DAFTAR PUSTAKA

Akhirina, Putri. 2025. Pengaruh Live Streaming Dan Potongan Harga Terhadap
Keputusan Pembelian Impulsif Produk Fashion Di Tiktok Pada Gen Z Di Kota
Pekanbaru.

Amarullah, Dudi, Jeri Cahyadi Saputra, Nikita Astria, and Adysabzan T Krois.
2025. “Effect of TikTok™ 16(2): 9. doi:10.59651/dibus.

Aulya, Dea, Hannie, and Billy Ibrahim Hasbi. 202 Live Streamer Characteristics
on Purchase Intentions : The Mediating Role of Trust.6. “Pengaruh Online
Customer Review Dan Live Streaming Terhadap Impulsive Buying Pada
Generasi Z Indonesia ( Studi Kasus : Customer Tiktok ).” 14(2): 11.

Azalia, Queena Naura Arum, Riyanti Agustin, Aninda Widyana, Tantri Paraswati,
and Muhammad Raihan Zuhruful Ulum. 2026. “University Student’ Impulse
Buying On Tiktok Shop:The Predictive Roles Of Financial Literacy And
Promotional Exposure.” 5(1): 25.

Beatriz, Monica Anastasia, and Erica Adriana. 2023. “Pengaruh Shoppertainment
Terhadap Keputusan Pembelian Pada Media Sesial TikTok.” 1(2): 14.

Cacioppo, John T., Chuan Feng Kao, Richard E. Petty, and Regina Rodriguez.
1986. “Central and Peripheral Routes To Persuasion: An Individual Difference
Perpective.” : 12.

Chan, Syafruddin, and Kurnia Asni. 2023. “Encouraging Purchase Intention in
TikTok Live Streaming : The Role of Live Streaming Shopping Attributes.”
6(1): 15.

Cintya, Hudi Santoso, and Leonard Dharmawan. 2026. “Electronic-Word-of-
Mouth Dalam Live Streaming TikTok Shop: Mendorong Impulse Buying Di
Kalangan Mahasiswa.” Jurnal Ilmiah Wahana Pendidikan 12(6): 10.

Cyr, Dianne, Milena Head, Eric Lim, and Agnis Stibe. 2018. “Information &
Management Using The Elaboration Likelihod Model To Examine Online
Persuasion Through Website Design.” Information & Management 55(7): 15.
doi:10.1016/5.im.2018.03.009.

Devina, Silviana Purwanti, Johantan Alfando Wikandana Sucipt, and Dony
Kristian. 2025. “Persepsi Generasi Z Terhadap Fitur Shopee Live Yang
Mendorong Perilaku Pembelian Impulsif Saat Berbelanja Di E-Commerce
Shopee.” 5(6): 20.

Elsholiha, Hilwah Dibagiyya, Moh Farid Najib, and Fatya Alty Amalia. 2023. “The
Influence of Live-Streaming Shopping Activities on Attitude Toward
Purchase Intention.” 2(2): 20.

Febriani, Dini, Moch Hasbi Firdaus, Arman Raihan Shahruk, Nindya Kartika
Kusmayati, and Sri Suharsih. 2025. “The Influence of TikTok’s
Recommendation Algorithm (the ‘FYP Destiny’ Effect) and TikTok Live Chat
on Purchase Decisions with Perceived Personalization as an Intervening
Variable.” JAMI: Jurnal Ahli Muda Indonesia  6(2): 14.
doi:10.46510/jami.v6i2.388.

Ghaissani, Afina, and Anas Hidayat. 2025. “Analysis of Factors Driving Impulsive
Buying Through Live Streaming Shopping Tiktok Shop.” Economic
Education Analysis Journal: 13. doi:10.15294/eeaj.v14i2.9788.

Gurning, Gratia Nanggar Yati, Dearna Jefani Br Saragih, Y osafhat Glenniel Clinton

61



62

Sinaga, Onan Marakali Siregar, and Yossie Rossanty. 2025. “Pengaruh Konten
Video Pendek Dan Influencer Marketing Di TikTok Terhadap Keputusan
Pembelian Produk Skintific: Studi Kasus Endorsement ¢ Tasya Farasya
Approve ’ Pada Generasi Z Di Kota Medan.” 5(1): 11.

