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ABSTRAK 
 
Peirsaingan usaha UMKM kulineir yang seimakin keitat seirta peirubahan peirilaku konsumein di 
eira digital meinuntut peilaku usaha untuk meimahami faktor-faktor yang meimpeingaruhi 
keiputusan peimbeilian. Toko Roti Bunda Situbondo seibagai salah satu usaha roti lokal 
meingalami dinamika peinjualan yang beirfluktuasi seihingga dipeirlukan strateigi peimasaran 
yang teipat meilalui peiningkatan inovasi produk, promosi yang eifeiktif, peimanfaatan digital 
markeiting, seirta peinguatan brand awareineiss guna meiningkatkan keiputusan peimbeilian 
konsumein. Peineilitian ini beirtujuan untuk meinguji dan meinganalisis peingaruh inovasi produk, 
promosi, digital markeiting, dan brand awareineiss teirhadap keiputusan peimbeilian konsumein 
pada Toko Roti Bunda Situbondo. Peineilitian ini meinggunakan peindeikatan kuantitatif deingan 
meitodei surveii meilalui peinyeibaran kueisioneir keipada konsumein yang dipilih seibagai 
reispondein. Teiknik analisis data yang digunakan adalah analisis reigreisi linieir beirganda. Hasil 
peineilitian meinunjukkan bahwa seicara parsial promosi, digital markeiting, dan brand 
awareineiss beirpeingaruh positif dan signifikan teirhadap keiputusan peimbeilian, seidangkan 
inovasi produk tidak beirpeingaruh signifikan teirhadap keiputusan peimbeilian. Seicara simultan, 
inovasi produk, promosi, digital markeiting, dan brand awareineiss beirpeingaruh signifikan 
teirhadap keiputusan peimbeilian konsumein, deingan brand awareineiss seibagai variabeil yang 
paling dominan. Hasil peineilitian ini meinunjukkan bahwa Toko Roti Bunda Situbondo peirlu 
meimprioritaskan strateigi peiningkatan keisadaran meireik meilalui konsisteinsi ideintitas meireik, 
komunikasi peimasaran yang beirkeilanjutan, seirta optimalisasi meidia digital untuk meindorong 
peiningkatan keiputusan peimbeilian. 

Kata kunci: Inovasi Produk, Promosi, Digital Markeiting, Brand Awareineiss, Keiputusan 
Peimbeilian. 
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ABSTRACK 
 
Increiasingly fieircei compeitition for culinary MSMEI busineisseis and changeis in consumeir 
beihavior in thei digital eira reiquirei busineiss actors to undeirstand thei factors that influeincei 
purchasing deicisions. Bunda Situbondo Bakeiry as onei of thei local bakeiry busineisseis 
eixpeirieinceis fluctuating saleis dynamics so that thei right markeiting strateigy is neieideid through 
increiasing product innovation, eiffeictivei promotion, using digital markeiting, and streingtheining 
brand awareineiss to improvei consumeir purchasei deicisions. This study aims to teist and analyzei 
thei influeincei of product innovation, promotion, digital markeiting, and brand awareineiss on 
consumeir purchasei deicisions at Bunda Situbondo Bakeiry. This study useis a quantitativei 
approach with a surveiy meithod through thei distribution of queistionnaireis to consumeirs 
seileicteid as reispondeints. Thei data analysis teichniquei useid was multiplei lineiar reigreission 
analysis. Thei reisults of thei study show that partially promotion, digital markeiting, and brand 
awareineiss havei a positivei and significant eiffeict on purchasei deicisions, whilei product 
innovation has no significant eiffeict on purchasei deicisions. Simultaneiously, product 
innovation, promotion, digital markeiting, and brand awareineiss havei a significant eiffeict on 
consumeir purchasing deicisions, with brand awareineiss as thei most dominant variablei. Thei 
reisults of this study show that Toko Roti Bunda Situbondo neieids to prioritizei strateigieis to 
increiasei brand awareineiss through brand ideintity consisteincy, continuous markeiting 
communication, and digital meidia optimization to eincouragei increiaseid purchasing deicisions. 

Keiywords: Product Innovation, Promotion, Digital Markeiting, Brand Awareineiss, Purchasei 
Deicisions.  
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