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MOTTO 

“ Sesungguhnya Allah tidak membebani seseorang melainkan sesuai dengan 

kesanggupannya” 

(Q.S Al Baqarah ayat 286) 

“Sesungguhnya bersama kesulitan ada kemudahan” 

(Q.S Al-Insyirah ayat 5- 6) 

“Aku tahu tujuanku, dan aku tidak akan berhenti sampai mencapainya” 

(Revanda Lavelia Pasa)  
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Segala puji dan syukur penulis panjatkan kepada Allah SWT atas segala rahmat dan 

karunia-Nya sehingga skripsi ini dapat terselesaikan. Skripsi yang berjudul “Pengaruh 
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sebagai salah satu syarat untuk menyelesaikan studi pada Program Studi SI Manajemen di 
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menyelesaikannya tanpa bantuan, bimbingan, serta dukungan dari berbagai pihak. Oleh 

karena itu, penulis ingin menyampaikan ucapan terima kasih kepada: 

1. Bapak Dr. Hanafi, M.Pd. selaku Rektor Universitas Muhammadiyah Jember. 
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bimbingan, arahan, serta masukan selama proses penyusunan  skripsi ini. 

5. Bapak Achmad Hasan Hafidzi SE., MM  selaku Dosen Pembimbing II yang telah 

membimbing, mengarahkan, dan memberikan masukan selama proses penulisan skripsi. 

6. Bapak/Ibu Dosen di lingkungan Program Studi Manajemen yang telah memberikan ilmu, 

wawasan, serta pengalaman selama penulis menempuh pendidikan. 

 

 

 

 

 

 

  



 
 

x 
 

DAFTAR ISI 

HALAMAN JUDUL ................................................................................................................... i 

PERNYATAAN ......................................................................................................................... ii 

HALAMAN PERSETUJUAN .................................................................................................. iii 

PENGESAHAN ........................................................................................................................ iv 

MOTTO ...................................................................................................................................... v 

PERSEMBAHAN ..................................................................................................................... vi 

ABSTRAK ............................................................................................................................... vii 

KATA PENGANTAR ............................................................................................................... ix 

DAFTAR ISI .............................................................................................................................. x 

DAFTAR TABEL .................................................................................................................... xii 

DAFTAR GAMBAR ............................................................................................................... xiii 

BAB I PENDAHULUAN .......................................................................................................... 1 

1.1. Latar Belakang .............................................................................................................. 1 

1.2. Rumusan Masalah ......................................................................................................... 9 

1.3. Tujuan Penelitian ......................................................................................................... 10 

1.4. Kegunaan Penelitian .................................................................................................... 10 

BAB II TINJAUAN PUSTAKA .............................................................................................. 11 

2.1. Tinjauan Teori ............................................................................................................. 11 

      2.1.1      Manajemen Pemasaran ................................................................................... 11 

      2.1.2.     Manajemen Keuangan .................................................................................... 11 

2.1.3.     Theory of Planned Behavior (TPB) ................................................................ 12 

2.1.4.     Technology Acceptance Model (TAM) .......................................................... 13 

2.1.5.     Perilaku Konsumen......................................................................................... 14 

2.1.6      Bauran Pemasaran .......................................................................................... 15 

2.1.7.     Literasi Keuangan Digital ............................................................................... 17 

2.1.8.     Persepsi Kemudahan ...................................................................................... 19 

2.1.9.     Promosi ........................................................................................................... 20 

2.1.10.   Keputusan Penggunaan .................................................................................. 22 

2.2. Tinjauan Penelitian Terdahulu .................................................................................... 24 

2.3. Kerangka Konseptual .................................................................................................. 33 

2.4. Hipotesis ...................................................................................................................... 33 

2.4.1.   Pengaruh Literasi Keuangan Digital Terhadap Keputusan Penggunaan .......... 33 

2.4.2.   Pengaruh Persepsi Kemudahan Terhadap Keputusan Penggunaan .................. 34 

2.4.3.   Pengaruh Promosi Terhadap Keputusan Penggunaan ...................................... 35 

BAB III METODE PENELITIAN ........................................................................................... 36 

3.1. Identifikasi Variabel .................................................................................................... 36 

3.1.1.   Variabel Bebas (Independen) ........................................................................... 36 

3.1.2.   Variabel Terikat (Dependen) ............................................................................ 36 

3.2. Definisi Operasional Variabel ..................................................................................... 37 

3.2.1.   Variabel Literasi Keuangan Digital (X1) ......................................................... 37 

3.2.2.   Variabel Persepsi Kemudahan (X2) ................................................................. 38 

3.2.3.   Variabel Promosi (X3) ..................................................................................... 39 

3.2.4.   Variabel Keputusan Penggunaan (Y) ............................................................... 40 



 
 

xi 
 

3.3. Desain Penelitian ......................................................................................................... 41 

3.4. Jenis Data .................................................................................................................... 41 

3.5. Populasi ....................................................................................................................... 41 

3.6. Sampel ......................................................................................................................... 42 

3.7. Teknik Pengambilan Sampel ....................................................................................... 42 

3.8. Teknik Pengumpulan Data .......................................................................................... 44 

3.8.1.    Kuisioner ......................................................................................................... 44 

3.9. Teknik Analisis Data ................................................................................................... 44 

3.9.1.    Statistik Deskriptif ........................................................................................... 44 

3.9.2.    Uji Instrumen Data .......................................................................................... 44 

3.9.3.    Analisis Regresi Linier Berganda .................................................................... 45 

3.9.4.    Uji Asumsi Klasik ........................................................................................... 45 

3.9.5.    Uji Hipotesis .................................................................................................... 46 

