71

DAFTAR PUSTAKA

Adrian, M. 1. K., Susyanti, J., & Bastomi, M. (2023). Pengaruh Brand image Terhadap
Customer Satisfaction Dengan Perceived Service Quality Dan Customer engagement
Sebagai Variabel Intervening (Studi Kasus Pada Mahasiswa Universitas Islam Malang
Pengguna Aplikasi Grabbike). E-JRM : Elektronik Jurnal Riset Manajemen, 12(02).
https://jim.unisma.ac.id/index.php/jrm/article/view/20852

Adriana S. Lahus, Ardy F. Lamatokan, Herybertus S. Meot, Simon Sia Niha, & Watu, E. G. C.
(2023). Pengaruh Brand image Dan Social media marketing Terhadap Keputusan
Pembelian Pada Tiktok Shop. ORGANIZE: Journal of Economics, Management and
Finance, 2(2), 107-118. https://doi.org/10.58355/ORGANIZE.V2I12.21

Alfira, A., Bharata, W., & Sanjaya, A. (2021). Media Sosial Marketing pada Instagram Shopee
Indonesia dan Pengaruhnya terhadap Customer engagement serta Brand image.
Indonesian  Journal -~ of Islamic. . Economics and  Finance, 1(2), 95-104.

https://doi.org/10.37680/1JIEF.V112.1079

Amin, M., Rezaei, S., & Abolghasemi, M. (2014). User satisfaction with mobile websites: the
impact of perceived usefulness (PU), perceived ease of use (PEOU) and trust. Nankai
Business Review: International, 5(3), 258-274. https://doi.org/10.1108/NBRI-01-2014-
0005

Amir, A., Mandey, S. L., & Tawas, H. N. (2020). Pengaruh Perceived value, Brand image
Terhadap Customer Loyalty Melalui Customer engagement Sebagai Variabel Mediasi
(Studi Pada Pelangan Indihome PT. Telkom Manado). JMBI UNSRAT (Jurnal llmiah
Manajemen  Bisnis  dan -~ Inovasi =~ Universitas ~Sam  Ratulangi).,  7(3).
https://doi.org/10.35794/IMBL.V713.31526

Anam, C. (2023). Optimalisasi Kepuasan Konsumen: Dinamika Strategi Bauran Pemasaran
dalam Industri Properti Perumahan. Mutiara: Jurnal llmiah Multidisiplin Indonesia.
https://jurnal.tiga-mutiara.com/index.php/jimi/article/view/79

Arora, L., Singh, P., Bhatt, V., & Sharma, B. (2021). Understanding and managing customer

engagement through social customer relationship management. Journal of Decision
Systems. https://doi.org/10.1080/12460125.2021.1881272

Cambra-Fierro, J. J., Fuentes-Blasco, M., & ... (2021). Customer-based brand equity and
customer engagement in experiential services: insights from an emerging economy.
Service Business. https://do1.org/10.1007/s11628-021-00448-7

Damayanti, E., & Nuvriasari, A. (2021). Pengaruh Green Packaging, Green Advertising, Green
Perceived value, Dan Brand image Terhadap Keputusan Pembelian Konsumen The Body
Shop. Jurnal Ilmiah  Mahasiswa  Ekonomi  Manajemen, 6(2), 385-404.
https://doi.org/10.24815/JIMEN.V612.17092

Davis, F. D. (2015). Perceived usefulness, perceived ease of use, and user acceptance of
information technology. MIS Quarterly, 13(3), 319-340. https://doi.org/10.2307/249008



72

Febrian, A., Nani, D. A., Lina, L. F., & ... (2022). The Role of Social Media Activities to
Enhance Brand Equity. Journal of Economics .-
https://pdfs.semanticscholar.org/5¢54/1029f68ad7dd7f7d05940a1b281e7b6da815.pdf

Hariyanto, D. (2023). Buku Ajar Komunikasi Pemasaran. Umsida Press.
https://press.umsida.ac.id/index.php/umsidapress/article/view/1356

Hermawan, T., Firayanti, Y., & ... (2024). Analisis Perilaku Konsumen dalam Menentukan
Keputusan Pembelian Rumah Bersubsidi Tipe 36 (Studi Kasus PT. Borneo Real Properti).
AKSIOMA: Jurnal Sains -
http://manggalajournal.org/index.php/AKSIOMA/article/view/408

Hidayah, N. (2021). Pemasaran Destinasi Pariwisata Berkelanjutan di Era Digital: Targeting,
Positioning, Branding, Selling, Marketing Mix, Internet Marketing. books.google.com.
https://books.google.com/books?hl=en&lr=&id=Us5xEAAAQBAJ&oi=fnd&pg=PA4&d
g=pemasaran+marketing+buku&ots=SX63DY CyRt&sig=w6Sed8n6QNIHYHDnpaK?24

