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APPENDICES 

Table 1.1 Questionnaire Blueprint and Item Specification 

Scale Used: 

1 = Strongly Agree 

2 = Agree 

3 = Neutral 

4 = Disagree 

5 = Strongly Disagree 

No Indicator 
Item 

Code 
Questionnaire Statement Scale 

1 
Learning Media and 

Support 
I1 

YouTube videos help improve my English 

listening comprehension. 

Likert 

1–5 

2 
Learning Media and 

Support 
I2 

Visual cues such as gestures and facial 

expressions help me understand spoken 

English better. 

Likert 

1–5 

3 
Learner Motivation & 

Listening Strategies 
I3 

I feel more motivated to listen when the 

content is entertaining or story-based. 

Likert 

1–5 

4 
Learning Media and 

Support 
I4 

Subtitles help me follow English 

conversations more easily. 

Likert 

1–5 
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No Indicator 
Item 

Code 
Questionnaire Statement Scale 

5 
Learner Motivation & 

Listening Strategies 
I5 

I replay audio or video when I do not 

understand certain parts. 

Likert 

1–5 

6 
Listening Competence & 

Comprehension Skills 
I6 

I can identify the speaker’s intention or 

purpose when listening to English. 

Likert 

1–5 

7 
Listening Competence & 

Comprehension Skills 
I7 

I can understand idioms and informal 

expressions in English conversations. 

Likert 

1–5 

8 
Learner Motivation & 

Listening Strategies 
I8 

I prefer listening to English content that 

matches my personal interests. 

Likert 

1–5 

9 
Listening Competence & 

Comprehension Skills 
I9 

I can summarize the main points after 

watching or listening to English content. 

Likert 

1–5 

10 
Learning Media and 

Support 
I10 

Regular exposure to English audio 

improves my listening comprehension 

skills. 

Likert 

1–5 
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Table 1.2 Indicator Distribution 

Indicator Item Codes Total Items 

Learning Media and Support I1, I2, I4, I10 4 

Learner Motivation & Listening Strategies I3, I5, I8 3 

Listening Competence & Comprehension Skills I6, I7, I9 3 

Total 
 

10 Items 

 

Table 1.3 List Of Participants 

Participants 

Names 

IM 

RCP 

AP 

MH 

A 

NS 

ED 

AI 

ALF 

DA 
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AS 

I 

SW 

AD 

RAJ 

RP 

MAJ 

MF 

ALP 

SA 
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