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MOTTO 
 

 

 

“ Sesungguhnya Allah tidak akan mengubah nasib suatu kaum sehingga mereka mengubah keadaan 

yang ada pada diri mereka sendiri”. 

(Q.S Ar-Ra’d: 11) 

 

 

“ I don’t need any golden ticket, all i need is to believe in myself, finally everything’s coming true” 

(Lucky Girl Syndrome by Illit) 

 

 

“Life can feel heavy, especially when you try to carry everything all at once. Part of growing up and 

stepping into a new chapter of your life is learning what to hold on to and what to let go. You need  

to know what deserves a place in your heart and what you're better off leaving behind. You can't carry 

everything. the scary news is you're on your own now. the cool news is you're on your own now.  

everything you lose is a step you take” 

(Taylor swift) 
 

 

“Allah tidak akan membebani seseorang melainkan sesuai 

dengan kesanggupanya.” 

(Q.S Al-Baqarah,2:286) 
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