QEP-g

Ho, M. H. W., & Chung, H. F. L. (2020). Customer engagement, customer equity and
repurchase intention = in mobile apps. Journal ~—of business research.
https://www.sciencedirect.com/science/article/pii/S0148296320305014

Irsyad, B. M., & Sukma, R. P. (2023). Intermediasi Minat Beli Terhadap Keputusan Pembelian
Melalui Digital Marketing Dan Citra Merek. Eduturisma, 7(2), 1-13.

Jalilvand, M. R., & Samiei, N. (2012). The effect of electronic word of mouth on brand image
and purchase intention: An empirical study in the automobile industry in Iran. Marketing
Intelligence and Planning, 30(4), 460—476. https://doi.org/10.1108/02634501211231946

Keller, K. L. (2013). Strategic Brand Management: Building, Measuring, and Managing Brand
Equity (4th ed.). Pearson.

Kotler, P., & Keller, K. L. (2016). Manajemen Pemasaran edisi 12 Jilid 1. & 2. PT. Indeks.
Kotler, P., & Keller, K. L. (2020). Marketing management (15th ed.). Pearson.

Leksono, R. B., & Herwin, H. (2017). Pengaruh Harga dan Promosi Grab Terhadap Brand
image yang Mempengaruhi Keputusan Pembelian Konsumen Pengguna Transportasi
Berbasis  Online. Jurnal Riset Manajemen dan  Bisnis, 2(3), 381-390.
https://doi.org/10.36226/jrmb.v2i3.72

Lou, C., & Xie, Q. (2021). Something social, something entertaining? How digital content
marketing augments consumer experience and brand loyalty. International Journal of
Advertising. https://doi.org/10.1080/02650487.2020.1788311

Lovelock, C., & Wirtz, J. (2016). Services Marketing: People, Technology, Strategy (8th ed.).
World Scientific Publishing Company. https://doi.org/10.1142/y0001

Lutfia, S., Kasno, & Lukiana, N. (2021). Pengaruh Gaya Hidup, Brand image, dan Social media
marketing Terhadap Keputusan Pembelian Produk Herbalife Di Kecamatan Pasirian (Studi



73

Kasus Pada Aicy Club, KS Club, dan Dena’s Club). Jobman: Journal of Organization and
Business Management. http://jkm.stiewidyagamalumajang.ac.id/index.php/jrm|105

Majeed, M., Owusu-Ansah, M., & ... (2021). The influence of social media on purchase
intention: The mediating role of brand equity. Cogent Business &
https://doi.org/10.1080/23311975.2021.1944008

Mranani, N. A., & Lastianti, S. D. (2022). Hubungan Kelompok Acuan, Perceived value,
Perceived Quality Dan Media Sosial Terhadap Niat Pembelian Serta Dampaknya Pada
Keputusan Pembelian Sepeda Pushbike. Media Mahardhika, 20(2), 252-263.
https://ojs.stiemahardhika.ac.id/index.php/mahardika/article/view/393

Panggabean, E. C., & Manullang, E. J. (2023). Analisis Pengaruh Word of Mouth dan
Marketing Mix terhadap Keputusan Pembelian- Konsumen Ribur Korean Cuisine. ...
Manajemen Pemasaran & R, http://journal.jis-
institute.org/index.php/jnmpsdm/article/view/1457

Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (2019). A conceptual model of service quality
and its implications for future research. Journal of Marketing, 49(4), 41-50.
https://doi.org/10.1177/002224298504900403

Park, J., Hyun, H., & Thavisay, T. (2021). A study of antecedents and outcomes of social media
WOM towards luxury brand purchase' intention. Journal of Retailing and Consumer
Services. https://www.sciencedirect.com/science/article/pii/S0969698920312807

Pertiwi, B. A. S., & Sulistyowati, R. (2021). Pengaruh Strategi Green Marketing Dan Social
media marketing Terhadap Keputusan Pembelian Kaos Lokal Kerjodalu. Jurnal
Pendidikan Tata Niaga (JPIN), 9(3), 1376—-1382.
https://doi.org/10.26740/JPTN.VON3.P1376-1382

Pitri, T. (2023). Pengaruh Strategi Pemasaran Terhadap Keputusan Pembelian. Jurnal Ekonomi,
Manajemen dan Akuntansi. https://ip2i.org/jip/index.php/ema/article/view/61

Prasetyo, A. G., Manggabarani, A. S., & Handayani, T. (2020). Analisis keputusan pembelian
konsumen milenial pada provider Smartphone (Studi pada pengguna provider Simpati).
Prosiding BIEMA (Business Management, Economic, and Accounting National Seminar),
1, 714-726.

