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ABSTRAK

Penelitian bertujuan menganilisis pengaruh ekuitas merek terhadap keputusan
pembelian semen gresik studi pada pelanggan di Kec. Tegaldlimo Kab.
Banyuwangi. Jenis penelitian deskriptif kuantitatif dengan desain penelitian
eksplanatori. Populasi dalam penelitian ini adalah pelanggan di Kec. Tegaldlimo
Kab. Banyuwangi, Sampel yang diambil adalah 80 responden dengan teknik
purposive sampling. Metode analalisis yang digunakan adalah regresi linear
berganda dengan program SPSS 24. Hasil analisis regresi dalam penelitian ini
menunjukan bahwa variabel kesadaran merek (X1), persepsi kualitas (X2),
asosiasi merek (X3, dan loyalitas merek (X4), berpengaruh positif terhadap
keputusan pembelian (Y). Dari pengolahan data taraf signifikansinya (parsial)
diperoleh kesadaran merek (0,000), persepsi kualitas (0,003), asosiasi merek
(0,000), dan loyalitas merek (0,000), semua variabel berpengaruh terhadap
keputusan pembelian. Koefisien determinasinya mendapat sumbangan 96%
terhadap keputusan pembelian semen gresik pada pelanggan di Kec. Tegaldlimo
Kab. Banyuwangi, sedangkan sisanya sebesar 4% di pengaruhi oleh variabel
diluar penelitian ini.

Kata kunci: kesadaran merek, persepsi kualitas, asosiasi merek, loyalitas
merek, keputusan pembelian.
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ABSTRACT

The aimed of this research is to analyze the brand equity to the purchase gresik
cement study on customers in sub district tegaldlimo banyuwangi. Quantitative
descriptive research type with explanatory research design. Population in this
research is customers in sub district tegaldlimo banyuwangi, Samples taken is 80
respondents with purposive sampling technique. Analytical method used is
multiple linear regression with SPSS 24 program. The result of regression
analysis in this research shows that brand awareness variable (X1) perceived
quality (X2), brand asociation (X3), bran loyality (X4) positively influence to
buying decision (Y). From the management of data of significance level (partial)
in obtaining brand awareness  (0.000), perceived quality (0,003), brand
asociation (0,000), brand loyalty (0,000) all variables influence in buying
decision. The coefficient of determination gets 96% contribution to the purchase
decision of cement gresik to customers in sub district tegaldlimo banyuwangi
district, while the rest of 4% is influenced by the variable outside this research.

Keywords: brand awareness, perceived quality, brand asociation, brand loyality,
buying decision.
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