3.9.6.    Koefisien Determinasi (R
2)

 .............................................................................. 46 

BAB IV HASIL PEMBAHASAN ........................................................................................... 47 

  Gambaran Umum Obyek Penelitian ............................................................................ 47 4.1

  Hasil Analisis ............................................................................................................... 50 4.2

4.2.1.  Karakteristik Responden.................................................................................... 50 

4.2.2.  Anaslisis Indeks Jawaban Responden ............................................................... 58 

4.2.3.  Hasil Pengujian Instrumen Data ........................................................................ 61 

4.2.4.  Uji Asumsi Klasik ............................................................................................. 63 

4.2.5.  Analisis Regresi Linier Berganda ...................................................................... 64 

      4.2.6.  Uji Hipotesis - Uji Statistik T  ........................................................................... 65 

4.2.7   Uji Koefisien Determinasi (R
2
) ......................................................................... 66 

 Pembahasan .................................................................................................................. 67 4.3

4.3.1.    Pengaruh Literasi Keuangan Digital Terhadap Keputusan Penggunaan ......... 67 

4.3.2.    Pengaruh Persepsi Kemudahan Terhadap Keputusan Penggunaan ................. 68 

4.3.3     Pengaruh Promosi Terhadap Keputusan Penggunaan ..................................... 69 

BAB V HASIL KESIMPULAN DAN SARAN ...................................................................... 71 

5.1  Kesimpulan .................................................................................................................. 71 

5.2  Saran ............................................................................................................................ 71 

DAFTAR PUSTAKA ............................................................................................................... 73 

LAMPIRAN 1 .......................................................................................................................... 79 

LAMPIRAN 2 .......................................................................................................................... 84 

LAMPIRAN 3 .......................................................................................................................... 93 

LAMPIRAN 4 ........................................................................................................................ 123 

LAMPIRAN 5 ........................................................................................................................ 129 

LAMPIRAN 6 ........................................................................................................................ 135 

 

 

 

 



 
 

xii 
 

DAFTAR TABEL 

Tabel 1.1 Jenis e-wallet yang digunakan oleh mahasiswa di Kota Jember ................................ 4 

Tabel 1.2 Hasil pra-survei dari beberapa universitas di Kota Jember ........................................ 6 

Tabel 2.2 Penelitian terdahulu .................................................................................................. 24 

Tabel 3.1    Data mahasiswa aktif Kota Jember ....................................................................... 42 

Tabel 3.2    Hasil perhitungan penentuan jumlah sampel secara proposional .......................... 43 

Tabel 4.1    Responden Berdasarkan Universitas di Kota Jember ............................................ 50 

Tabel 4.2    Karakteristik Responden Berdasarkan Fakultas .................................................... 51 

Tabel 4.3    Karakteristik Responden Berdasarkan Domisili Kampus ..................................... 52 

Tabel 4.4    Karakteristik Responden Berdasarkan Semester ................................................... 52 

Tabel 4.5    Karakteristik Responden Berdasarkan Pendidikan Yang Sedang Ditempuh ........ 53 

Tabel 4.6    Karakteristik Responden Berdasarkan Jenis Kelamin ........................................... 53 

Tabel 4.7    Karakteristik Responden Berdasarkan Usia .......................................................... 54 

Tabel 4.8    Karakteristik Responden Berdasarkan Etnis ......................................................... 54 

Tabel 4.9    Karakteristik Responden Berdasarkan Sumber Pendapatan.................................. 55 

Tabel 4.10  Karakteristik Responden Berdasarkan Pendapatan Per Bulan .............................. 55 

Tabel 4.11  Karakteristik Responden Berdasarkan Pengeluaran Per Bulan ............................. 56 

Tabel 4.12  Mengenai Frekuensi Penggunaan Shopeepay  Oleh Responden ........................... 57 

Tabel 4.13  Mengenai Frekuensi Penggunaan Shopeepay  Dalam 1 Bulan Terakhir .............. 57 

Tabel 4.14  Indeks Jawaban Responden ................................................................................... 58 

Tabel 4.15  Jawaban Responden (X1) ...................................................................................... 58 

Tabel 4.16  Jawaban Responden (X2) ...................................................................................... 59 

Tabel 4.17  Jawaban Responden (X3) ...................................................................................... 60 

Tabel 4.18  Jawaban Responden (Y) ........................................................................................ 61 

Tabel 4.19  Analisis Statistik Deskriptif ................................................................................... 61 

Tabel 4.20  Hasil Uji Validitas Data......................................................................................... 62 

Tabel 4.21  Hasil Uji Reliabilitas ............................................................................................. 63 

Tabel 4.22  Hasil Uji Normalitas .............................................................................................. 64 

Tabel 4.23  Hasil Uji Multikolinearitas .................................................................................... 64 

Tabel 4.24  Hasil Uji Heteroskedastisitas ................................................................................. 64 

Tabel 4.25  Hasil Analisis Regresi Linier Berganda ................................................................ 65 

Tabel 4.26  Hasil Uji Hipotesis – Uji Statistik T ...................................................................... 66 

Tabel 4.27  Hasil Uji Koefisien Determinasi (R
2
) .................................................................... 66 

 

 

 

  



 
 

xiii 
 

DAFTAR GAMBAR 

 

Gambar 1.1 Jumlah e-wallet yang dimiliki responden ............................................................... 4 

Gambar 2.1 Kerangka Konseptual............................................................................................ 33 

Gambar 4.1 Shopeepay ............................................................................................................. 47 

Gambar 4.2 Wilayah Kabupaten Jember .................................................................................. 47 

 

 

 

  


