.0 6.0

23 23.0 23.0 29.0

46 46.0 46.0 75.0

25 25.0 25.0 100.0

100 100.0 100.0

2.00

3.00

4.00

5.00

Total

Valid

Frequency Percent Valid Percent

Cumulative

Percent



67 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Y3

7 7.0 7.0 7.0

15 15.0 15.0 22.0

56 56.0 56.0 78.0

22 22.0 22.0 100.0

100 100.0 100.0

2.00

3.00

4.00

5.00

Total

Valid

Frequency Percent Valid Percent

Cumulative

Percent
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Lampiran 6 

Analisis Regresi Linier Berganda 

 

Regression 

 

 

 

 

 

 

 

Descriptive Statistics

11.8700 2.21407 100

11.8500 2.01697 100

12.4100 2.11343 100

11.9400 2.10252 100

Y

X1

X2

X3

Mean Std. Deviation N

Correlations

1.000 .642 .659 .667

.642 1.000 .562 .643

.659 .562 1.000 .728

.667 .643 .728 1.000

. .000 .000 .000

.000 . .000 .000

.000 .000 . .000

.000 .000 .000 .

100 100 100 100

100 100 100 100

100 100 100 100

100 100 100 100

Y

X1

X2

X3

Y

X1

X2

X3

Y

X1

X2

X3

Pearson Correlation

Sig. (1-tailed)

N

Y X1 X2 X3
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Variables Entered/Removedb

X3, X1, X2a . Enter

Model

1

Variables

Entered

Variables

Removed Method

All requested variables entered.a. 

Dependent Variable: Yb. 
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Model Summaryb

.752a .565 .551 1.48282 .565 41.573 3 96 .000

Model

1

R R Square

Adjusted

R Square

Std. Error of

the Estimate

R Square

Change F Change df1 df2 Sig. F Change

Change Statistics

Predic tors: (Constant), X3, X1, X2a. 

Dependent Variable: Yb. 

ANOVAb

274.228 3 91.409 41.573 .000a

211.082 96 2.199

485.310 99

Regression

Residual

Total

Model

1

Sum of

Squares df Mean Square F Sig.

Predictors: (Constant), X3, X1, X2a. 

Dependent Variable: Yb. 
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Coefficientsa

.757 1.009 .750 .455

.346 .098 .316 3.533 .001 .642 .339 .238 .568 1.762

.322 .105 .307 3.074 .003 .659 .299 .207 .454 2.200

.253 .114 .240 2.225 .028 .667 .221 .150 .389 2.569

(Constant)

X1

X2

X3

Model

1

B Std. Error

Unstandardized

Coefficients

Beta

Standardized

Coefficients

t Sig. Zero-order Partial Part

Correlations

Tolerance VIF

Collinearity Statistics

Dependent Variable: Ya. 
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Collinearity Diagnosticsa

3.963 1.000 .00 .00 .00 .00

.017 15.342 .91 .01 .08 .13

.012 17.832 .05 .87 .27 .02

.007 23.107 .04 .12 .65 .86

Dimension

1

2

3

4

Model

1

Eigenvalue

Condition

Index (Constant) X1 X2 X3

Variance Proportions

Dependent Variable: Ya. 

Residuals Statisticsa

6.7864 14.5675 11.8700 1.66433 100

-3.054 1.621 .000 1.000 100

.157 .686 .274 .113 100

6.7521 14.6695 11.8830 1.64860 100

-3.04315 3.54116 .00000 1.46019 100

-2.052 2.388 .000 .985 100

-2.095 2.405 -.004 1.002 100

-3.17042 3.59112 -.01297 1.51184 100

-2.133 2.468 -.002 1.012 100

.116 20.209 2.970 3.695 100

.000 .046 .009 .012 100

.001 .204 .030 .037 100

Predicted Value

Std. Predicted Value

Standard Error of

Predicted Value

Adjusted Predicted Value

Residual

Std. Residual

Stud. Residual

Deleted Residual

Stud. Deleted Residual

Mahal. Distance

Cook's Distance

Centered Leverage Value

Minimum Maximum Mean Std. Deviation N

Dependent Variable: Ya. 
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