Purwati, A., & Cahyanti, M. M. (2022). Pengaruh Brand Ambassador Dan Brand image
Terhadap Minat Beli Yang Berdampak Pada Keputusan Pembelian. IQTISHADUNA:
Jurnal Ilmiah Ekonomi Kita, 11(1), 32—46. https://doi.org/10.46367/iqtishaduna.v11i1.526

Rahardja, U., Hongsuchon, T., Hariguna, T., & ... (2021). Understanding impact sustainable
intention of s-commerce activities: The role of customer experiences, perceived value, and
mediation of relationship quality. Sustainability. https://www.mdpi.com/2071-
1050/13/20/11492

Ritonga, S. 1., Harahap, J. M., & ... (2023). Analysis of Marketing Strategy in Increasing
Property Sales Volume (Case Study on Citra Asri Housing in the Village Pematang Seleng,
Labuhanbatu Regency). International e https://www.e-
journal.citakonsultindo.or.id/index.php/IJEBIR/article/view/203



74

Schiffman, L. G., Kanuk, L. L., & Wisenblit, J. (2019). Consumer behavior (12th ed.). Pearson.

Setiawan, Z., Rukmana, A. Y., Ariasih, M. P., Nurapriyanti, T., & ... (2023). Buku Ajar Digital
Marketing. books.google.com.
https://books.google.com/books?hl=en&lr=&1d=HXDVEAAAQBAJ&oi=fnd&pg=PA2
&dg=pemasaran+marketing+buku&ots=CN700Hngqj&sig=yon Xla3Y 1IHkqnCV1xLk
4CT4E

Sharma, S., & Sharma, J. (2019). The impact of digitalization on international hospitality
management: Evidence from Indian hotels. International Journal of Contemporary
Hospitality Management, 31(3), 1157-1178. https://doi.org/10.1108/IJCHM-03-2018-
0242

Sugiarto, I., Simanjuntak, M., & Hasanah, N. (2022). The Role of E-Marketing Mix, Influencer,
and Followers Engagement Toward Product Purchasing Decisions. Jurnal Aplikasi Bisnis
dan Manajemen ....

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (revised edition).
Alfabeta.

Sulaeman, 1., & Faraz, Z. A. (2024). STRATEGI TELEMARKETING DALAM
PEMASARAN PRODUK PROPERTI PADA PT. NAUMAN LANDMARK GROUP.
Jurnal ~ Manajemen Diversitas. https://www.ejournal-jayabaya.id/Manajemen-
Diversitas/article/view/126

Sweeney, J. C., & Soutar, G. N. (2001). Consumer perceived value: The development of a
multiple item scale. Journal of Retailing, 77(2), 203=220. https://doi.org/10.1016/S0022-
4359(01)00041-0

Tertia, N. S., Devanny, ., & Meliana, V. (2022). Pengaruh Kualitas Produk, Content Marketing,
Customer engagement, dan Harga terhadap Keputusan Pembelian UMKM Zisallection.
STREAMING, 1(2), 54—62. https://doi.org/10.53008/STREAMING.V112.1594

Tjiptono, F., & Chandra, G.(2016). Service, Quality & Satisfaction (4 ed.). Andi.

Wahyuni, R., & Ginting, M. (2017).-The impact of perceived ease of use and perceived
usefulness on trust and intention to use e-government service. Proceedings of the Ist
International Conference on Social and Political Development (ICOSOP 2016).
https://doi.org/10.2991/icosop-16.2017.46

Wibowo, A., Chen, S. C., Wiangin, U., Ma, Y., & ... (2020). Customer behavior as an outcome
of social media marketing: The role of social media marketing activity and customer
experience. Sustainability. https://www.mdpi.com/2071-1050/13/1/189

Wijayajaya, H. R., & Astuti, S. R. T. (2018). The Effect of trust and brand image to repurchase
intention in online shopping. KnE Social Sciences.
https://www.knepublishing.com/index.php/Kne-Social/article/view/3182

Yoeliastuti, Y., Darlin, E., & Sugiyanto, E. (2021). Pengaruh Citra Merek, Harga Dan Promosi
Terhadap Keputusan Pembelian Melalui Aplikasi Penjualan Online Shopee. Jurnal
Lentera Bisnis, 10(2), 212. https://doi.org/10.34127/jrlab.v10i2.425