Hafizah, Nurul. 2023. “Pemanfaatan Aplikasi Tiktok Shop Sebagai Media
Komunikasi Pemasaran Dalam Meningkatkan Penjualan Produk Ms Glow
Distributor *.” (6199): 76.

ITham, Edinur, and Jaya Dwi Nurcholis. 2026. “Impulse Buying on Social
Commerce Platforms Applying the Sor Framework to Tiktok Live Shopping
in  Indonesia.” Jurnal Informatika Ekonomi Bisnis 8(2): 8.
doi:10.37034/infeb.v8i2.1420.

John, T Cacioppo. 2010. “Central and Periphheral Routes to Persuasion An
Individual Difference Perspective.” doi:Vol. 51, No. 5. 1032-1043.

Johnson, Blair T., Gregory R. Maio, and Aaron Smith-McLallen. 2005.
“Communication and Attitude Change : Causes-, Processes , and Effects.” :
27.

Khobibah, Nur, Insan Permadi, Milvania Azlia Setyawan, and Fitria Khairum Nisa.
2023. “The Phenomenon of Social Shopping in Generation Z.” 11(2): 14.
Komariyah, Nur, Moh Igbal Maulana, Afaf Fitriati, Moh. Zaini, Maratus Sholihah,
Dian Irawati, and Hawa Gazani. 2025. “Analisis Impulsive Pada Gen Z

Pengguna E-Commerce.” 3(9): 13.

Kristyowati, Yuli. 2021. “Generasi* Z:> Dan Strategi Melayaninya.” 02(1).

Littlejohn, Stephen W., Karen A. Foss, and John G. Oetzel. 2017. Theories Of
Human Communication.

Maulani, Izni Nur Indrawati. 2024. “Live Streaming TikTok Sebagai Media
Komunikasi Pemasaran Digital TMADE Artisan Souvenir.” 7(1): 16.

Menon, Advika, and Prerna Raghuraman. 2026. “The Emotional Impact of an
Impulse Purchase.” 7(1): 7.

Morris, Jon D., ChongMoo Woo, and A. J. Singh: 2005. “Elaboration Likelihood
Model : A Missing Intrinsic Emotional Implication.” 14: 20.

Mukjizatullah, Fauzy, and Mareta Puri Rahastine. 2025. “Pemanfaatan Live
Streaming: TikTok Shop Dalam Komunikasi Pemasaran Interaktif: Studi
Persepsi Warga Perumahan Vinewood Babelan.” 3(3): 6.

Nursari. 2025. “Pengaruh Live Streaming Dan Online Customer Review Terhadap
Keputusan Pembelian Produk Fashion Dengan Fomo (Fear Of Missing Out)
Sebagai Variabel Moderasi (Gen-Z).” :173.

Petty, Richard E., John T. Cacioppo, and Rachel Goldman. 1981. “Personal
Involvement As A Determinant Of Argument-Based Persuasion.” 41(5): 9.

Rook, Dennis W . 1987. “The Buying Impulse.” : 12.

Salsabila, Sabina Alya, and Riski Taufik Hidayah. 2025. “The Influence of
Streamer Credibility on Increasing Purchase Intention on Skintific Indonesia ’
s Live Streaming Shopping.” 7(2): 12.

Septian, Angga. 2025. “Pengaruh Scarcity Persuasion Terhadap Impulsive Buying
Yang Dimoderasi Oleh Shopping Motivation Dalam E-Commerce Live
Streaming : Platform Shoppe Live.” 6(1): 19.

Supriyaningsih, Okta, Erlin Kurniati, and Putri Susi Adetya. 2024. “Pengaruh Live
Streaming Shopping Dan Time Limit Terhadap Perilaku Impulsive Buying
Pada Pembelian Online Di Aplikasi Tiktokshop Dalam Perspektif Bisnis



63

Syariah ( Studi Pada Pengguna Tiktokshop Di Kota Bandar Lampung ) Okta
Supriyaningsih Erlin Kurniati Pu.” 2(3): 14.
Wigayha, Carmel Karaniya, and Benediktus Rolando. 2025. “Scarcity-Induced

Fomo : How Live E-Commerce Triggers Impulse Buying Among Digital
Native.” 1(1): 1-15.



