DAFTAR PUSTAKA

Abidin, Z. (2024). The Effect of Perceived Usefulness, Perceived Ease of Use, and
Lifestyle on Purchase Intention. Journal of Management and Business Insight,
2(1), 62-70. https://doi.org/10.12928/jombi.v211.935

Adham, M. F. (2024). Analisis Implementasi Sistem Informasi: Studi Literatur
Analysis Of Information System Implementation: Literature Review. Dalam
JTSI (Vol. 5, Nomor 1).

Afriliani, A., Andayani Komara, M., & Kurniawan, 1. (2023). Analisis Faktor-
Faktor Yang Mempengaruhi Penerimaan Fitur Tiktokshop Aplikasi Tiktok
Metode Technology Acceptance Model.. JINTEKS (Jurnal Informatika
Teknologi dan Sains), 5(4), 612—617.

Amanda, S. C. L., & Yunita, F. (2026). Perbandingan Penerimaan Aplikasi Shopee
dan Tiktok-Shop Menggunakan Technology Acceptance. Model (TAM).
TEKNOFILE : Jurnal Sistem Informasi, 4(1), 49-54.

Andira, A. A., Syamsuddin, & Hasan, A. (2024). Analisis Faktor-Faktor Pengaruh
Minat Penggunaan Aplikasi Shopee Dengan Pendekatan Technology
Acceptance Model (TAM). Journal Research of Accounting (JARAC), 6(1), 1—
11.

APIJIL (2025). Survei Penetrasi Internet dan Perilaku Pengguna Internet 2025.
https://survei.apjii.or.id/

Azhari, M., & Kustanto, B. (2024). Penerapan E-Commerce Dalam Meningkatkan
Daya Saing Ekonomi Di Era Teknologi Informasi. Aliansi : Jurnal Manajemen
dan Bisnis, 19(2),193-210. https://doi.org/10.46975/ka212950

Davis, F.'D. (1989). Perceived Usefulness, Perceived Ease of Use, and User
Acceptance © of Information. MIS ' Quarterly, 13(3), 319-340.
https://doi.org/10.2307/249008

Gemawaty, A. C., & Yuliani, Y. (2026). Faktor-Faktor Yang Mempengaruhi
Penerimaan.  Sistem  Informasi= Menggunakan Model ~TAM. 7(1).
https://journal.stmiki.ac.id

Namora, N., Army, W. L., Anita, S., & Nugroho, A.(2025). Analisis Technology
Acceptance Model (TAM) dalam Penggunaan Aplikasi E-Commerce. Jurnal
Pendidikan Sains dan Komputer, 5(01), 85-95.
https://doi.org/10.47709/jpsk.v5101.5500

Nasution, S. A. Z., & Firdaus, R. (2024). JICN: Jurnal Intelek dan Cendikiawan
Nusantara Pengembangan Sistem Informasi Manajemen dalam Era
Digitalisasi Organisasi Development of Management Information Systems in
the Era of Organizational Digitalization. 1(3).
https://jicnusantara.com/index.php/jicn

Nisrina, S. J., Masviansyah, R., Adiwana, A. W., Kusumasari, I. R., & Hidayat, R.
(2024). The Role of Information Systems in Improving the Efficiency of

61



Business Decision Making. Jurnal Bisnis dan Komunikasi Digital, 2(2), 10.
https://doi.org/10.47134/jbkd.v212.3470

Qomariah, T. J. (2022). Analisis Penerimaan Pengguna Menggunakan Metode
Technology Acceptance Model (TAM). UIN Syarif Hidayatullah Jakarta.

Sahir, S. H. (2022). Metodologi Penelitian. Penerbit: KBM INDONESIA.
www.penerbitbukumurah.com

Sandu, A., Cotfas, L.-A., loands, C., Cismasu, [.-D., & Delcea, C. (2025). E-
Commerce Meets Emerging Technologies: An Overview of Research
Characteristics, Themes, and Trends. Journal of Theoretical and Applied
Electronic Commerce Research, 20(4), 320.
https://doi.org/10.3390/jtaer20040320

Syamilah, F., Sadat, A. M., & Bara Berutu, M. (2025). Jurnal Riset Manajemen
Sains Indonesia The Influence of Perceived Usefulness; Perceived Ease of
Use, and Perceived Value on Intention to Use E-Commerce. Jurnal Riset
Manajemen Sains Indonesia, 16(2), 88-99.
https://doi.org/10.21109/JRMSI1.016.2.07

Syarif, M. 1., Hanhum, M., Wahyuni, S., & Nurbaiti. (2023). Potensi Perkembangan
E-Commerce Dalam Menunjang Bisnis di Indonesia. Journal of Computers
and Digital Business, 2(1), 11-14. https://doi.org/10.56427/jcbd.v211.30

Tashtoush, L. (2021). The Role of Information Systems Capabilities as A Driving
Force in Enhancing the Organizational Performance: Journal of Information
Systems and Informatics, 3(2). http://journal-isi.org/index.php/isi

Venkatesh, V., & Davis, F. D./(2000). Theoretical extension of the Technology
Acceptance Model: Four longitudinal field studies. Management Science,
46(2), 186204, https://doi.org/10.1287/mnsc.46.2.186.11926

Wistedt, U. (2024). Consumer purchase intention toward POI-retailers in cross-
border E-commerce: An integration of technology acceptance model and
commitment-trust theory. Journal of Retailing and Consumer Services, 81.
https://doi.org/10.1016/j.jreteonser.2024.104015

62



